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A  clear  case 
for  hygiene. 

Soothers  need  to  be  clean  and  they  need  to  be 
convenient  Griptight  have  recognised  this  need 
and  introduced  a  brand  new  product  called  the 
Clean  &  Carry  Capsule. 

Ifs  so  easy  for  mums  to  tuck  away  in  a  hand- 
bag or  glove  compartment  or  anywhere  in  the  home. 

And  it  comes  complete  with  two  Binky  Special 
Soothers  or  it  can  be  used  with  any  of  the  other 
Griptight  Soothers. 

As  Number  One  in  the  soother  market,  Griptight 


offers  the  widest  range.  One-piece  pure  rubber 
soothers.  Soothers  to  nelp  palate  development,  safety 
soothers,  rattle  soothers  and  Binky  soothers,  all  with 
the  unique  Flexi-Ring  miracle  hinge. 

Together  with  the  new  Clean  &  Carry  Capsule, 
it's  clear  to  see  Griptight  cover  everything. 

Full  colour  consumer  advertising  is  telling 
mothers  all  about  it,  so  make  sure  you're  ready  for 
the  demand. 

Contact  your  usual  wholesaler. 


FLEXI-RING  SAFETY 
SOOTHER 


FLEXI-RING  RATTLE 
SOOTHER 


HUSH  MASTER 


by  Griptight 


#5 


Lewis  Woolf  Griptight  Limited,  144  Oakfield  Road,  BIRMINGHAM  B29  7EE. 


'he  formulation  of  Dermidex 
Skin  Medicine  positions  the 
lotion  between  ordinary  antiseptic 
cVeams/ointments  and  topical  steroids. 
/  It  is  an  effective  treatment  for 

everyday  skin  troubles,  bedsores,  skinfold 
I  irritation,  rashes,  vulval  and  anal  irritation. 

Dermidex  anaesthetizes  the  skin  surface, 
relieves  pain,  promotes  healing  and 
reduces  risk  of  infection. 

Continuous  heavy-weight  National  Press  Advertising 
Supported  by  BIG  direct  mailing  campaign  to  nurses, 
midwives,  health  visitors  and  factory  nurses. 
Over  £170,000  support 
Make  sure  your  stock  levels  are  topped  up 
Guaranteed  by  International  Laboratories 
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Changing 
legal  status 

During  C&D's  recent  contremps  with  the 
Society's  journal  on  the  question  of 
changes  in  the  legal  status  of  medicines 
(C&D,  May  1)  it  became  clear  that  there 
exists  no  formal  machinery  within  the 
Medicines  Act  for  accomplishing  such 
changes.  Stimulus  for  change  must  almost 
invevitably  come  from  product 
manufacturers  —  who  have  both  the 
evidence  and  the  commercial  motivation 
—  yet  they  have  no  set  course  to  steer. 

To  some  extent  the  Department  of 
Health  has  now  put  that  right  —  or  at 
least  it  has  taken  a  step  in  the  right 
direction  —  by  issuing  proposed 
guidelines  on  how  the  industry  should  go 
about  seeking  moves  from  categorisation 
as  POM,  to  P  or  even  GSL  status  (p96). 
And  not  only  companies  will  be  heard: 
proposals  will  also  be  considered  if  they 
originate  from  trade  or  professional 
bodies.  Interestingly  enough,  the 
Department  says  the  new  document 
represents  the  results  of  a  reappraisal  of 
earlier,  informal  guidance,  though  how 
often  the  recommended  channels  were 
used,  and  how  many  people  were  aware  of 
the  guidance,  must  be  open  to  question. 

To  some  extent  this  is  recognised  in  the 
proposals  when  it  is  stated  that  "there  is 
clearly  a  need  for  some  established 
procedure  (albeit  an  informal,  non- 
statutory procedure)  for  dealing  with 
applications  from  companies  for  a  major 
change  in  the  legal  status  of  a  product  or 
substance."  It  is  also  evident  from  the 
accompanying  the  proposals  (MLX141) 
that  pressure  has  been  coming  from  the 
industry  to  prepare  a  route  for  changes  in 
status,  since  it  is  acknowledged  that  the 
question  "is  bound  up  with  issues  of  the 
wider  availability  of  medicines  and  the 
benefits  of  self-medication,  which  are  the 
subject  of  general  public  interest." 

So  have  the  proposals  achieved  their 
objective?  Frankly  rather  too  many  words 
seem  to  have  been  taken  to  state  the 


obvious,  but  in  the  end  they  leave  the 
licensing  authority  unwilling  to  commit 
itself  to  positive  action  in  aiding  a 
justifiable  transfer  from  one  category  to 
another.  All,  it  appears,  will  be  left  to  the 
Committee  on  Safety  of  Medicines. 

Neverthless,  the  question  of  status  is  at 
last  being  taken  seriously,  and  it  is  very 
much  in  the  interest  of  the  pharmacist  — 
and  through  him  of  the  public  —  that  it 
should  be.  If  the  range  of  effective 
medications  that  can  be  counter- 
prescribed  by  the  pharmacist  is  to  be 
extended  —  indeed,  if  that  range  is  even  to 
keep  pace  with  developments  —  then 
industry  must  find  the  new  procedures 
workable,  cost-effective  and  non- 
bureaucatic,  Whether  those  criteria  have 
yet  been  achieved  we  must  wait  to  see 
when  the  procedures  are  put  to  the  test. 
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THIS  WEEK'S  NEWS 


A  new  procedure  for 
POM  to  P  proposed 


Proposals  concerning  how  changes  in  the 
legal  status  of  medicinal  products  or 
substances  could  be  sought  by  interested 
parties,  and  handled  by  the  licensing 
authority,  have  been  issued  for 
consultation  by  the  Department  of 
Health. 

The  proposals  come  in  the  wake  of 
recent  discussion  concerning  the  lack  of  a 
formal  procedure  for  making  existing 
POM  products,  for  example,  more  widely 
available  for  self-medication. 

It  is  first  stressed  that  applications  for 
a  major  change  in  legal  status  are  unlikely 
to  succeed  unless  fully  documented. 
Safety  must  be  supported  by 
epidemiological  evidence  and  reports  of 
animal  studies  and  pharmacokinetics  will 
often  be  required. 

"Comparisons  of  safety  with  other 
drugs  available  off  prescription  in  the  UK 
might  also  be  useful  in  the  assessment  of 
the  application,  as  might  overseas  data  on 
the  user  of  the  product.  In  assembling  this 
information  the  problems  of  extrapolating 
from  a  'prescription  only'  population  to  a 
putative  'off  prescription'  population 
should  be  borne  in  mind.  Experience  with 
the  product  would  need  to  be  considerable 
in  terms  of  numbers  of  patients  treated 
and  duration  of  marketing.  The  type  of 
information  supplied  would  need  to  take 
account  of  adverse  reactions  found  in  use, 
and  also  the  possiblity  of  hazard  from 
therapeutic  misuse  and  drug  abuse." 

Evidence  of  efficacy 

"If  the  indications  or  dosage  proposed  for 
over-the-counter  sale  differ  from  those 
already  licensed,  evidence  of  efficacy  in 
the  new  terms  of  use  may  be  needed,  with 
respect  to  both  indications  and  dosage. 
Indications,  dosage  and  warnings:  "The 
indications  considered  suitable  for  over- 
the-counter  sale  should  be  clearly  stated, 
together  with  the  dosage  recommend- 
ations, and  information  should  be 
provided  on  proposed  labelling,  pack  size 
and  marketing  of  the  product.  Product 
safety  warnings  to  the  public,  eg  on 
duration  of  dosing  or  the  need  for 
consultation  with  a  doctor  in  certain 
situations,  should  be  provided  when 
appropriate.  All  this  should  be  done  in 
such  a  way  as  to  facilitate  the  evaluation 
of  safety  and  efficacy  in  the  proposed 
use." 

The  proposals  state  that  where  a 
company  is  only  seeking  change  from 
POM  in  the  legal  status  of  a  product  for 
which  a  licence  is  already  held,  the 


application  should  not  be  made  as  a 
formal  application  for  a  new  product 
licence.  "This  is  because,  in  law,  the 
decision  whether  a  medicinal  product 
should  be  categorised  for  retail  sale 
purposes  as  POM,  P  or  GSL  rests  with  the 
Health  and  Agriculture  Ministers  jointly 
and  is  given  effect  by  statutory 
instrument,  after  widespread 
consultation.  This  initial  decision  —  and 
any  subsequent  decision  to  alter  it  — 
cannot  be  given  effect  through  the  terms 
of  the  product  licence  (except,  in  certain 
circumstances,  as  a  temporary  expedient). 

"It  is  not  open  to  the  licensing 
authority  to  grant  a  licence  which 
purports  to  confer,  on  a  product 
containing  a  substance  already  classified 
as  POM,  a  legal  status  in  conflict  with  the 
POM  Order;  and  a  refusal  by  the  licensing 
authority  to  do  so  would  fall  outside  the 
scope  of  the  formal  procedures  set  out  in 
section  21  of  the  Act." 

References  to  CSM 

In  future,  applications  of  this  kind  will  be 
referred  to  the  Committee  on  Safety  of 
Medicines  for  advice.  "Whilst  there  is  no 
right  of  apeal  against  a  negative 
decision,"  the  applicant  may  submit 
further  evidence. 

This  new,  informal,  procedure  will 
apply: 

(a)  where  a  company  proposes  a  change 
from  POM  in  the  legal  status  of  a  product 
for  which  it  already  holds  a  licence; 

(b)  where  a  company  or  a  trade  or 
professional  representative  body  proposes 
a  change  in  the  legal  status  of  a  particular 
substance  classifed  as  POM  in  the  POM 
Order;  and 

(c)  where  a  company  applies  for  a  licence, 
expressly  requesting  P  or  GSL  status  for  a 
product  whose  ingredient  is  already 
classified  as  POM  in  the  POM  Order. 

The  CSM  will  also  be  consulted  in 
those  cases  where  the  Department 
proposes  to  make  a  change  in  the  legal 
status  of  a  particular  substance  or 
category  of  substances.  In  exceptional 
circumstances  the  Department  may  refer 
the  case  to  a  small  panel  of  experts,  rather 
than  to  the  CSM,  who  would  discuss  the 
case  with  those  concerned.  No  further 
written  representations  on  the  application 
would  then  be  considered. 

In  the  following  limited  circumstances 
it  is  open  to  companies  to  seek  to  achieve 
the  categorisation  or  recategorisation  of  a 
product  as  P  or  GSL  through  the  formal 
licensing  machnery  by  the  submission  of  a 


product  licence  application: 

(a)  where  a  company  proposes  a  change 
from  P  to  GSL  in  the  legal  status  of  a 
product  for  which  it  holds  a  licence;  and 

(b)  where  a  company  applies  for  a  licence, 
expressly  requesting  P  or  GSL  status  for  a 
new  product  for  which  it  does  not  already 
hold  a  licence,  whose  ingredients  are  not 
classified  as  POM  in  the  POM  Order. 

Only  after  the  POM  Order  had  been 
amended  would  any  change  in  the  legal 
status  of  a  product  become  effective. 

Comment,  p95. 


Yardley  stop  further 
'lavender'  imports 

At  a  hearing  in  the  Hight  Court  earlier  this 
month,  Consumer  Products,  Number 
One,  and  Mr  Kenneth  Higson,  gave 
undertakings  not  to  import  or  sell 
"English  lavender"  soap  (both  bar  and 
liquid)  manufactured  by  Yardley's 
licensee  in  the  United  States,  Jovan  Inc  of 
Chicago.  The  undertakings  will  remain  in 
force  until  a  full  trial  can  take  place. 
Yardley's  lawyers  believe  this  is  unlikely 
to  be  before  Autumn  next  year. 

The  packaging  for  both  the  liquid  and 
bar  soap  bears  a  reproduction  of  the 
familiar  "lavender  seller"  painting,  but 
the  soap  inside  is  different.  As  Yardley 
have  previously  stated:  "We  have  had  to 
take  this  action  to  protect  ourselves  and 
our  retailers  and  we  will  not  hesitate  to  do 
so  again." 

The  undertakings  were  given  by 
counsel  for  Kenneth,  Michael  and  Peter 
Higson  and  Transworld  Trading  and 
Shipping  Ltd,  who  trade  as  Consumer 
Products  and  Number  One,  and  Beauty 
Worldwide  NV.  Yardley  have  previously 
been  granted  two  temporary  injunctions 
in  these  proceedings,  the  second  being 
confirmed  by  the  Court  of  Appeal  (C&D, 
April  10,  p642). 


Retail  sales 


The  Department  of  Trade  retail  sales 
index  showed  a  rise  of  12  per  cent  to  149 
in  May  (1978  =  100)  for  dispensing 
chemists  (NHS  receipts  are  excluded). 
This  compares  with  a  10  per  cent  rise  to 
145  for  all  businesses. 


PSNI  telephone  no. 


The  telephone  number  of  the 
Pharmaceutical  Society  of  Northern 
Ireland  at  73  University  Street,  Belfast 
BT7  1HL,  has  changed  to  Belfast  226927. 
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Council  calls  for  co-operation 
with  doctors  on  computers 


Guild  to  reject  salary  offer  — 
but  talks  on  'emergency'  pay 


Numark  chemist  and  national 
promotions  committee  member,  Don 
Hodson  from  Hatfield  (right),  having  just 
received  a  cheque  from  Mike  Dries  of 
Heinz.  Mr  Hodson  supplied  the  winning 
entry  form  in  a  joint  HeinzNumark 
national  promotion.  Eddie  Masters, 
merchandise  manager  from  Numark 
wholesalers  Macarthys,  was  also 
present. 


The  Pharmaceutical  Society  wants  an 
urgent  meeting  with  the  British  Medical 
Association  to  ensure  that  the  professions 
co-operate  closely  on  the  use  of 
computers. 

At  this  month's  meeting,  the 
Pharmaceutical  Society's  Council  heard 
that  the  community  pharmacy 
subcommittee  had  discussed  the  use  of 
joint  medication  records.  The 
subcommittee  had  considered  a  report  of 
a  meeting  held  between  representatives  of 
the  Society  and  representatives  of  the 
joint  Computer  Policy  Group  of  the 
Royal  College  of  General  Practitioners 
and  the  General  Medical  Services 
Committee.  It  was  noted  that  a  document 
was  being  prepared  on  the  maintenance  of 
common  computerised  medical  records, 
and  it  was  resolved  that  the  document 
should  be  referred  to  the  Ethics 
Committee  for  consideration. 

The  subcommittee  also  discussed  the 
possibility  of  co-operating  with  the  BMA 
in  the  validation  of  equipment  and  the 
possibility  of  approaching  the 
RCGP/GMSC  Computer  Policy  Group 
asking  for  consultation,  prior  to  the  laying 
down  of  medical  technical  standards. 
However,  it  was  resolved  that 
consideration  of  both  matters  be  delayed 
until  the  outcome  of  the  discussions  on 
joint  medical  records  was  known. 

When  the  subcommittee  minutes  came 
before  the  Practice  Committee  members 
expressed  concern  at  the  decision  to  defer 
consideration  of  those  matters.  Action 
should  be  taken  without  delay  to  further 
co-operation  on  both  points,  they 
decided.  The  Committee  therefore 
recommended,  and  Council  agreed,  to 
seek  an  urgent  meeting  with 
representatives  of  the  National 
Pharmaceutical  Association  and  BMA. 
□  "Is  rural  computing  the  way  ahead?" 
will  be  the  title  of  a  paper  by  Mr  Roger 
King  to  the  Rural  Pharmacists' 
Association  annual  meeting  on  Sunday. 


Slim-aid  warning 


use  for  weight  reduction  without  medical 
supervision. " 

Protein  products  promoted  as  part  of 
a  full  diet  providing  in  excess  of  400 
calories  would  have  to  carry  a  notice 
stating  that  they  should  only  be  used  in 
accordance  with  the  diet  plan  set  out  by 
the  manufacturer,  and  never  as  a  sole  or 
primary  source  of  calories.  Products 
designed  only  as  food  supplements  and 
not  for  the  purpose  of  weight  reduction 
would  carry  a  label  to  this  effect. 

The  FDA's  decision  follows  a  US 
Government  inquiry  in  1978  which  found 
that  the  deaths  of  16  women  and  one  man 
were  associated  with  the  use  of  these 
products  in  extremely  low  calorie  diets. 


Hospital  pharmacists  are  going  to  reject 
the  salary  offers  made  last  week  but  are 
willing  to  discuss  the  proposed  emergency 
duty  agreement. 

At  their  meeting  on  July  9,  the  Guild 
of  Hospital  Pharmacists'  Council 
examined  the  latest  offer  from  the 
management  side  of  the  Pharmaceutical 
Whitley  Council  (C&D,  last  week  p87). 
They  decided  to  recommend  that  the 
Whitley  Council  staff  side  should  not 
accept  the  offer  of  salary  increases 
ranging  from  4  to  6  per  cent.  The  only 
term  they  recommended  for  acceptance 
was  removal  of  the  minimum  point  on  the 
basic  grade  salary  scale.  It  was  agreed  to 
give  consideration  to  weighting  an 
eventual  time-improved  offer  towards 
basic  grade  pharmacists. 

Guild  Council  reaffirmed  their 
objection  to  the  offer  being  made  as  a 
"package  deal"  which  included  payments 
for  emergency  duties  in  the  annual  pay 
offer.  However  they  agreed  to  having  a 
joint  Whitley  Council  meeting  to  discuss 
the  emergency  duties  offer  only.  The  offer 
was  £5  per  session  for  staff  in  on-call 
schemes  and  £400  per  annum  for  those  in 
residencies. 

The  current  TUC  climate  of  industrial 
action  had  to  a  certain  extent 
overshadowed  attempts  to  gain  a  speedy 
settlement  to  the  emergency  duties 
dispute,  it  was  felt.  Action  through 
ASTMS  Parliamentary  machinery  should 
be  pursued  and  attempts  be  made  to 
obtain  adjournment  debates  or  early  date 
motions  before  the  House  of  Commons 
rose  for  the  Summer  recess.  Guild 
members  should  be  encouraged  to  keep 
the  pressure  up  and  continue  to  lobby 
their  MP's  by  personal  visits  where 
possible. 

The  principle  of  claiming  a  fee  for 


work  done  while  on  call  was  re-affirmed 
and  also  establishing,  at  minimum,  a 
higher  rate  per  on-call  session  than  that 
currently  available  to  pharmacy 
technicians. 

Council  discussed  the  three  days  of 
industrial  action  from  July  19  to  21 
proposed  by  the  TUC  Health  Services 
Committee.  Guild  members  should 
continue  to  support  the  industrial  action 
co-ordinated  locally,  within  local 
circumstances  and  abilities,  it  was  agreed. 
However,  it  was  pointed  out  that 
industrial  action  over  three  days  as 
opposed  to  one  day  would  be  carried  out 
at  a  different  level,  bearing  in  mind 
emergency  cover  to  patients.  Council 
agreed  that  advice  should  be  sent  out  to  all 
members  regarding  such  action  and  a 
circular  would  be  drafted. 

DHA  posts 

District  members  reported  on  the  current 
situation  around  the  country  of 
pharmaceutical  officer  arrangements  in 
the  new  District  Health  Authorities. 
Council  was  reminded  that  the 
arrangements  for  filling  of  posts  should  be 
via  regional  agreement  and  the 
importance  of  professional  accountability 
directly  to  the  Health  Authority  was  once 
again  stressed. 

1983  will  be  the  Diamond  Jubilee  of 
the  Guild  of  Hospital  Pharmacists.  To 
celebrate  the  occasion  a  dinner  will  be 
held  in  the  House  of  Commons,  primarily 
for  Guild  members  plus  international 
hospital  pharmacists,  on  Saturday, 
September  10,  1983.  A  commemorative 
lecture  and  buffet  lunch  will  be  held  the 
next  day. 


Following  a  US  Public  Health  Service 
report  which  concluded  that  protein  diet 
products  promoted  as  slimming  aids  can 
cause  heart  irregularities  and  even  death, 
the  US  Food  and  Drug  Administration 
has  proposed  that  products  of  this  kind 
sold  in  the  US  should  carry  a  compulsory 
label  warning  against  misuse. 

Under  the  proposed  regulations  food 
products  such  as  liquid  protein  diets, 
protein  powders,  capsules  and  tablets 
which  derive  more  than  50  per  cent  of 
their  calories  from  protein  would  have  to 
be  labelled:  "Warning:  Very  low  calorie 
protein  diets  (below  400  calories  per  day) 
can  cause  serious  illness  or  death.  Do  not 
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Progress  with 
antihypertensives 

Calcium  antagonists  could  be  the  most 
promising  development  in  the  first  line 
treatment  of  hypertension  since  beta- 
blockers,  it  was  suggested  last  week. 

Recent  studies  have  indicated  that 
essential  hypertension  could  be  due  to 
abnormalities  in  calcium  transport. 
Increased  calcium  levels  in  the  smooth 
muscle  cells  of  the  arterioles  could 
increase  muscle  tone  and  cause  the  raised 
peripheral  resistance  which  leads  to  high 
blood  pressure.  Professor  J.D.  Swales, 
professor  of  medicine,  University  of 
Leicester,  said  that  calcium  antagonists 
could  be  a  step  on  the  road  to  the  ideal 

US  trials  for  new 
anti-anxiety  drug 

A  new  class  of  drugs  developed  for  anti- 
anxiety properties  has  shown  evidence  of 
lifting  major  depression  without  inducing 
the  anticholinergic  side  effects 
characteristic  of  current  antidepressants. 
The  new  drugs,  triazolobenzodiazepines, 
are  advanced  benzodiazepines  differing  in 
structure  from  the  older  generation. 

Mr  Robert  Pyke,  a  research  scientist 
with  Upjohn  Co,  reported  on  pilot  studies 
with  adinazolam,  one  of  the  new  drugs,  at 
a  meeting  of  the  New  Clinical  Drug 
Evaluation  Unit  of  the  National  Institute 
of  Mental  Health,  held  in  Florida  in  June. 

Adinazolam  was  tested  on  51  patients 


Ancillary  services 


The  Government  has  confirmed  its  desire 
that  Health  Authorities  should  consider 
the  use  of  outside  contractors  for  ancillary 
services  and  hopes  they  will  test  the 
efficiency  of  their  own  services  by  seeking 
tenders. 

Mr  Geoffrey  Finsberg,  a  junior 
Minister  for  Health,  said  in  the  Commons 
this  week:  "We  expect  shortly  to  issue 
guidance  urging  Health  Authorities  to 
take  this  approach  on  a  pilot  basis  and 
report  next  year  what  progress  has  been 
made.  Mr  Finsberg  was  replying  to  a 
question  tabled  by  Mrs  Sheila  Faith  on 
Tuesday  asking  what  interest  had  been 
shown  by  HAs  in  seeking  such  contracts 
on  the  non-medical  side  of  the  NHS. 

A  Guardian  article  the  previous  day 
had  reported  the  scrapping  of  a  "highly 
controversial  circular  designed  to  privatise 
the  jobs  of  thousands  of  ancillary  workers 
in  the  NHS,"  by  Mr  Norman  Fowler, 
Secretary  for  Social  Services.  The  circular 
was  issued  as  a  consultative  document 
based  on  a  report  by  the  Adam  Smith 
Institute,  "Reservicing  Health"  (C&D 
May  8,  p853).  The  comments  back  have 
now  been  received  and  a  final  circular  is  to 
be  issued  for  consultation,  according  to  a 
DHSS  spokesman. 


antihypertensive  because  they  appeared  to 
act  more  specifically  on  the  site  which 
hypertension  occurred. 

Professor  Swales  was  speaking  at  a 
Press  conference  to  launch  Adalat  Retard 
(C&D,  last  week,  plO)  which  decreases 
arteriolar  tone  by  inhibiting  the  influx  of 
calcium  ions  into  the  smooth  muscle  cells 
of  peripheral  arterioles.  Dr  M.J.  Kendall, 
senior  lecturer  in  clinical  pharmacology, 
University  of  Birmingham,  described  a 
trial  in  which  nifedipine  was  used  as  third- 
line  therapy  in  conjunction  with  a  beta- 
blocker  and  a  diuretic  in  20  "difficult" 
hypertensives.  Blood  pressure  control  was 
satisfactory  in  17  and  patients  experienced 
fewer  side  effects  than  when  vasodilators 
were  used  as  the  third-line  treatment. 


hospitalised  for  depression,  many  of 
whom  had  failed  to  respond  to  other  drug 
treatment.  A  majority  of  patients 
improved  significantly  within  a  few  days 
and  continued  improving  over  the  six- 
week  course.  In  contrast,  the  relief 
offered  by  the  most  widely  prescribed 
antidepressants  usually  is  not  apparent  for 
two  weeks  or  more,  according  to  Upjohn. 

Adinazolam  is  absorbed  rapidly.  Its 
concentration  peaks  one  hour  after 
ingestion  and  the  half-life  is  such  that  the 
drug  does  not  accumulate  significantly 
when  given  three  times  a  day.  Only  two 
patients  in  the  depression  studies  noticed 
mood  swings  from  one  dose  to  the  next. 
Double-blind  studies,  involving  a 
minimum  of  100  patients,  have  now 
begun  at  five  research  centres  in  the  US. 


■  Approximately  6,000  members  of  the 
Devonshire  populace  "coughed  up" 
between  them  an  estimated  1 ,575  lbs  of 
solid  medicaments  and  about  230  pints  of 
liquids  in  an  "unwanted  medicines 
campaign"  in  May. 


Pharmacist  Mr  K.  B.  Martin  of 
Holywood,  co  Down  receives  his  500 
holiday  voucher,  first  prize  in  a  joint 
competition  run  by  Barclays  Agencies 
and  Robert  Smiths,  Londonderry,  on 
sales  of  Milupa  infant  food.  Making  the 
presentation  is  Mr  K.  Moody  (right) 
manager,  Barclays  Agencies,  pictured 
with  Mrs  B.  Urey,  Milupa  area 
supervisor.  Pharmacists  Mr  J.  P.  Kelly 
of  Newcastle,  co  Down,  and  Mr  W.  J. 
Bolon  of  Ballymena,  co  Antrim,  won 
two  of  the  four  other  100  holiday 
vouchers  awarded 


Tocainide  reviewed 


Tocainide,  a  new  antiarrhythmic  agent 
(Tonocard  —  Astra),  costs  more  than 
mexiletine  and  seems  to  offer  no 
advantage  over  it  for  oral  management  of 
appropriate  arrhythmias,  according  to  the 
latest  Drug  and  Therapeutics  Bulletin. 

The  Bulletin  also  says  that  for  the 
routine  emergency  treatment  of 
ventricular  arrhythmias  it  appears  to  be 
no  better  or  safer  than  lignocaine,  but  it 
can  help  some  patients  with  arrhythmias 
resistant  to  other  drugs.  However  the 
report  does  acknowledge  that 
comparisons  with  other  antiarrhytmic 
drugs  are  sparse. 


February  scripts 


The  Pharmaceutical  Services  Negotiating 
Committee  has  published  these  statistics. 


February 

February 

1982 

1981 

England 

Total  number  of  prescriptions 

25,398,280 

23,858,845 

Total  cost 

£88,832,440 

£76,847,574 

Total  oxygen  payments 

(included  in  total  cost) 

£524,595 

£427,750 

Average  net  ingredient  cost 

286.07p 

258.70p 

Average  discount 

(15.13) 

(3.87) 

Container  allowance 

3.80p 

3.50p 

274. 74p 

258.33p 

Average  fee 

40.53p 

32.10p 

Average  oncost 

32.40p 

29.87p 

Average  total  cost 

347.67p 

320. 30p 

Wales 

Total  number  of  prescriptions 

1,915,677 

1,864,250 

Total  cost 

£6,590,107 

£5,846,129 

Total  oxygen  payments 

(included  in  total  cost) 

£63,715 

£52,923 

Average  net  ingredient  cost 

279.59p 

250.34p 

Average  discount 

(14.70p) 

(3.75p) 

Container  allowance 

3.79p 

3.49p 

268.68p 

250.08p 

Average  fee 

40.45p 

32.01p 

Average  oncost 

31.56p 

28.67p 

Average  total  cost 

340.69p 

310.76p 

Cumulative  statistics 


Prescription  figures  for  the  period  January  1  to  February  28 
for  1981  and  1982. 


1982 

1981 

%  +  /- 

England 

Total  number 

of  prescriptions 

50,951,021 

49,250,835 

+  3.45 

Total  cost 

£178,832,153 

£158,408,064 

+  11.41 

Wales 

Total  number 

of  prescriptions 

3,720,368 

3,838,683 

-3.08 

Total  cost 

£12,948,879 

£12,032,667 

+  7.61 

PSNC  may  refund 
Tenterden  money 

Contributions  to  the  Tenterden  fund  — 
used  to  support  the  court  action  against 
dispensing  doctors  there  —  may  be 
offered  half  their  money  back. 

The  Pharmaceutical  Services 
Negotiating  Committee,  at  its  June 
meeting,  decided  that  the  offer  should  be 
made  once  the  fund's  accounts  had  been 
finalised,  since  it  appeared  that  only  half 
the  fund  had  been  appropriated.  Any 
excess  not  reimbursed  would  be  placed  in 
a  "contingency  fund",  and  LPCs  which 
had  contributed  less  than  the  amount 
sought  from  them  would  be  invited  to 
contribute  the  shortfall  to  this  fund. 

PSNC  is  considering  paying  out  £19m 
already  in  the  balance  sheet  to  cover 
additional  pharmacists  as  an  additional 
pharmacist  allowance.  However,  it  will 

Continued  of  plOl 
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Vidal  Sassoon 
Conditioners 

No.1 
in  multiple 

pharmacies. 


As  you  probably  know,  Vidal  Sassoon  conditioners  form 
part  of  our  3-step  hair  care  programme. 

They're  now  Number  One:  Sterling  brand  leader  in  the 
multiple  pharmacies  sector* 

And  they've  enjoyed  overall  a  50%  leap  in  brand  share  in 
the  last  8  months* 

These  remarkable  results  have  been  achieved  on  the 
strength  of  two  unique  assets. 

The  first  is  our  name,  and  the  authority  and  style  it  invokes. 

The  second  is  our  range,  which  caters  for  every  kind  of  hair 

Demand  is  still  increasing  fast.  Make  sure  you're  fully 
stocked  up;  some  retailers  are  losing  valuable  sales  and  profit. 

If  you  haven't  carried  Vidal  Sassoon  products  before, 
here's  your  opportunity.  Just  clip  the  coupon  below  and  we'll  tell 
you  all  about  our  comprehensive  3-step  product  ranges  for 
both  Normal  and  Sensitive  Hair 
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VIDAL  SASSOON 


'Independent  retail  audit. 


/  <5>N 


Plus  more  Summer 
Superbuys. 

Brylcreem  Medium 
Bandaid  Plasters  Clear.  Family. 
Bandaid  Plasters  Washproof. 
Family. 

Buying  price  is  Numark  Chemist  price  per  pack  excluding  VAT. 


Buying 

Selling 

Mark 

Price 

Price 

Up 

£5.66 

65p 

19.8% 

£4.16 

55p 

37.9% 

£3.89 

55p 

47.5% 

Numark  has  more  buying  power  than  any  other  group. 

So  we  are  able  to  negotiate  top  promotions  with  really  keen 
prices  for  our  members. 

Numark  Chemist  members  boost  shop  traffic  by  offering  low, 
low  prices  to  the  consumer  and  still  make  a  good  profit. 

You  can  see  the  kind  of  products  and  margins  we're  talking 
about  from  the  Summer  Superbuys  on  sale  in  Numark  Chemists 
from  9th  -  21st  August. 

But  that's  not  the  end  of  the  story. 

We  also  back  our  Superbuys  (and  there  are  different  ones 
every  month)  with  big  impact  advertising  in  the  National  Press. 
Plus  bold,  colourful  point-of-sale  material.  And  extra  activity  like 
the  Wilkinsons  10p  off  coupon  in  August. 

Find  out  more  about  Numark.  With  us  behind  you,  you'll  be 
way  ahead  of  the  competition. 
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NUMARK 

(CHEMIST, 
MAKES  YOU  MONEY 

National  Promotions- just  part  of 
Numark's  comprehensive  service. 

For  more  information  on  the  advantages  of  becoming 
a  Numark  member,  contact  your  local  Numark  wholesaler 
orCharles  Morris-Cox  at  Numark  Central  Office, 
51  Boreham  Road,  Warminster,  Wilts.  Tel.  0985  215555. 
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Continued  from  p98 
not  proceed  until  there  is  sufficient 
additional  money  in  the  balance  sheet  to 
pay  the  allowance  without  cutting  fees  or 
on-cost.  An  allowance  of  £4,000  a  year 
would  be  possible,  it  is  calculated  —  often 
sufficient  to  cover  the  difference  between 
an  unqualified  dispenser  and  a 
pharmacist.  The  proposals  are  being 
forwarded  to  the  DHSS  for  consideration. 


PEOPLE 


An  associate  member  of  the  Inner 
Magic  Circle,  Mr  Peter  D.  Blanchard  a 
Cupal  representative  for 21  years, 
shows  members  of  staff  at  the 
Dispharma  Pharmacy,  Birmingham 
his  "little  red  ball  trick. "  Mr 
Blanchard  says  he  is  a  semi- 
professional  inventor  in  addition  to 
his  work  for  Cupal  Pharmaceuticals 
of  Blackburn,  with  such  products  as 
the  Eversure  blindspot  car  mirror  and 
the  Volcano  game  to  his  credit 


Mr  Hetherington  and  Mr  Colin  Hitchins 

have  been  re-elected  president  and 
secretary/treasurer  respectively  of  the 
European  Assocation  of  Hospital 
Pharmacists. 


Deaths 

Brench:  Mrs  Carol  Ann  Brench,  MPS,  of 
15  Mill  Lane,  Enderby,  Leicester,  aged 
39.  Mrs  Brench  was  in  business  with  her 
husband  Martin.  They  met  at  college  and 
settled  in  Leicester  10  years  ago  where 
they  established  the  business  of  M.J.  and 
C.A.  Chemists. 

Todd:  Suddenly,  on  July  3,  Mr  Robert 
George  Wilson  Todd,  MPSNI,  of  36 
Doagh  Road,  Ballyclare,  co  Antrim.  Mr 
Todd  registered  in  1950  after  serving  his 
apprenticeship  in  R.J.  Calvert's 
Pharmacy,  Ballyclare.  Prior  to  opening 
up  his  own  business  at  18  Rashee  Road, 
Ballyclare,  he  spent  a  number  of  years  in 
the  business  of  H.S.  Porter  in  Comber. 
Mr  Todd  is  survived  by  his  wife  Lydia  and 
daughter  Pamela. 


TOPICAL  REFLECTION! 

By  Xrayser 


Discs 


Seems  to  be  the  in-thing  these  days,  what 
with  slipped  discs  and  floppy  discs,  disc 
brakes  and  now  the  Kodak  disc  camera. 
—  the  very  latest  in  technology.  I  wonder 
why  they  didn't  call  it  the  Kodisc?  With 
the  kind  of  publicity  it  will  be  getting  from 
the  company,  and  bearing  in  mind  the 
astonishingly  good  results  shown  in  the 
February  C&D  road-test,  I  shall  have  to 
take  one  or  other  of  the  models  into  stock, 
certainly  the  4000  and  possibly  the  8000. 
(though  why  it  should  feature  a  built-in 
alarm  clock  is  beyond  me).  But  as  for 
being  new? 

There  are  still  one  or  two  grand  houses 
near  me,  most  (alas)  now  converted  to 
flats  or  offices  or  more  dubious  "clubs" 
or  "health  studios."  But  with  the  death  of 
a  local  dowager  a  while  ago,  the  last  one 
still  in  the  hands  of  the  original  family  is 
to  be  cleared  up  and  sold  up.  So  it  was 
that  I  came  to  be  asked  by  a  daughter  if  I 
would  be  willing  to  have  a  look  at  some 
old  photographic  equipment  still  left  in 
the  darkroom. 

I  went  along  and  was  conducted  to  a 
room,  12  x  12  ft  set  up  as  a  darkroom 
about  1890,  alongside  a  specially- 
converted  studio,  with  a  vast  north-light 
window.  In  the  studio  stood  the  original 
white  screen  used  as  backdrop  for 
portraits,  in  front  of  which  I  saw  a 
substantial  wooden  tripod  camera  stand 
with  handles  and  knobs  for  lifting,  tilting 
or  rotating  the  camera.  In  a  cupboard  I 
found  20  or  30  wooden  plate-carriers  of 
various  sizes,  hundreds  of  multicoloured 
magic  lantern  slides,  3-D  pictures,  and  a 
viewer  (in  mahogany  of  course)  and 
several  other  devices,  one  of  which  had 
three  parallel  lenses  and  a  complicated 
series  of  mirrors  and  blue,  red  and  green 
filters  used  to  produce  and  project  colour 
transparencies  from  triple  black-and- 
white  plates. 

In  another  cupboard  was  a  vast  tin 
box,  containing  a  magic  lantern,  while 
further  on  I  came  across  a  big  Thornton 
Pickard,  but  without  lens.  The  room  had 
been  left  for  the  better  part  of  60  years; 
steel  had  a  film  of  rust  and  everything 
needed  care  and  attention.  Feeling  a  bit 
depressed,  we  crossed  through  a  stable 
still  smelling  of  horses,  back  to  the  house, 
to  have  a  look  at  the  better  things  which 
had  been  brought  inside.  There  were  four 
or  five  binocular-vision  picture  viewers, 
and  a  smallish  circular  device  with  what 
looked  like  a  watchmaker's  eyeglass 
sticking  out  of  one  side  near  the  edge. 
Guess  what  folks?  Yes,  there  it  was  —  the 
original  disc  camera.  It  must  have  been 
made  about  1900  and  took  pictures  on  a 
circular  glass  plate.  I  couldn't  see  a 
viewfinder,  but  have  a  dim  recollection  of 


reading  somewhere  that  it  was  meant  to  be 
used  as  a  "secret"  camera,  being  held  to 
the  chest  underneath  a  coat,  with  the  lens 
sticking  out  through  a  buttonhole,  while 
you  took  the  pictures  unobserved.  It's  not 
being  sold,  by  the  way,  though  the  other 
things  shall  be,  probably  by  one  or  other 
of  the  famous  auctioneers.  What's  the 
Thornton  Pickard  worth,  sans  lens, 
anyone  know? 


Snatch  back 


What  do  you  make  of  this  change  of 
direction?  It  looks  as  though  Unichem 
have  moved  away  from  claiming  that  only 
their  members  should  be  exempt  from 
having  their  dividend  taken  into  account 
by  the  DHSS,  and  are  now  saying  that 
discounting  of  the  Drug  Tariff  price  is 
essentially  unlawful, and  every  contractor 
should  be  repaid  what  has  been  deducted! 
Great!  Do  you  know  I'm  beginning  to 
warm  to  this  fellow  Dodd  after  all. 

I  suspect,  though,  that  commonsense 
will  prevail  in  the  end,  with  the  realities 
being  accepted  for  what  they  are,  despite 
all  this  legalistic  hoo  ha.  Will  it  all  turn 
out  to  be  a  complete  waste  of  money?  I 
wonder. 


Supercharged 


I  don't  live  in  Harrogate,  so  wasn't 
offered  Septrin  or  Daonil  or  Zyloric  at 
half  price  by  Maltown  Ltd,  but  if  I  had 
been  I  think  I  would  probably  have 
bought  them.  Maybe  we  are  wrong  in 
pharmacy,  but  we  (or  rather  I)  tend  to 
work  on  the  assumption  that  products 
from  major  named  manufacturers  are  of 
reliable  quality,  a  view  reinforced  at 
intervals  when  the  generic  vs  branded 
products  wars  break  out. 

My  undertanding  was  that  the  expiry 
date  on  products  in  sealed  packs  was 
calculated  to  take  into  account  the  varied 
conditions  those  products  are  likely  to 
meet,  not  only  in  this  country  but 
anywhere  in  the  world  where  they  may  be 
exported.  Surely  this  must  apply  equally 
to  Singapore  or  Cyprus  or  Hong  Kong? 
The  fact  that  the  drugs  have  been  returned 
to  this  more  stable  climate  should  make 
no  difference.  Has  anyone  proved  the 
products  in  this  case  to  be  substandard? 

But  at  the  moment  it  looks  as  though 
the  people  of  Gt.  Britain  are  being 
overcharged  by  the  drug  manufacturers 
because  we  are  the  soft  touch,  just  as  we 
are  over  the  motor  car  prices.  That  is  how 
things  look  to  a  simple  uninformed 
pharmacist  behind  a  dispensing  bench. 
Perhaps  an  industry  spokesman  would 
care  to  put  me  "right." 
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Parallel  imports 

I  refer  to  the  recent  prosecution  of 
Maltown  Ltd  in  connection  with  parallel 
importing  whereby  it  was  stated  that  the 
drugs  could  be  brought  in  from  abroad, 
on  a  re-importation  basis,  cheaper  than 
the  wholesale  price  in  the  UK. 

There  is  no  doubt,  going  by  my 
experience,  that  this  must  be  the  case  (as 
indeed  it  is  with  cars  etc)  and  there 
appears  to  be  a  good  degree  of  "grey 
import"  which  can  only  occur  if  there  is  a 
saving  to  play  with.  In  so  doing  the  British 
manufacturers  not  only  directly  rip  off  the 
home  market  but  also  allow  foreign 
companies  to  inflate  their  prices  and  join 
in  the  rip  off  too. 

Like  all  government  departments  the 
DHSS  is  devious  and  in  saying  that  rip  off 
claim  is  "manifestly  untrue,"  I  wonder 
which  cartels  are  being  prosectued. 
J.M.  Brunt 
Brandon,  Suffolk 

Objections  to 
'bulk 9  issue 

Many  pharmacists  are  becoming 
concerned  about  the  increasing  quantities 
of  medicines  that  we  are  required  to  issue 
on  a  single  prescription.  It  is  now 
common  to  be  asked  to  supply  for  100 
days  treatment  and  lately  some  of  us  have 
been  seeing  prescriptions  for  200  days. 

Pharmacists  generally  object  to  this 
practice  for  various  reasons;  one  can  not 
be  certain  that  domestic  storage 
conditions  are  adequate  to  ensure  stability 
of  the  products,  the  dangers  of  accidental 
and  intended  poisoning  are  increased, 
treatment  may  be  prolonged  for  longer 
than  is  necessary  or  desirable,  there  is  a 
greater  potential  for  drug  abuse  and 
frequently  large  quantities  of  medicines 


have  to  be  wasted  resulting  in  a  needless 
cost  to  the  NHS. 

However,  it  is  not  yet  realised  that 
should  this  trend  continue  the  existence  of 
community  pharmacy  as  we  presently 
know  it  is  threatened.  If  patients  are 
regularly  issued  with  prescriptions  for  100 
days  supply  the  local  pharmacy  is  likely  to 
dispense  only  three  to  four  prescriptions 
yearly  per  patient,  whereas  on  a  monthly 
basis  they  could  expect  12,  losing  eight  to 
nine  dispensing  fees  per  patient  per  year 
—  an  enormous  loss  in  revenue  to  the 
pharmacies  concerned.  Furthermore  in 
order  to  meet  these  prescriptions  the 
pharmacy  will  presumably  have  to  treble 
the  level  of  stock  carried  on  many  items. 
But  how  can  the  small  independent 
concerns  ever  afford  to  do  this? 

For  all  these  reasons  it  is  vital  we  press 
for  some  agreement  on  limiting  the 
number  of  days  treatment  that  should 
ordinarily  be  requested  on  a  single 
prescription. 
James  S.  Morris, 
Birmingham. 


No  ot  day*  treatment  i  n\  n  fQ, 

NB  Ensure  dose  is  stated  |  i  IKj  [/  I 


Might  an  additional  label  on  the 
'Benyln'  container  read:  'Caution. 
May  cause  tired  eyes' 


IV  I  D       NO  OF  DAYS  TREATMENT 
IMP     |  NB  ENSURE  THAT  OOSE  IS  VrA'T  n 


Suggestions  please  on  a  postcard  to 
the  editor  as  to  the  conclusion 
reached  by  the  pharmacists  of  the 
doctor's  intentions 


'Honest  policy' 

It  surprised  me  to  learn  that  there  are 
contractors  who  "refused  to  take  part"  in 
the  PSNC  inquiry  —  unless  their 
wholesalers  are  more  generous  with  their 
discounts  than  mine  (C&D  June  6, 
p.  U47). 

I  am  happy  to  dislose  my  figures  for  a 
heavy  month  for  dispensing,  December, 
1981  —  I  received  discounts  totalling 
£366.27  and  not  all  the  items  qualifying 
were  for  NHS  dispensing.  The  DHSS 
clawed  back  £347.39  leaving  me  £18.88  in 
my  favour.  The  reduction  in  the  value  of 
ingredient  cost,  due  to  the  discount, 
resulted  in  a  fall  in  on  cost  of  £50.72  and  a 
net  loss  of  £31.84. 

During  the  same  month  my  shop  was 
broken  into  by  drug  thieves  —  and  several 
times  since  —  so  that  I  have  had  to  install 
a  security  alarm  system  at  a  cost  of  £733  to 
say  nothing  of  increased  insurance 
premiums. 

If  anyone  can  show  me  where  the 
"hidden  profit"  lies  here,  I  will  be 
grateful  as  I  am  feeling  somewhat 
discouraged. 
Daniel  J.  Coleman, 
Lanark. 


Ethyl  Alcohol 

(S.VR.) 

Fermentation  and  synthetic 
qualities  both  available  to  British 
Pharmacopoeia  specification. 


James  Burrough  Limited 

Fine  Alcohols  Division  60  Montford  Place  London  SE11 

Tel:  01-735  8131 
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PRESCRIPTION  SPECIALITIES 


Bristol-Myers  skin  products 
from  new  division 


Keralyt  gel 


Bristol-Myers'  new  dermatological 
division  has  launched  its  first  three 
products  in  the  UK.  The  range  consists  of 
two  topical  gels  and  a  bath  additive,  all 
previously  marketed  in  the  USA  by 
Westwoods.  The  range  is  at  present  being 
promoted  only  to  hospital  physicians. 


Alpha  Keri  bath  oil 

Manufacturer  Bristol-Myers 
Dermatologicals,  Bristol-Myers 
Pharmaceuticals,  Division  of  Bristol- 
Myers  Co  Ltd,  Station  Road,  Langley, 
Slough  SL3  6EB 

Description  Clear  colourless  water 
dispersible  anti-pruritic  bath  additive 
containing  mineral  oil  (91.7  per  cent)  and 
lanolin  oil  (3  per  cent) 
Indications  Alpha  Keri  deposits  a  thin 
uniform  emulsified  film  of  oil  over  the 
skin,  and  thus  retards  evaporation  of 
moisture,  helps  to  relieve  itching, 
lubricates  and  softens  the  skin.  It  is 
valuable  as  an  aid  in  the  management  of 
dry  pruritic  skin  especially  in  senile 
pruritis,  ichthyosis  and  dermatoses  where 
dermal  hydration  is  an  important  part  of 
the  therapy  (as  in  the  prevention  of 
decubitus  ulcer).  The  oil  is  particularly 
suitable  for  infant  bathing,  and  also 
overcomes  the  problem  of  cleansing  the 
skin  in  conditions  where  the  use  of  soap, 
soap  substitutes  and  colloid  or  oat-meal 
baths  prove  irritating 
Method  of  use  The  oil  should  always  be 
either  added  to  water  or  rubbed  onto  wet 
skin.  Because  of  its  cleansing  properties  it 
is  not  necessary  to  use  soap.  Bath:  add 
one  or  two  capfuls  to  the  bath  water.  Soak 
for  10-20  minutes.  Sponge  bath:  add  one 


or  two  capfuls  to  a  basin  of  warm  water. 
Apply  over  entire  body  with  a  sponge  or 
flannel.  Infant  bath:  add  Vi  capful  to  bath 
water.  Skin  cleansing:  rub  a  small  amount 
onto  wet  skin,  rinse  and  pat  dry. 
Contraindications,  precautions  etc  As 
Alpha  Keri  deposits  a  film  of  oil  over  the 
skin,  special  care  should  be  taken  to  guard 
against  slipping  in  the  bath  or  shower. 
The  product  contains  lanolin  oil  and  is 
contraindicated  in  patients  allergic  to  this 
ingredient 

Packs  240  ml  bottles  (£3.22  trade) 
Supply  restrictions  Pharmacy  only 
Issued  July  1982 


Thermaderm  5  &  10 

Manufacturer  Bristol-Myers 
Dermatologicals 

Description  White  water  based  gel 
available  in  two  strengths  containing 
either  5  or  10  per  cent  of  benzoyl  peroxide 
Indications  Topical  treatment  of  acne 
vulgaris.  The  gel  may  be  applied  in 
conjunction  with  other  topical 
preparations  such  as  salicylic  acid  and 
antibacterials 

Method  of  use  After  washing  with  soap 
and  water,  apply  once  or  twice  daily  to  the 
affected  area.  Should  discomfort  such  as 
burning,  redness  or  excessive  peeling 
occur  at  any  time  discontinue  treatment 
temporarily 

Contraindications,  precautions  etc  As  for 

other  benzoyl  peroxide  preparations 
Packs  55g  tubes  (5  per  cent  £2.02,  10  per 
cent  £2. 1 1  trade) 

Supply  restrictions  Pharmacy  only 
Issued  July  1982 


Manufacturer  Bristol-Myers 
Dermatologicals 
Description  Clear  colourless  gel 
containing  6  per  cent  salicylic  acid 
Indications  Topical  aid  to  the  removal  of 
excessive  keratin  in  hyperkeratotic  skin 
disorders,  including  ichthyoses,  keratoses, 
pityriasis  rubra  pilaris  and  psoriasis 
Method  of  use  Apply  thoroughly  to  the 
affected  area  and  place  under  occlusion  at 
night.  The  skin  should  be  hydrated  for  at 
least  five  minutes  prior  to  application. 
The  medication  is  washed  off  in  the 
morning,  and  if  excess  drying  or  irritation 
is  observed,  a  bland  cream  or  lotion  may 
be  applied.  Once  clearing  is  apparent 
occasional  use  of  the  gel  will  usually  retain 
remission.  In  those  areas  where  occlusion 
is  difficult  or  impossible,  application  may 
be  made  more  frequently,  and  hydration 
by  wet  packs  or  baths  prior  to  application 
may  enhance  the  effect 
Contraindications,  precautions  etc 
Salicylate  poisoning  has  followed  the 
application  of  salicylic  acid  to  large  areas 
of  the  skin.  Avoid  contact  with  the  eyes 
and  the  mucous  membranes 
Packs  55g  tube  (£2.71  trade) 
Supply  restrictions  Pharmacy  only 
Issued  July  1982 

Pamergan  suppliers 

Martindale  Pharmaceuticals  Ltd  have 
acquired  the  products,  Pamergan 
AP 100/25  and  Pamergan  P100,  from 
May  &  Baker  Ltd. 

Pamergan  API 00/25  injection 
(10  x  1ml,  £2.31)  and  Pamergan  P10 
(£2.80)  will  remain  in  the  May  &  Baker 
packaging  until  stocks  are  exhausted  when 
they  will  be  converted  to  the  Martindale 
house  style.  Martindale  Pharmaceuticals 
Ltd,  Chesham  House,  Chesham  Close, 
Romford,  Essex. 


Don't  you  think  his  skin  deserves 
a  little  protection? 


One  antiseptic  healing  cream  gives  babies  all 
the  protection  they  need.  It's  Sudocrem. 
Specially  made  to  soothe  sore  skin. 
Recommend  it  for  nappy  rash,  knowing  that 
many  doctors  and  health  visitors  do  the  same. 
Display  it,  knowing  it  leads  to  high  demand  — 
and  even  higher  profits. 

Make  sure  you  keep  Sudocrem  in  stock. To  give 
your  customers  the  protection  they  deserve. 

SOOTHES  SORE  SKIN 

Dislribulors  for  Greai  Britain 

David  Anthony  Pharmaceuticals  Limited 

59  Crosby  Road  North,  Liverpool  L22  4QI) 


Sudocreni 


OUT  Of  3[AChO 


Chemist  &  Druggist  1 7  July  1982 


103 


COUNTERPOINTS 


Paracetamol  in  capsules  to 
fight  Boots'  domination 


ICC  are  making  a  major  attack  on  an 
untapped  sector  of  the  £65m  analgesics 
market  with  the  launch  of  a  heavily- 
advertised  paracetamol  capsule.  The 
principal  factors  governing  this  decision 
are  that  47  per  cent  of  analgesic 
consumption  is  of  paracetamol-based 
products  (53  per  cent  aspirin-based);  that 
Boots'  own  brand  accounts  for  60  per  cent 
of  these  sales  (even  more  in  volume  terms) 
and  that  paracetamol  has  a  better 
"image"  with  consumers  than  aspirin. 

The  result  is  Tramil,  a  blue-and-yellow 
capsule  containing  500mg  of  paracetamol 
and  32mg  of  caffeine,  packed  in  12s 
(£0.57)  and  25s  (£0.99)  —  ICC  believe  the 
two  ingredients  have  a  synergistic  effect. 

High  expenditure 

The  company  already  leads  the  OTC 
market  through  Anadin's  18  per  cent 
share,  and  with  a  £3m-plus  advertising 
spend  the  brand  is  more  heavily  supported 
than  many  major  food  and  toiletries. 
However,  despite  the  high  expenditure 
paracetamol  products  continue  to  take 
nearly  half  the  market,  with  some  60  per 
cent  of  sales  being  made  through 
pharmacies  (including  Boots).  However 
whereas  pharmacy  sales  reflect  the 
ingredient  split,  in  groceries  and  drug 
stores,  aspirin-based  products  have  88  per 
cent.  Thus  ICC  —  who  believe  in  broad 
distribution  of  analgesics  because  of  the 
times  when  people  get  headaches,  etc  — 
consider  there  is  a  better  opportunity  for 
expanding  paracetamol  sales  through 
non-pharmacy  outlets. 

Among  the  major  OTC  brands,  Hedex 
(the  only  advertised  paracetamol  brand)  is 
said  to  hold  a  7  per  cent  share,  but  when 
Boots  are  taken  into  consideration  this 
falls  to  6  per  cent  with  Boots'  own 
paracetamol  taking  13.4  per  cent. 

ICC's  research  shows  that 
paracetamol  users  are  more  ingredient- 
conscious  and  that  aspirin  users  are  more 
brand  conscious  —  34  per  cent  of  the 
former  can  name  the  ingredient  they  are 
taking  against  only  22  per  cent  of  the 
latter.  There  is  also  greater  awareness  of 
aspirin  "negatives"  (62  per  cent)  than 
those  of  paracetamol  (24  per  cent). 
According  to  the  research  74  per  cent  of 
analgesics  users  believe  paracetamol  is 
more  modern  than  aspirin  and  they  see  it 
as  having  fewer  side  effects.  Capsules  are 
seen  to  be  modern  and  to  bring  faster 
relief  from  pain  than  tablets. 

The  advertising  support  for  Tramil 
will  therefore  stress  "fast  pain  relief 
without  stomach  upset,"  and  the  planned 
30-second  television  commercial 


Tramil  is  going  for  committed 
paracetamol  users  —  and  ICC  are 
stressing  the  34p  profit  attainable  on  a 
99p  sale 

concludes  with  the  punch  line  "At  last  a 
paracetamol  in  capsule  form."  ICC  say 
they  intend  to  spend  over  £lm  on  launch 
advertising  in  the  first  six  months, 
commencing  within  two  weeks  of  main 
deliveries  to  the  trade.  There  is  also 
considerable  point  of  sale  support, 
including  a  merchandiser  headed  "Make 
your  self  feel  human  again".  ICC  do  not 
expect  Tramil  to  take  share  from  Anadin, 
expecting  mainly  commited  paracetamol- 
users  to  be  influenced  by  the  campaign. 

In  the  USA  15  per  cent  of  the 
analgesics  market  is  already  in  capsules, 
says  the  company.  International  Chemical 
Co  Ltd,  Chenies  Street,  London  WCIE 
JET. 

Trial  sizes  from 
Bonne  Bell 

Trial  sizes  of  Bonne  Bell  10-0-6  deep  pore 
cleanser,  mild  cleanser,  moisturising 
lotion  and  skin  care  cleansing  bar  are  now 
available.  All  four  items  retail  at  £0.59. 
The  trade  parcel,  which  includes  a  counter 
merchandiser,  holds  one  dozen  each  of 
the  mild  and  moisturising  lotion,  three 
dozen  of  the  regular  lotion  and  18 
cleansing  bars  (£26.52).  Eylure  Ltd, 
Grange  Industrial  Estate,  Llanfrechfa 
Way,  Cwmbran,  Gwent. 


TV  advertisers  are 
overspending  say  IPC 

Three  research  studies  are  now  available 
from  IPC  Womens  Magazines  following 
the  recent  media  presentations  to 
advertisers  and  advertising  agencies  (C&D 
June  12  pl065).  One  of  the  booklets,  New 
Research  Studies,  concludes  there  is 
overspending  on  television  campaigns 
which  results  in  a  poor  return  from 
marginal  spending. 

Four  out  of  five  food  brands  analysed 
reached  a  point  where  each  pound  spent  in 
television  was  returning  less  and  less, 
while  two  out  of  five  reached  the  point 
where  each  extra  pound  delivered  almost 
no  return  say  IPC. 

A  mixed  media  study  further  found 
that  television/magazine  advertising  was 
more  effective  not  only  in  communicating 
the  key  attributes  of  the  brand  in  question 
but  also  in  terms  of  housewives'  buying 
intentions. 

As  for  brand  identification,  it  was 
found  that  recognition  of  magazine 
advertisements  with  the  brand 
identification  removed  was  54  per  cent  — 
higher  than  that  achieved  by  removing  the 
brand  identification  from  TV  adverts. 

The  other  two  booklets  are  Magazine 
Update  and  Case  Histories.  The  first 
looks  at  the  profile  of  the  various  IPC 
women's  Press  magazines  and  the  target 
readership  and  Case  Histories  cites 
examples  of  various  companies  including 
toiletry  and  cosmetic  interests,  who  are 
placing  greater  emphasis  on  women's 
Press  advertising.  The  booklets  can  be 
obtained  from  Vivienne  Jones  at  IPC 
Women 's  Magazines  L  td,  King 's  Reach 
Tower,  Stamford  Street,  London  SE1  9LS. 

Kanga  set  sights 
on  independents 

Kanga  Hospital  Products  are  to  launch 
their  range  of  incontinence  pants  to  the 
retail  trade  in  September.  The  range  has 
been  exclusive  to  Boots  for  the  past  18 
months.  A  variety  of  garments  are 
available,  suitable  for  both  and  female 
use.  Advertising  is  planned  in  the  trade 
and  nursing  Press,  but  details  have  yet  to 
be  finalised.  Negotiations  are  under  way 
with  a  distributor.  Kanga  Hospital 
Products,  POBox39,  Bentinck  Street, 
Bolton. 

Orobronze  supplies 


From  next  week,  supplies  of  Orobronze 
are  back  to  normal  and  any  outstanding 
orders  will  be  filled.  DeWilt International 
Ltd,  Seymour  Road,  London  E10  7LX. 
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Scholl  launch  indoor 
footwear  range 

Scholl  are  introducing  Homecomers,  a 
range  of  indoor  footwear  which  includes 
both  adjustable  and  non-adjustable  styles, 
all  with  a  moulded  foam-padded  footbed. 
There  is  a  choice  of  terry  towelling  and 
velou;  one  style  coming  in  suede  velour 
with  all-wool  lining.  The  Scholl  brand  tab 
is  visible  on  the  upper  design. 

Homecomers  sandals  are  light  in 
weight  and  come  in  sizes  3-7.  Suggested 
retail  prices  are  £1 1 .99  and  £12.99 
depending  on  style.  Point-of-sale  aids 
comprise  a  showcard,  range  charts  and 
header  cards  and  from  October  to 
December  there  will  be  a  £50,000  women's 
Press  campaign. 


Lil-lets  competition 


Lilia- White  are  running  a  competition  in 
connection  with  Lil-lets  tampons.  POS 
leaflets  rather  than  on-pack  details  are 
used  for  entry.  The  consumer  is  asked  to 
"Spot  the  water  skier"  and  enclose  the 
front  from  a  Lil-lets  20s  pack.  First  prize 
is  a  fortnight's  timeshare  in  a  Spanish 
beach  villa  and  there  are  three  second 
prizes  of  a  week's  timeshare  in  an 
apartment  in  the  same  resort. 

All  entrants  will  receive  a  £20  voucher 
towards  the  cost  of  a  foreign  holiday  for 

Chemists  keep  hold 
on  deodorants 

Sales  of  roll-on  deodorants  have  now 
caught  up  with  the  sales  of  aerosols,  and 
the  chemist  remains  the  chief  outlet  for 
deodorants  of  all  kinds.  A  report  in  the 
July  Retail  Business  says  20  per  cent  of 
sales  (value)  go  through  independent 
chemists  and  33  per  cent  through  Boots. 

The  report  says  the  sales  value  of 
deodorants  and  antiperspirants  in  1981 
stood  at  £58m  at  rsp,  and  that  two  thirds 
of  the  £17m,  increase  in  sales  (less  than  5m 
units)  between  1977  and  1981  can  be 
accounted  for  by  inflation.  Eight  of  ten 
women  use  some  form  of  deodorant  on  a 
daily  basis,  but  only  five  out  of  ten  men. 
Men  prefer  aerosols  and  women  roll-ons, 
sales  of  which  have  now  caught  up  with 
those  for  aerosols.  (In  1975  the  ratio  of 
aerosol  to  roll-on  was  70:30.) 

Although  there  are  about  25 
manufacturers  of  deodorants  in  the  UK, 
two  thirds  of  all  deodorants  come  from 
four  manufacturers  and  under  five  brand 
names,  the  report  says.  Bristol-Myers  take 
22  per  cent  of  the  market  (value)  with  the 
Mum  range  and  Fresh  &  Dry,  followed  by 
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Scholl  claim  that  Homecomers  sandals 
will  give  chemists  an  opportunity  to  take  a 
bigger  share  of  the  footwear  market.  The 
total  market  for  women's  slippers  is  in  the 
region  of  21  million  pairs,  they  say,  and 
Homecomers  are  the  first  branded  indoor 
footwear  sold  in  volume  through 
independent  chemists.  Scholl  (UK)  Ltd, 
182  St  John  Street,  London  EC1P 1DH. 


two.  Distribution  commences  July  19  and 
the  competition  runs  until  November  30. 

An  eight  week  consumer  promotion 
on  Panty  Pads  has  just  started  with  packs 
flashed  "2  extra  towels  free".  Lilia-  White 
Ltd,  Alum  Rock  Road,  Birmingham  B8 
3DZ. 


Holiday  closing 


A  &  E  Connock  of  Fordingbridge  will  be 
closed  from  Friday,  July  23,  re-opening 
on  Monday,  September  6. 

Gillette's  Right  Guard  (18  per  cent)  and 
Elida  Gibbs'  Sure  (17  per  cent).  The 
family  brands  are  the  fastest  growing  and 
present  the  heaviest  competition  to 
Bristol-Myers.  Another  growing  sector  in 
the  market,  says  the  report,  is  body  sprays 
with  Impulse  accounting  for  9  per  cent  of 
Elida  Gibbs'  deodorant  sales. 

The  sale  of  unisex  deodorants  is 
increasing  in  supermarkets  and  to  a  lesser 
extent  in  non-chemist  outlets.  While  this 
trend  is  likely  to  continue  the  report 
points  out  that  the  chemist  still  remains 
the  chief  outlet  for  deodorants. 

Advertising  expenditure  for 
deodorants  continued  to  increase  in  1981 
but  at  a  slower  rate  than  in  the  previous 
two  years.  Gillette  spetit  £1 .5m  and  Elida 
Gibbs  £l.lm  as  well  as  £1.5m  promoting 
Impulse. 

No  significant  increase  in  the  market  is 
foreseen  and  any  that  does  occur  is  likely 
to  come  from  increased  usage  by  men 
"not  necessarily  only  from  products 
aimed  specifically  at  men  but  from  family 
and  unisex  products".  In  this  case  the 
aerosol  sector  rather  than  roll-on  will  see 
an  increase.  Intense  competition  with 
more  relaunches  is  predicted  so  much  so 
that  it  could  lead  to  a  loss  of  brand  loyalty 
in  the  market. 


LRC  leaflet  for 
pharmacies 

LRC  Products  has  produced  a  family 
planning  leaflet  intended  for  use  in 
pharmacies.  Entitled  "A  woman's  guide 
to  barrier  methods  of  family  planning", 
the  leaflet  explains  the  benefits  of  the 
sheath  and  diaphragm. 

The  company  says  it  is  part  of  a 
programme  to  educate  the  consumer  by 
increasing  her  access  to  information. 
Leaflets  and  samples  of  Nuform  extra 
safe,  are  also  being  sent  to  family 
planning  clinics  throughout  Britain. 

Well  over  three  million  couples  already 
use  either  the  sheath  or  diaphragm,  say 
LRC.  They  want  to  communicate  the 
benefits  of  barrier  contraceptives  to  those 
women  who  are  dissatisfied  with  oral 
contraception  or  the  IUD  but  do  not  give 
due  consideration  to  the  sheath  and 
diaphragm. 

Copies  of  the  leaflet,  available  either 
in  packs  of  50  or  mounted  on  a  display 
card  featuring  Durex  Nuform  extra  safe, 
can  be  obtained  from  company 
representatives  or  by  writing  to  the  Durex 
Contraception  Information  Service, 
North  Circular  Road,  London  E4  8QA. 
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Alberto  Balsam  conditioner: 

All  except  U,  We,  B,  G,  E,  CI 


All  Over  Softly :  All  except  So 

Anadin:  All  areas 

Anbesol:  Y,  A,  We 

Askit  powders:  Sc 

Bic  razor:  So,  NE 

Diocalm:  All  areas 

Dixcel  toilet  tissue:  All  except  Sc,  U,  B,  G,  E 

Double  Amplex  mouthwash:  Ln,  So,  M 

Fairy  toilet  soap:  Ln,  Y,  Sc,  A,  U,  We,  B,  G 

Fuji  film:  All  areas 

Jaaps  health  salt:  Sc 

Johnsons  baby  products:  All  except  E 

Mucron  tablets:  WW,  So,  A 

Odor-eaters:  Ln 

Oil  of  Ulay:  All  areas 

Paddi  Cosifits:  All  areas 

Pampers:  All  areas 

Powerin:  So 

Revlon  Flex:  All  areas 

Simple  products:  Ln 

Steradent  Fresh:  All  areas 
Tudorcolor  film: 


Ln,  M,  Lc,  Y,  WW,  So,  NE,  A 
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Anusol  addition 
and  POS  unit 

Antiseptic  tissues  in  packs  of  10  (£0.89) 
have  been  added  to  the  Anusol  range.  The 
previous  foil  inner  wrapping  of  the 
suppositories  is  being  replaced  with  plastic 
blister  wrapping  and  from  August  they 
will  be  available  in  packs  of  24  (£2. 10)  as 
well  as  the  existing  packs  of  12.  A  counter 
display  unit  for  customer  self-selection  is 
available  from  the  Warner-Lambert 
salesmen.  The  company  estimates  that  70 
per  cent  of  the  UK  adult  population  will 
suffer  from  haemorroids  or  anal  irritation 
at  some  stage  of  their  lives.  Anusol  is 


88       sol  im 


claimed  to  be  brand  leader  with  a  46  per 
cent  share  of  the  total  market.  Warner- 
Lambert  Health  Care  Division,  Mitchell 
House,  Southampton  Road,  Eastleigh, 
Hants  SOS  5RY. 


A  shake  up  for  the 
milk  shakes  market? 

A  new  company  says  it  is  about  to  shake 
up  the  milk  shakes  market  with  a 
"revolutionary"  method  of  making  them 
involving  water  —  no  milk  —  and  a  hand- 
whisking  machine. 

The  machine  will  sell  for  around  £3.99 
and  is  marketed  under  the  'Shaker'  brand 
name  by  Shaker  Foods.  It  is  made  from 
moulded  plastic,  is  simple  to  handle,  wash 
and  clean  and  there  is  no  possibility  of 
splashing. 

Four  Shaker  instant  milk  shake  mixes 
(£0.17  each  in  assorted  display  cartons  of 
24)  in  strawberry,  chocolate,  banana  and 
black  cherry  flavours  require  the  addition 


of  6fl  oz  of  water.  Shaker  Foods  Ltd,  17 
Church  Street,  St  Neots,  Huntingdon, 
CambsPE192BU. 

Hermesetas  in  750s 

The  Hermesetas  650  pack  has  been 
replaced  by  a  750  size.  Prices  are 
unchanged.  Crookes  Products  Ltd,  PO 
Box  94,  1  Thane  Road  West,  Nottingham. 

Eucryl  case  sizes 

Eucryl  smokers  original  toothpowder  and 
smokers  fresh  flavour  toothpowder  will 
come  in  cases  of  one  dozen  instead  of  two 
dozen  from  August  1.  LRC  Products  Ltd, 
North  Circular  Road,  London  E4  8QA. 


40ml  container  for 
Sweetex  liquid 

Crookes  Products  are  introducing  a  40  ml 
container  for  Sweetex  liquid  to  replace  the 
existing  28.4  ml  pack.  Recommended 
retail  price  is  £0.79  and  the  trade  price  for 
each  shrink-wrapped  outer  of  one  dozen  is 
£7.11. 

The  formulation  of  the  product 
remains  unaltered  but  the  new  container 
has  greater  aesthetic  appeal  and  the  drop- 
by-drop  dispenser  offers  convenience  in 
use,  say  Crookes,  who  have  also 
redesigned  the  packaging  to  include  a 
calorie  counted  Sweetex  liquid  dessert 
recipe  on  the  carton.  Crookes  Products 


Ltd,  POBox94,  1  Thane  Road  West, 
Nottingham. 


TV  advertising  for 
Cusson's  Spinnair 

Fleur  Spinnair,  the  Cussons  entry  into  the 
air  freshener  market  (C&D,  June  19, 
pi  1 18)  is  to  be  supported  by  television 
advertising  in  the  Yorkshire,  Lancashire 
London  and  Southern  television  regions. 
It  will  run  from  July  27  for  six  weeks  and 
features  Max  Wall  as  a  cobbler  who  uses 
the  product  to  freshen  his  shop. 

In-store  demonstrator  girls  will  hand 
out  over  Vi  million  Spinniar  refills  with 
lOp  off  coupons  and  helium  balloons  will 
be  given  away  to  any  children  whose 
mothers  accept  the  coupon  and  sample. 

Measuring  4  Vi  in  wide  and  IVi'm  high, 


the  company  claims  that  the  circular  fan 
on  top  of  the  Spinnair  unit  can  be  spun  at 
the  touch  of  a  finger  tip. 

Cussons  estimate  the  1982  air 
freshener  market  to  be  worth  £40  million 
and  say  it  has  shown  the  fastest  growth  of 
any  household  market  over  the  past  three 
years.  Nearly  all  this  growth  can  be  put 
down  to  the  emergence  of  the  slow  release 
dual  action  fresheners  they  say.  The 
Spinnair  unit  (£0.93)  has  a  blue  mist 
fragrance  and  refill  capsules  (twin  pack 
refill,  £0.88)  of  blue  mist  and  wild 
blossom  are  avaiable.  Cussons  UK  Ltd, 
Kersal  Vale,  Manchester  M7  0GL. 


Freshaire  addition 

Temana  Bees  are  adding  a  new  variant  to 
their  Cooper  Freshaire  range  of  air 
fresheners.  Orchard  Mist  will  be  available 
from  August  2.  Temana  Bees  Ltd, 
Sealand,  Chester  CHI  6BA. 


"Sum":  MOUTH  ULCERS 

NOT  A  GEL  -  NOT  A  PASTILLE  -  BUT  PELLETS 
that  slowly  release  2  Active  ingredients  at  site  of  ulceration 

VITABIOTICS  LTD.  122  Mount  Pleasant  Alpenon  Mddx  01-903  5541 


.CERS  ■ 

PELLETS 
of  ulceration 

Mddx.  01-903  5541 


ORDER  MOW!    DRUGGET  °   '  °  "  ^ 
Your  year-round  reference  guide  to  the 
pharmaceutical  industry 

U.K.  £27  per  copy.  Overseas  £29  per  copy 

BFNN  PUBLICATIONS  LTD.  UNION  HOUSE.  ERIDGE  ROAD, 
TUN  BRIDGE  WEL  IS,  KENT  TN4  8HF. 
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Counter  Prescribing 

and  all  that  JAZZ 

Who  would  ever  have  believed  that  there  would  be  a  successful  jazz  band 
composed  entirely  of  pharmacists.  Since  their  inception  in  1981, 
the  "WinPharm  Apothecaries  of  Jazz"  have  played  the 
Edinburgh  Festival  and  been  invited  to  appear  again  this  year. 
They  have  played  at  the  British  Pharmaceutical  conference  ball  at  Brighton, 
in  the  Old  Barn  Hall  at  Bookham  and  at  the 
Pharmaceutical  Society's  Manchester  Area  Annual  Ball. 
During  these  engagements,  several  of  the  country's  leading  jazz  musicians 
have  been  pleased  to  play  along  with  the  band. 

[  How  the  band  was  formed 

The  "Apothecaries"  came  together  through  an  article  about  jazz 
written  by  pharmacist  Bernard  Hardisty,  WinPharm 's  Managing  Director, 

in  the  pages  of  "HobbyPharm"  magazine.  Accomplished  pharmacist 
musicians  responded  to  the  article,  the  idea  of  forming  a  band  evolved  and, 
within  six  months  of  the  article  appearing, 


WinPharm 

dispatch  the  blues 

The  "WinPharm  Apothecaries  of  Jazz"  are  living  proof  of  what 
pharmacists  can  achieve  when  they  get  together  and  their  first  sound 
cassette  has  already  been  produced  and  a  copy  has  been  mailed 
out  with  a  recent  issue  of  "HobbyPharm!' 
(If  you  haven't  received  your 
copy  of  this  tape,  let  us 
know  and  we'll  mail  one 
to  you  fast.) 


HobbyPharm  — 
where  like  minds  meet 


HobbyPharm  is  a  leisure  and  hobbies  magazine 
mailed  to  10,500  pharmacists  throughout  the  country 
the  editorial  content  of  which  is  supplied 
entirely  by  pharmacists. 
It  is  produced  and  sponsored  specially  for  pharmacists  by  WinPharm. 
Through  the  pages  of  HobbyPharm,  pharmacists  are  able  to  tell  each 
other  about  their  leisure  activities  and  hobbies  and,  as 
experienced  with  the  Jazz  Band,  it  has  proved  to  be  an  unusual, 
much  needed  and  valuable  medium  of  communication 
between  pharmacists.  To  date,  over  180  pharmacists 
have  written  to  HobbyPharm  on  more  than 
135  hobbies  and  leisure  activities. 
(If  you  don't  regularly  receive  a  copy 
send  us  your  name  and  address  and  we'll  be 

pleased  to  put  you  on  the  mailing  list, 
circulation  is  free  to  all  retail  pharmacists). 
However  HobbyPharm  is  only  part 
of  WinPharm's  total  commitment  to 
involvement  with  the  future  of  pharmacy. 
And  WinPharm  believe  that  this  future 
lies  in  the  now  firmly  established  trend 
towards  counter-prescribing. 
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Counter  prescribing  +  WinPharm 
a  prescription  for  a  healthier  future 

In  1979  WinPharm  realised  that  their  future  success  was  inextricably  linked  with  the  success  of 
pharmacy  and  launched  their  "working  with  pharmacy"  policy  that  promises 
a  healthier  future  for  us  all.  This  policy  is  composed  of  10  sound  ingredients. 

? 

1st  Increasing  opportunities  for 
"counter-prescribing" 

Today,  more  people  than  ever  before  ask  their  pharmacist's 
advice  about  minor  ailments. 

Some  of  the  reasons  for  this  are  clear: 

*  Constantly  increasing  prescription  charges 

*  Doctors'  crowded  waiting  rooms 

*  Government  campaigns  designed  to  reduce  N.H.S.  costs 


PHARM 


All  recently  conducted  surveys  confirm  an 
increase  in  opportunities  for  "counter- 
prescribing."  WinPharm  are  trying  to  accelerate  this 
trend  by  encouraging  the  public  to  seek  your  professional 
advice  and  by  stimulating  the  profession  at  a  local  and 
national  level  to  recognise  the  benefits  for  general  practice 
pharmacy  that  "counter-prescribing"  has  to  offer. 

2nd  Really  effective, 

pharmacy-only  medicines 

You,  the  pharmacist,  need  really  effective  medicines  for 
"counter-prescribing!' 

The  WinPharm  "pharmacy-only"  range  offers  you  a  wide  selection  of 
medicines  that  are  pharmacologically  sound  and  as  potent  as  is  permitted  for 
"counter-prescribing"  within  the  Medicines  Act. 
Most  WinPharm  products  are  widely  prescribed  so  you  can  be  confident  that  their 
scientific  pedigrees  are  soundly  based.  Furthermore,  to  ensure  consistent  clinical 
performance,  all  WinPharm  products  are  constantly  monitored  and  updated  whenever 
necessary  by  improved  formulation  or  presentation. 

The  results  of  clinical  trials  together  with  a  wealth  of  other  information  concerning  WinPharm 
products  and  their  use  are  freely  available  to  you  on  request  from  your  representative  or  directly 
from  the  WinPharm  medical  department. 
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A  WinPharm  prescription  for  a  healthier  future  cont. 

3rd  New  products 

WinPharm  constantly  researches  for  new  medicines,  especially  those  to  treat 
ailments  high  on  the  "opportunities-to-counter-prescribe"  lists.  They  also 
investigate  opportunities  to  adapt  prescription-only  medicines  to  make  them 
available  for  sale,  only  in  pharmacies  and  under  supervision  of  the  pharmacist. 

One  outstanding  recent  achievement  has  been  the  launch  of  their  new 
expectorant  —  Franolyn  Expect  —  which,  in  just  a  few  months,  has 
established  itself  favourably  with  pharmacists  as  a  successful  "counter 
prescription"  for  chesty  coughs. 

As  is  well  known,  WinPharm  also  venture  into  products  that  are  not  precisely 
of  a  medicinal  nature  but  that  are  of  considerable  value  to  the  health  care  of 
the  public.  A  prime  example  of  this  is  "Selora"  WinPharm's  salt- flavour 
condiment  for  people  who,  for  medical  reasons,  must  not  add  salt  to  their  food 

4th  Education  of  public  to  seek  pharmacist9 s  advice 

WinPharm  has  taken  the  initiative  in  promoting  to  the  public  the 
professional  role  of  the  pharmacist. 
Past  and  current  activities  include: 

Nationwide  Poster  Campaign 

A  nationwide  poster  campaign,  employing  sites  in  major 
shopping  areas,  invited  the  public  to  seek  advice  about  chesty 
coughs  at  their  local  pharmacy. 

Professional  Window  Displays 

Special  kits  of  window  display  material  have  been  prepared 
which  inform  the  public  of  your  qualifications,  your  knowledge 
of  the  effects  and  actions  of  drugs  and  your  willingness  to  advise 
on  the  correct  course  of  action  or  the  most  suitable  medicines 
for  their  ailments. 

In-store  Displays 

WinPharm  have  also  prepared  in-store  display  material  for  your 
shop  inviting  the  public  to  seek  their  pharmacist's  advice. 


Public  Relations 

Wherever  appropriate,  WinPharm  take  the  opportunity  of  promoting  the  pharmacist's  professional  role  in 
the  press,  on  radio,  television  or  any  other  media. 

They  have  produced  a  tape/slide  presentation  about  pharmacy,  which  is  available  for  showing  at 
branch  meetings  to  local  opinion-leaders.  It  is  envisaged  that  other  presentations  will  be 
available  in  due  course  that  will  help  educate  the  general  public  into  an  awareness  of  the 
professional  skills  and  responsibilities  of  the  pharmacist. 
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5th  Medicines  under  professional  control 

As  frequently  discussed  at  various  national  and  local  meetings  and  as  l. 
reported  in  the  pharmaceutical  press,  most  pharmacists  support  the  |jfj£  0"y 
view  that  medicines  should  be  restricted  to  pharmacies  and  be  under  m  * 

professional  control. 

Pharmacists  should  be  free  to  recommend  the  medicines  they  think 
are  the  most  appropriate  without  outside  commercial  pressures  or 
dilution  of  their  expertise. 

It  is  for  these  reasons  that  WinPharm  only  distribute  their  products  to 
pharmacies  and  advertise  them  solely  in  the  pharmaceutical  press. 

6th  Support  of  professional  activities 

At  local  level,  WinPharm  provide  lecturers  and  guest  speakers  for  branch  and  area 
meetings,  have  assisted  with  the  production  of  a  variety  of  printed  materials  including 
news-sheets  and  other  literature  and  have  sponsored  the  publishing  of  papers. 

A  national  conference  and  seminar  entitled  "Over  the  Counter  Pharmacy"  was  held  at  Stratford-on-Avon  at 
which  authors  of  papers  on  counter-prescribing  gave  their  view  on  current  trends. 

At  another  WinPharm  conference  in  Malta,  eminent  guest  speakers  representing  all  sides  of  British 

pharmacy  discussed  "Working  with  pharmacy  for  a  healthier  future." 

WinPharm  recently  attended  and  supported  the  Pan-Pacific  Conference: 
"The  Patient  —  Our  Clinical  Heritage"  in  Hawaii  and  it  is  a  major 

Lpart  of  WinPharm's  policy  to  continue  this  positive  support  of  the 


7th  Assistance  in 
continuing  education 

In  these  days  of  rapid  advances  in  medicines  and  technology, 
the  Pharmaceutical  Society  itself  has  expressed  the  need  for 
keeping  up-to-date,  especially  if  the  profession  is  to  advance  its  position  in  the  nation's  health-care  scene. 

WinPharm  are  well  aware  of  this  situation  and,  apart  from  having  already  produced  useful  film  strips,  detailing  aids 
and  summaries  of  relevant  published  papers,  sound  cassettes  andvideo  programmes  are  already  "in  the  pipeline!' 


8th  Continual  interchange  of  information 

The  WinPharm  team  of  representatives  is  not  only  required  to  take  orders 
for  WinPharm  products,  but  to  perform  many  other  duties  of  value  to  the 
pharmacist.  They  maintain  regular  contact;  they  supply  technical 
information,  assist  with  counter  assistants'  training,  and  carry  out 
various  commercial  and  administrative  functions. 

In  addition,  they  host  meetings,  at  which,  in  a  relaxed  atmosphere,  local 
pharmacists  are  able  to  exchange  views  and  discuss  current  problems. 

Furthermore,  since  it  is  not  one-way  traffic,  WinPharm  representatives  are 
encouraged  to  report  on  the  experiences  and  opinions  of  pharmacists. 
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A  WinPharm  prescription  for  a  healthier  future  com. 


9th  Generous  "counter-prescribing"  fees 


Manufacturers  who  distribute  their  GSL  products  through  grocers,  supermarkets 
and  other  shops  as  well  as  through  chemists,  know  that  wide  distribution  of  this  sort 
needs  to  be  backed  by  heavy  consumer  advertising.  Consequently,  some  profit 
margins  can  leave  a  lot  to  be  desired. 

WinPharm  prefer  instead  to  structure  the  margins  for  all  their  range  to  incorporate  a 
"counter-prescribing"  fee  designed  to  repay  you  for  the  time  and  effort  you  spend  in 
advising  and  recommending  WinPharm  products. 

For  instance,  to  equal  the  cash  profit  on  the  sale  of  100  Actal  tablets,  a  pharmacy  needs  to  sell  187  tablets  of  the* 
leading  competitive  brand  of  antacid  compound  —  which  is  sold  through  all  types  of  outlet. 

In  addition  to  the  generous  built-in  "dispensing-fee,"  WinPharm  frequently  offer  special  bonuses  which,  coupled 
with  settlement  discounts,  add  up  to  a  commercial  profile  which  is  second  to  none. 

10th  The  most  important  ingredient 

The  Pharmacist's  involvement 

and  commitment  to  "counter-prescribe" 

The  most  valuable  asset  in  any  pharmacy  is  the  pharmacist  himself.  But  it  is 
only  by  making  a  positive  commitment  to  using  knowledge  and  professional 
skills  outside  the  dispensary  and  by  advising  customers  about  their 
ailments,  that  they  can  hope  to  benefit  from  the  increasing  opportunities 

available  for  "counter-  prescribing."  A  conscious  effort  in  expanding 
"counter-prescribing"  activity  will  give  you  the  satisfaction  of 
fulfilling  a  valuable  role  in  the  community  health-care  scene. 
The  recommendation  of  products  that  are  available  only  through 
pharmacies  will  build  a  business  that  ensures  better  treatment  for 
your  customers,  that  is  secure  from  attack  by  grocers,  chain  stores, 
drug  stores  and  supermarkets  and  that  promises  a  healthier 
future  for  us  all. 

The  "WinPharm  Apothecaries  of  Jazz"  have  proved  what 
pharmacists  can  achieve  if  they  work  together. 
But  you  don't  have  to  be  a  musician  to  join  the  band  of  pharmacists 
that  are  collectively  striving  to  improve  the  status  of  pharmacy  in 
general  and  strengthen  the  future  of  pharmacy  through  "counter-prescribing." 


■mi 

Part  en  Co.  | 

tor  relief 
at  pain 

FOR  POSITIVE  | 
BELIEF  OF  PAIN  j 

WinPharm 

Working  with  pharmacy  for  a  healthier  future 

WinPharm,  Sterling- Winthrop  House,  Surbiton-upon-Thames,  Surrey,  KT6  4PH. Telephone:  01-399  5252. 

All  the  brand  names  depicted  above  are  registered  trade  marks. 


COUNTERPOINTS 


Launch  of  French 
f  ootcare  range 

Original  Additions  have  joined  up  with 
Asepta  Laboratories  of  France  to 
distribute  the  Akileine  foot  hygiene 
system  in  the  UK. 

The  range  of  products  come  colour 
coded  to  distinguish  between  the  different 
uses.  Colour  coded  green  are  the  range  of 
products  for  sweaty  feet,  products  in  the 
blue  packs  are  for  dry,  rough  feet  and  the 
red  denotes  the  treatment  for  tired  aching 
feet.  Products  available  for  sweaty  feet 
are  Akileine  super  active  cream,  shoe 
spray  and  foot  powder;  for  dry  feet  there 


is  a  superactive  cream,  lotion  and  sponge 
and  for  tired  feet  a  superactive  cream, 
ultra  fresh  spray  and  bath  sales.  Akileine 
contains  lipoaminoacids.  Prices  are  £1.99 
and  £2.99.  Trade  price  for  the 
merchandise  pack  is  £93.24.  Original 
Additons,  29  Smith  Street,  London  SW3 
4EP. 


i  Low-cost  'shavers 
from  Remington 

Remington  are  making  two  additions  to 
their  electric  shaver  range.  For  the  men 
there  is  the  budget  priced  mains  operated 
Remington  micro  screen  special  (£17) 
which  operates  on  220/240  volts  and 
comes  complete  with  travel  pouch.  The 
other  addition,  for  the  women,  is  the 


Autumn  with 
Outdoor  Girl 


The  Outdoor  Girl  "look"  for  Autumn  is 
Burnished  Jewels.  Taking  inspiration 
from  the  Renaissance  period,  the  pioneers 
of  the  old  American  West  and  the  twenties 
and  thirties,  it  contains  "rich  tones  with 
fiery  depths  that  enliven  fashion's  newest 


crystal-clear  iced  pastels  and  classic 
neutrals." 

Included  in  the  range  are  a  total  of  12 
new  shades  in  the  pearl  shadow, 
superpearl  shadow,  matte  shadow,  cheek 
to  cheek,  pearl  lipstick  and  flexi-nail  pearl 
nail  colour  ranges  (£0.52-£1.15). 

The  company  is  also  launching  Roller 
lip  gloss  (£0.89)  in  natural,  mint  and 
lemon  flavours.  Outdoor  Girl  Cosmetics, 
75  Davies  Street,  London  Wl. 


Lady  Remington  7000  (£8.95)  which 
comes  in  a  burgundy  travel  pouch  and 
display  carton.  Remington  Consumer 
Products  Ltd,  Apex  Tower,  Maiden 
Road,  New  Maiden,  Surrey. 


INTRODUCING 


to  tow 


♦  ULTRA  HAIR  GLO  IN  AN  AEROSOL  SPRAY.  Washes  out  completely 
♦Ultra  Hair  Glo  is  available  in  six  vivid  fluorescent  colours,  red, 

blue,  green,  white,  yellow  and  cerise. 
♦Ultra  Hair  Glo  will  even  cover  black  hair  without  the 

need  for  bleaching. 
♦Available  in  a  three  dozen  mixed  colour  point  of  sale 

display  unit. 
♦Wholesale  enquiries  welcome. 
If  you  have  difficulty  in  obtaining  this  most  wonderful 
Hair  Spray,  contact  Mr  David  Jerome.  o 

MAIL  ORDER  FORM 

Please  send  No  Packs  of  3  doz  mixed  Ultra  Hair  Glo  sprays 

(as  seen  in  advert) 

at  £55.06  (inc.  V.A.T.,  Postage  and  Packing) 
ADDRESS  


SIGNATURE   

Please  send  cheque  with  order  to:- 
Jerome  Russell  Cosmetics  Ltd., 

Tanners  Lane,  Barkingside,  llford,  Essex.  Tel:  01 -551 1027 


<5ir> 
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Sporting  theme  for 
Gres  Monsieur 

Parfums  Gres  are  currently  following  up 
the  launch  of  Alix  Gres  (C&D  July  3,  p9) 
with  Gres  Monsieur,  a  range  of  15 
products  with  a  sporting  theme. 

Packaging  comprises  dark  blue  and 
silver  stripes;  the  aftershave,  eau  de 
toilette  and  aftershave  balm  come  in  glass 
bottles  and  the  "sport"  range,  including 
embrocation  sport  lotion,  comes  in 
durable  lightweight  packs.  Retail  prices 
start  at  £4.50  in  the  sport  range,  rising  to 


£13.50  for  the  glass  bottled  lines.  The 
company  believes  that  more  and  more 
men  are  buying  their  own  fragrances  and 
see  it  as  a  steadily  expanding  sector. 
Ocouture  Fragrance  Ltd,  Spur  Road, 
Feltham,  Middlesex. 


Soap-on-tap  refill 
and  range  addition 

A  large  economy  sized  refill  pack  of  Soap- 
on-tap  has  been  introduced.  Featuring  the 
lattice  design  in  blue  on  a  beige 
background,  the  750ml  refill,  which  will 
retail  at  £1.95,  contains  sufficient  to  refill 
three  standard  dispensers. 

The  company  have  also  added  a  new 
dispenser  to  the  existing  range.  This  is  pale 
blue,  with  the  familiar  lattice  design  and 
its  soft  colouring  is  in  marked  contrast  to 
the  other  three  strongly-coloured  packs. 
Eden  Toiletries,  13  Denbigh  Hall, 
Bletchley,  Milton  Keynes. 


Update  for  Falcon 


Falcon  hairspray  is  now  being  relaunched 
with  the  backing  of  in-store  promotional 
activity. 

Packaging  is  in  the  "trimline"  aerosol 
can  decorated  by  an  up-dated  version  of 
the  familiar  silver  Falcon  silhouette  on  its 
black  background.  The  new  design  offers 
dramatically  improved  stand-out  at  the 
point-of-sale,  the  company  says  and  this  is 
further  strengthened  by  stripes  of  vivid 
colour  that  sharply  distinguish  the  two 
variants  —  blue  for  normal  hair  and  red 
for  extra  hold. 

The  formulation  now  contains  a 
superior  resin  base  that  is  more  efficient  in 
providing  invisible  and  naturally  flexible 
control.  There  is  a  new  perfume  with 
improved  consumer  preference.  Beecham 
Toiletries,  Beecham  House,  Great  West 
Road,  Brentford,  Middlesex  TW8  9BD. 


Lancome  cof  f  ret 


Lancome  have  put  together  a  coffret 
containing  trial  size  skin  care  products  for 
oily  and  problem  skins.  Controle  de 
Lancome  comprises  a  50g  deep  cleansing 
bar,  60ml  regulating  liquid,  20ml 
regulating  cream  and  a  20ml  mat  finish 
day  cream  (£6.95).  The  coffret  will  be 
available  from  August.  Parim  Ltd,  14 
Grosvenor  Street,  London  W1X  OA  Q. 


To  cap  it  all . . . 


Solport  have  introduced  three  bath  caps 
to  their  Portia  range.  Retail  prices  start  at 
about  £0.65  for  a  pvc  cap  with  frilled  edge 
and  rise  to  £1 .39  for  a  cotton  cap  with  pvc 
lining  and  bound  edge.  Each  shower  cap 
comes  in  its  own  hanging  pack  featuring 
the  new  Portia  logo  on  a  red  background. 
Solport  Ltd,  Portia  House,  Goring-by- 
sea,  Worthing,  West  Sussex  BN 12  5D A. 


Two  new  pack  sizes 
now  available : 

Migraleve  Pink  24s 
(24  Pink  Tablets  only) 

Migraleve  Yellow  24s 
(24  Yellow  Tablets  only) 

Why? 

More  than  70%  of  MIGRALEVE 
prescriptions  can  be  fulfilled  with 
multiples  of  24  tablets,  so  it  is  only  right 
that,  in  addition  to  the  Duo  24  (1 6  Pink  + 
8  yellow)  the  Pink  and  Yellow  tablets 
separately  should  also  be  available  in 
24s  packs. 

When? 

Stocks  of  the  new  packs  are  available 
NOW  either  direct  from  us  or  from  your 
usual  wholesaler. 

Prices  and  Margins 

Prices  of  the  new  packs  -  giving  you 
331/3%  return  -  are  as  follows:  Pink  24s: 
Trade  £1 .971 0  each.  Retail  (incl.  VAT) 
£3.40.  Yellow  24s:  Trade  £1 .71 59  each. 
Retail  (incl.  VAT)  £2.96. 

Remember 

MIGRALEVE  is  the  only  migraine 
treatment  you  can  recommend  and  sell 
over  the  counter. 


mm  #  NON-ERGOT  AMINE  *■  (r)  M 

Migraleve  24 


ORDER  NOW  FROM  YOUR  USUAL  WHOLESALER,  OR  DIRECT  FROM 

International  Laboratories  Ltd.,  Wilsom  Road, 
Alton,  Hants.  GU34  2TJ.  Telephone  Alton  881  74 
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Weightcheck 

the  slimming 
aid  to  improve 
your  figures 


Weightcheck's  the  new  slimming  aid  to  help  your 
business  put  on  weight  in  all  the  right  places — the 
easy  way  to  heavyweight  sales  and 
profits. 

It's  a  slimming  method  from 
Healthilife  in  capsule  form  that's  going 
to  help  your  customers  take  off  the 
pounds,  whilst  adding  £££s  to  your 
business.  When  used  in  conjunction 
with  a  calorie  controlled  diet 
Weightcheck  is  an  effective  slimming 
aid,  that  figure-conscious  people 
nationwide  are  really  going  to 
welcome. 


Weightcheck  contains  Ispaghula  a 
natural  vegetable  food  substance 
which  when  taken  with  water  expands 
to  satisfy  your  hunger. 


To  make  sure  of  big  demand,  there's  a  massive 
promotional  campaign  in  all  the  major  slimming  and 
health  magazines.  And  to  help  retailers  discover  just 
how  business  figures  can  be 
improved,  there's  a  special 
introductory  offer  of  1 0  packs  of 
Weightcheck  for  the  cost  of  9.  (Offer 
ends  3 1.9.82). 

It's  your  opportunity  to  shape  up  in 
business. 

I""  Please  send  me  further  details.  ~~ j 

Name   | 

Address  i 


HEALTHILIFE  UMTTED,  CHARLESTOWN  HOUSE,  BAILDON,  I 
^SHIPLEY,  WEST  YORKSHIRE,  BD 1 7  7J  S .  Tel:  0274  59502 1 /5J 


Healthilife, 


COUNTERPOINTS 


Tudor  respond  to 
dealer  survey 

Tudor  have  launched  an  "up-market" 
300  series  of  cameras  in  response  to  a 
dealer  survey  that  confirmed  camera 
buyers  are  moving  up-market  and  looking 
for  greater  quality  and  value-for-money. 

"Our  new  camera  range  has  been 
developed  specifically  to  meet  these 
requirements,"  says  product  manager, 
Martin  Trevers.  The  302  electroflash 
provides  greatly  improved  lens 


Hal 


From  left  to  right  the  303  autowind 
(£24.95),  302  electroflash  (£14.95)  and 
350  compact  (under  £20) 


Meet  Metamucil 


Metamucil 

natural  laxative  for  gentle, 
effective  relief  from  constipatlo 


A  natural  laxative  for  gentle, 
effective  relief  from  constipation 


The  top  selling  laxative  in  the  world, 

Metamucil  restores  the  body's  essential  rhythms  naturally 
without  purging  or  irritating. 
And  that's  why  so  many  doctors  recommend  it. 
Counter  prescribe  Metamucil  for  gentle  effective  relief  from  constipation. 


Each  lOOg  contains  Ground  Ispaghula  Husk  BP  49g.  Available  in  lOx  7g  sachets,  200g  and  550g  tubs. 
Further  information  is  available  from:  Searle  Consumer  Products,  P0.  Box  53,  Lane  End  Road,  High  Wycombe,  Bucks.  HPl  2  4HL. 

Metamucil  and  Searle  are  registered  trademarks 


performance  and  reliability,  they  say,  with 
a  built-in  electronic  flash  and  it  retails  at 
around  £14.95.  Top-of-the-range  110 
camera,  the  303  autowind  (£24.95) 
features  motor  driven  autowind  function, 
electronic  flash  and  normal/telephoto 
lens  with  zoom  viewfinder.  A  new  35mm 
compact  retailing  at  under  £20  with  a 
built-in  electronic  flash  gun,  a  soft 
protective  case  and  wrist  strap,  completes 
the  range. 

All  models  have  a  100  -  400  ASA 
capability  and  carry  a  2  year  guarantee. 
The  two  new  1 10  cameras  are  presented  as 
outfits  with  batteries,  wrist  strap  and  a  24 
exposure  Tudorcolor  film  included.  The 
range  has  full  POS  support.  Tudor 
Photographic  Group,  30  Oxgate  Lane 
Industrial  Estate,  London  NW2  7HU. 

For  4  typical  British 
skins' 

Queen  have  launched  a  range  of  colour 
cosmetics  specially  chosen  and 
manufactured  in  Britain  to  compliment 
the  typical  British  skin  and  colour  tones. 

For  the  first  time  since  1927  eye  make- 
up joins  the  Queen  range  with  several 
non-irritant  products.  Mascara  (£2.95) 
comes  in  brown  or  black;  there  are  six  eye 


pencils  (£2.05)  —  brown,  grey,  black, 
violet,  light  blue  and  light  green;  and  six 
shades  of  eye  shadow  duos  (£3.90)  — 
green,  blue,  grey,  brown,  heather  and 
pink.  Finally  powder  blushers  (£3.75) 
have  been  introduced  to  work  with  the  eye 
make-up  to  accent  the  eyes.  Four  shades 
are  available  each  in  individual  compacts 
with  soft  brushes.  Queen  Cosmetics,  34b 
High  Street,  East  Grinstead,  Sussex. 

TV  encore  for  Baby 
Wet  Ones 

The  "Nappy  rash  blues"  —  Sterling 
Health's  award-winning  commercial  for 
Baby  Wet  Ones  —  is  to  go  back  on 
television  for  four  weeks,  commencing 
August  2.  Sterling  Health,  Sterling 
Winthrop  House,  Surbiton,  Surrey  KT6 
4PH. 
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Why  wait  for  payment  when 
you  could  have  the  cash? 


Any  firm  which  regularly  needs  to 
despatch  goods  to  its  customers  can  find 
itself  involved  in  a  lot  of  expensive 
paperwork 

And  while  all  the  invoices  and 
statements  are  winging  their  way  from 
one  wire  basket  to  another,  the  money 
stays  in  the  Debtors  Report  when  it 
should  be  out  working. 

One  answer  to  the  problem  is  the 
Royal  Mail  Cash  On  Delivery  Service 
(COD).  Your  customers  are  happy 
because  they  only  pay  for  what  they 
get;  and  your  Accounts  Department 
are  happy  because  they  get  the  money, 
not  in  a  month  or  two  (or  sometimes 
longer)  but  normally  in  five  working 
days  from  delivery  of  the  goods. 

No  more  delayed  payments  or  bad 


Cash  on  Delivery 


debts.  No  delay  in  setting  up  credit 
facilities.  Just  satisfied  customers  and 
quick  cash  flow. 

When  you  bear  in  mind  that  the 
Royal  Mail  COD  Service  can  collect 
from  you  and  deliver  to  addresses 
throughout  Britain,  and  that  there  is  a 
COD  service  to  60  countries  overseas, 
you  may  begin  to  wonder  if  it  isn't  time 
to  consider  changing  those  invoices 
into  ready  cash. 

If  so,  just  send  us  the  coupon  and 
well  get  back  to  you  with  all  the  details. 


To:  Ray  Brown,  Postal  Marketing  Department,  FREEPOST 

(no  stamp  required),  22/25  Finsbury  Square,  LONDON  EC2B  2QQ 

Please  contact  me  about  the 'Royal  Mail  COD  Service 
Please  send  me  a  leaflet  on  Royal  Mail  COD  1  J 

NAME  POSITION  

COMPANY  

ADDRESS  


POSTCODE  TEL  

D/200/ 1065/2 
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LRCAFam 

Family  planning.  Family  care.  LRC  have  years  of 
experience.  The  best-known  and  trusted  Family 
Planning  Company  in  the  country;  with  94% 
of  the  sheath  contraceptive  market. 

And  no  wonder  with  innovative  products  like j 
Durex  Nu-Form  Extra  Safe  —  the  spermicidal 
lubricated  sheath  which  is  just  as  effective  as  th 
Mini  Pill.  And  a  whole  variety  of  sheaths, 
Diaphragms,  Duragel  and  Duracreme,  backed 
up  by  major  advertising  and  promotional 
activity.  Its  not  surprising  Durex  is  first 
choice  for  your  customers. 

And  when  it  comes  to  caring  for  the 
family,  LRC  have  Woodwards  for  babies, 
the  original  and  only  gripe  water;  a  choice 
of  remedies  for  sore  throats  and  coughs 
from  Buttercup  Syrup  and  Sweets  to 
Liqufruta  and  Galloways. 


DUREX  •    MARIGOLD  •    BUTTERCUP  •    GALLOWAYS  •  LIQUFRUTA 


Business. 


There's  Euciyl  Toothpowders  to  keep  teeth  white 
and  Wright's  Coal  Tar  Soap  to  really  clean  up. 
Or  Wright's  Vaporizer  and  Goddards 

embrocation  to  ease  congestion  or  aches 
and  pains. 

Marigold  gloves  protect  hands 
in  homes  and  in  industry  whilst 
'virtually  every  hospital  uses  our 
Regent  gloves. 

And  don't  forget  Ariel  party 
balloons,  (yet  another  expansion  for  our 
business).  So  when  it  comes  to  your 
customers,  their  families  and  your 
business,  think  of  LRC  first. 

LRC  Products  Ltd. 
North  Circular  Road,  1  ■  1  D 
London  E4  8QA. 

First  choice  for  everybody 


/RIGHTS  COAL  TAR  SOAP  •   WRIGHTS  VAPORIZER  •    GODDARDS  •    REGENT  •  ARIEL 


ALL  BRAND  NAMES 
ARE  TRADE  MARKS. 


C&D  INTERVIEW 


Revlon's  new  realism 
as  Tedd  Thomas 
makes  his  mark 

The  appointment  of  Tedd  Thomas  in  January  this  year 
as  managing  director  of  Revlon  UK  marked  the  end  of 
an  era.  He  replaced  Charles  Scanlan  who  for  many 
years  had  imposed  his  own  particular  style  of 
management.  Mr  Thomas  is  bringing  his  own  brand  of 
realism  to  Revlon  in  1982  and  the  evolution  of  his 
chemist's  policy  is  still  progressing. 


Mr  Thomas  said  Revlon's  attitude  had 
been  ambivalent,  to  say  the  least,  over  the 
past  five  years.  There  had  been  a  "start, 
stop"  policy  and  it  had  not  worked. 

One  of  Mr  Scanlan's  last  acts  had  been 
to  announce  fresh  initiatives  to  increase 
the  number  of  Charlie  accounts  in 


pharmacies,  consolidate  the  Revlon 
franchise  for  existing  stockists  and  lay 
plans  for  training  personnel,  a  company 
newspaper,  new  merchandisers  and  a 
strong  "chemist's  club."  He  had  earlier 
appointed  David  Sharpe  as  an 
independent  consultant  to  join  Graham 


Walker  from  Spalding. 

"We  have  rarely  provided  specific 
tools  geared  to  the  needs  of  the  chemist," 
said  Mr  Thomas.  "The  programme  of 
chemist's  specials  in  essence  was  an 
attempt  to  deal  with  the  problems.  But  in 
practice  it  did  not  work. 

"The  concept  is  a  fallacy.  A  'red  hot' 
promotion  is  a  red  hot  promotion  for 
everyone  and  must  logically  be  offered  to 
everyone.  The  chemist's  specials  for  the 
first  half  of  1982  were  a  modest  success 
because  they  were  modest  offers." 

The  consolidation  of  Revlon  accounts 
begun  by  Charles  Scanlan  has  continued. 
He  had  invited  accounts  carrying  a 
restricted  Revlon  range  (opened  up  about 
three  years  ago)  to  become  full  range 
stockists  (ie  £1 ,500  stock)  or  to  relinquish 
the  agency.  Between  January  and  July 
1981  there  was  a  30  per  cent  reduction  in 
pharmacy  accounts  selling  Revlon.  Mr 
Thomas  endorses  this  policy.  "Limited 
range  means  limited  volume.  The  smaller 
chemists  couldn't  sell  enough  Revlon  to 
make  it  interesting  to  them  or  profitable 
for  Revlon.  We  have  had  to  address  the 
question  frankly. 

"A  cosmetic  business  should  be  the 


Oraldene 

Aworthwhile 
recommendation 
forhim~and  foryou 

As  oral  hygiene  becomes  more 
important,  so  does  your 
recommendation  for  Oraldene. 
Containing  0.1%  hexetidine,  an 
effective  anti- bacterial 
agent  against  mouth 
and  throat  infections, 
it's  a  worthwhile 
recommendation 
for  him -and 
foryou.  An 
established, 
well-accepted 
and  profitable 
brand. 


WARNER 

part  of  the  Warner-Lambert  Group 

good  products  for  you 
and  your  customers 


Active  Ingredierrt:  Hexetidine 
William  R  Warner& Co.  Ltd., 
Usk  Road,  Pontypool.  Gwent  NP4  OYH 
Further  information  and  data  sheet  available  on  request 


Oraldene 
or  oral  hygiene 


'Trade  mark  R81057 
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Tedd  Thomas,  appointed  managing 
director  of  Revlon  UK  in  January  has 
since  made  a  realistic  appraisal  of  the 
company's  business  with  chemists 

partnership  referred  to  by  Charles  Scanlan 
in  his  C&D  interview  (September  19,  1981, 
p478).  We  should  provide  the  right 
products  properly  displayed.  If  the 
smaller  chemist  has  a  decent  cosmetic 
business  then  we  can  help  him  expand  it. 
But  we  cannot  create  it  by  ourselves.  The 
chemist  who  sees  his  cosmetic  business  as 
important  is  making  the  investment  in 
staff,  inventory  and  space.  We  can 
provide  training  and  support. 

"There  have  been  high  expectations 
and  high  disappontments.  We  have  had  to 
get  out  gracefully  with  the  least  cost  to 
both  parties." 

Pharmacy  policy 

Since  the  end  of  January  Mr  Thomas  has 
limited  the  opening  of  any  new  pharmacy 
accounts  to  pharmacies  who  have  the 
potential  of  generating  a  minimum  of 
£5,000  per  year.  Mr  Scanlan  had  hoped  to 
open  up  to  2,000  new  Charlie  accounts 
and  launched  a  new  fragrance  and 
cosmetic  merchandiser  in  September  able 
to  be  floor,  wall  or  counter  supported  — 
500  were  delivered.  However,  a  new 
improved  counter  unit  has  been  developed 
and  is  now  available. 

The  problem  was  the  cost  of  the 
original  unit  to  Revlon  —  £140.  In  order 
to  "pay"  for  it  the  pharmacist  would  have 
to  purchase  £1 ,400  of  stock  or  £3,200  at 
retail.  Mr  Scanlan  believed  the  £400  at 
trade  of  Charlie  cosmetics  and  fragance 
would  turn  over  six  times  (£2,400)  —  eg 
the  stand  would  have  paid  for  itself  almost 
twice  over  in  a  year's  trading.  Mr  Thomas 
believes  the  average  pharmacist  would  not 
have  achieved  the  necessary  level  of  scale 
and  might  have  thrown  the  stand  out 
prematurely  leaving  Revlon  with  an 
inadequate  return  on  their  £140 
investment. 

Tedd  Thomas  certainly  cannot  be 
accused  of  dragging  his  feet  in  respect  of 
the  excess  stock  held  by  the  trade  earlier  in 
the  year.  By  refusing  to  replace  the  stock 
except  where  absolutely  necessary  and  by 
encouraging  selective  local  promotions 
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retail  inventories  have  beeen  reduced  by 
£5m.  As  he  puts  it:  "Retail  sales  since 
January  have  exceeded  net  shipments  by 
£5m." 

Inventories  down 

He  believes  his  approach  to  reducing 
inventories  has  stood  Revlon  in  very  good 
stead.  "A  lot  of  our  competitors  still  have 
the  same  high  level  of  stocks  in  the  trade 
as  at  January  1.  Net  shipments  will 
continue  to  match  retail  takeaway.  We 
will  not  'load.'  We  will  not  take  the  short 
term  opportunistic  approach.  This  not 
rhetoric.  It  is  our  business  commitment  to 
our  retail  partners."  Tedd  Thomas  says 
Revlon  wish  to  be,  in  the  long  term,  a 
good  profit  resource  for  the  chemist. 
"Sell  in  must  follow  sell  through.  Any 
impact  we  have  on  the  trade  must  be  good 
for  both  of  us." 

Revlon  have  specific  plans  for  their 


pharmacy  business  but  clearly  these  plans 
do  not  include  the  opening  of  large 
numbers  of  Revlon  or  Charlie  accounts. 
Each  account  will  be  required  to  stock 
cosmetics  and  fragrance.  There  will  be  no 
company  newspaper  for  pharmacists,  no 
"chemist  club"  as  such,  and  an 
alternative  training  commitment  to  the 
proposed  regional  training  officers  is 
being  developed." 

However,  Revlon  seem  to  have 
mastered  their  customer  relations 
problem.  Robert  Stephens,  appointed  by 
Charles  Scanlan,  now  handles  fewer  than 
two  complaints  a  day  from  pharmacists 
compared  with  an  earlier  high  of  six. 

Tedd  Thomas  has  been  at  his  new 
Revlon  desk  for  just  six  months  and  has 
now  gathered  his  own  team  around  him 
(see  C&D  appointments,  June  26,  pi  176). 

Continued on  p123 


Diarrhoea 
goes  fast  with 

COLLIS  BROWNE'S 
MIXTURE 


ollis  Browne's 
Mixture 


IE  MEDICINE  IN  DIARMKEAitM 

wmi  -  wtt  be  mm  torn  w  with  *  unu  m 

tmv  out  of  thm  fMch  of  cM*tf> 
If  jymptoms  pfttzt  consuii  you»  doatw 


YES  -  DIARRHOEA  REALLY 
DOES  GO  QUICKLY  WITH 
COLLIS  BROWNE'S  AND 
PEOPLE  HAVE  BEEN 
PROVING  THIS  FOR  OVER 
100  YEARS! 

DON'T  LET  YOUR 
CUSTOMERS  SIT  AND 
SUFFER  -  RECOMMEND 
COLLIS  BROWNE'S 
AND  ENJOY  THEIR 
THANKS  .  .  .  PROFITABLY! 


Collis  Browne's 
Mixture 

ANOTHER  GUARANTEED  PRODUCT 
FROM  INTERLABS 


Cojene. 
Your  chance 


to  help 


CHEMIST 


1 


W/4 


people. 


'  ^?^#l#;fB^^?^  -  According  to  the  Arthritis 


fStvM&>  iS^^^i  -A  and  Rheumatism  Council,  around 
Pf  P  six  million  people  in  Britain  suffer 

JNis^9fe/  from  these  painful  and  debilitating 


mS^^M  conditions. 
H  Ur':":     -  '  Many  of  them  are  minor 

sufferers  of  rheumatic  pain:  they 
don't  even  see  their  doctors,  but  rely 
on  their  pharmacist  for  help. 

Now  you  can  recommend  an 
analgesic  which  is  especially 
'formulated  to 
.    ...  p  help  relieve 
h'Sf   rheumatic  pain. 

Cojene. 
Cojene  contains  three 
active  ingredients:  aspirin  and 
codeine,  balanced  to  produce  the  most 
effective  combination  to  attack  pain,  and 
jm-p  •»  ■/  caffeine,  a  gentle  stimulant  designed  to  relieve  the 

tiredness  often  associated  with  this  type  of  pain. 
Cojene  is  a  pharmacy-restricted  product,  and  rheumatism 
sufferers  must  rely  on  your  recommendation.  So  give  them  the  analgesic, 
that's  specially  formulated  to  relieve  rheumatic  pain.  You  can 
recommend  Cojene  with  confidence! 
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C&D  Interview  continued  from  p21 

Revlon's  realism 
in  evidence 

He  is  evidently  quite  clear  on  the  methods 
he  does  not  wish  to  use  in  doing  business 
with  chemists.  In  Revlon's  terms  he 
accepts  the  majority  cannot  sustain  an 
inventory  and  stockturn  able  to  produce 
the  impact  and  profit  required  by  the 
company  and  indeed  by  the  chemist.  The 
unprofitable  outlets  have  been  pruned  or 
cut  back.  The  "force  feeding"  of 
reluctant  retailers  is  over.  But  what  next? 
Well  the  remaining  healthy  accounts  must 
wait  and  see.  All  such  accounts  are  still 
being  serviced  regularly  and  it  seems  some 
effort  is  being  made  to  create  a  chemist- 
only  sales  force  where  possible. 

Pharmacists  will  be  hoping  that  when 
Revlon  and  Tedd  Thomas  make  up  their 
collective  mind  this  time  it  stays  made  up. 
There  is,  perhaps,  a  new  realism  at 
Revlon.  Business  for  business  sake  is  in  no 
one's  interest.  Chemists  have  said  "yes" 
too  often  to  Revlon's  overtures  in  the  past 
when  they  should  have  said  "no!"  And 
occasionally  Revlon  have  not  taken  "No" 
for  an  answer.  Mistakes  by  either  party 
are  now  increasingly  costly  for  both. 

Revlon  evidently  have  a  desire  for  a 
long  and  lasting  union  with  the  right 
pharmacies  on  the  right  terms  and  at  the 
right  price.  So  have  the  pharmacies!  ■ 


POINTS  OF  LAW 


Collective 
debts 


At  any  time,  cash  flow  in  a  business  is  of 
supreme  importance.  At  this  particular 
period,  it  can  mean  the  difference  between 
the  survival  and  the  collapse  of  your 
undertaking.  That  is  why  when  you  may 
be  pressed  by  your  creditors,  you  must 
ensure  that  debtors  meet  their  obligation. 

How  you  do  this  will  depend  on  the 
relationships  you  may  have  with  your 
customers,  but  you  do  have  to  be  careful. 
It  is  illegal  under  the  law  to  harass  your 
debtors  so  as  to  cause  them  distress  or 
public  humiliation.  To  put  up  in  public, 
for  example,  a  list  of  your  debtors  with  a 
statement  of  how  much  they  owe  could 
land  you  in  the  magistrates'  court  with  the 
prospect  of  a  fine  or  worse. 

The  law  says  that  if  your  debtors 
refuse  to  meet  their  obligation  there  are 
remedies  available,  and  these  may  be 
sought  through  the  courts  without 
threatening  gestures  on  your  part.  It  is 
nevertheless  quite  legitimate  to  send  a 
lawyer's  letter  to  a  debtor  saying  that 


unless  he  pays  up  within  seven  or  14  days, 
you  will  take  action  in  the  courts.  It  is 
another  thing  to  say  that  unless  he  pays  up 
within  seven  days  you  will  send  a  van 
marked  "Debt  Collection"  and  have  it 
parked  outside  of  his  premises  until  he  has 
paid  up  (as  indeed  happened  in  one 
particular  case). 

It  is  worthwhile  too  looking  at  those 
long  outstanding  debts  that  you,  in  more 
prosperous  times,  might  have  written  off. 
If  you  do  decide  to  try  and  collect, 
remember  that  you  have  six  years  (which 
is  a  long  time)  from  the  date  when  the 
debt  was  due  to  be  repaid  to  take  court 
action.  Even  this  period  can  be  longer  if  in 
the  meantime  the  debtor  has 
acknowledged  in  writing  that  he  owes  you 
the  money.  The  six  years  grace  then  dates 
from  the  time  of  that  written 
acknowledgement. 

Unless  the  debt  runs  into  thousands  of 
pounds,  you  can  take  action  to  recover  in 
the  county  courts  where  proceedings  are 
relatively  cheap.  But  remember  that  you 
cannot  get  blood  from  a  stone  and  it  is  of 
no  profit  to  you  to  go  to  court  against 
someone  who  has  no  assets  or  a  business 

continued  on  pi  27 


Help  your  customers  beat  the 


And  help  yourself  to  extra  profit! 

Enterosan,  now  established  as  a  leading  anti- 
diarrhoeal  product  will  be  backed  by  over  £100,00Crs 
worth  of  consumer  and  trade  activity  this 

summer-and  that  means  more  customers 
will  be  asking  for  Enterosan  than. ever 
before. 

Generous  trade  discounts  are  available 
now  from  your  Pharmagen  represent- 
ative or  local  wholesaler- so  generous 
that  you  can  make  up  to  100%  profit 
on  cost! 

But  don't  just  take  our  word  for  it- 
compare  the  profit  potential  of 
Enterosan  against  that  of  competitive 
products. 

ENTEROSAN 

...fast  relief  from 
Diarrhoea  &  stomach  upsets. 
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And  we're  backing  you  all  the  way  wi 


Breaking  nationally  on  September  16th,  Kodak's 
amazing  70-second  TV  commercial.  This  is  backed  up  by 
national  press,  double  colour  pages  in  the  enthusiast 
press  and  superb  display  material. 


D 


volutionise  sales. 

Its  slim-line  packaging  means  your  customers  have 
/er  had  a  film  thaf  s  so  easy  to  use  or  so  convenient  to  carry. 

The  New  Process 

Photofinishers  through-  ,  .   ,  '  • 

t  the  country  are  being  mggggggg^^ 

jipped  with  the  new  ■JPB',,IBB^^ 

dak'  Disc  processing  I  Ik...         .  I 

jipment. 

The  most  efficient 
Dtofinishing  system  ever      ||^rB-~  I 
/ised.  Lj 

If  s  never  been  so  easy 
your  customers  to  order 
>re  prints. 


odak's  biggest-ever  launch  campaign! 


The  newKodak'  Disc  camera.  It  thinks  of  everything. 

The  disc 

A  lot  of  thought  went  into  our  new  camera 


Keep  it  with  Kodak 

Kodak  and  Kodacolor  are  trade  marks. 


WPKK-ME-UP 

TREATMENT  FOR 


J 


Haemorrhoids  and  anal  irritation  are 
painful  and  depressing.  A  problem  that 
many  of  your  customers  wouldn't  want  to 
discuss,  even  with  their  Pharmacist. 

So  by  placing  AnusofCream,  Ointment, 
Suppositories,  and  the  New  Anusol  Wipes, 
in  your  self-selection  area  you'll  be  giving 
your  customers  a  special  kind  of  help  with 
their  problem. 

And  as  they  help  themselves  to  Anusol  it 
will  be  helping  you  to  sales  success. 


re/®vest/Te 


WARNER 

part  of  Warner-Lambert  Group 

good  products  for 
you  and  your  customers 

ANUSOL  TECHNICAL  INFORMATION 
Active  Ingredients 

ANUSOL  Cream  contains:  Bismuth  Oxide,  Balsam 

Peru  BPC,  Zinc  Oxide  PhEur 

ANUSOL  Ointment  and  Suppositories  contains: 

Bismuth  Subgallate  BP  in  addition  to  the  above 

Indications 

ANUSOL  preparations  are  indicated  for  the 
symptomatic  relief  of  internal  and  external 


ill  '' 
L  12 

•/ Bnu&al 


haemorrhoids  and  other  minor  anal/rectal  conditions. 
Contra- Indications,  Warnings  etc. 

Rarely,  sensitivity  reactions.  Patients  may  occasionally 
experience  transient  burning  on  application,  especially 
if  the  anoderm  is  not  intact  ANUSOL  is  contra-indicated 
in  patients  with  a  history  of  sensitivity  to  any  of  the 
constituents. 

Further  information  and  data  sheets  are  available 
on  request. 


"Trade  mark. 

Product  Licence  Holder 

William  R  Warner  and  Company  Limited, 
Usk  Road,  Pontypool,  Gwent,  NP4  OYH. 

WARISER 
LAMBERT 


Points  of  law  continued  from  pi  23 


in  a  similar  position.  You  must  use  your 
discretion  in  deciding  how  far  you  wish  to 
proceed  in  your  attempts  to  recover 
outstanding  money. 

CGT  protection 
against  inflation 

If  a  business  disposes  of  an  asset  —  a 
lease,  a  building  or  even  the  business  itself 
—  and  makes  a  cash  gain,  this  gain  is 
normally  subject  to  capital  gains  tax. 

This  has  been  particularly  galling  since 
the  so-called  gain  has  not  up  until  now 
taken  account  of  inflation. 

Thus,  if  you  bought  some  premises 
for,  say,  £30,000  and  sold  them  for 
£50,000  you  have,  for  the  purposes  of  the 
law,  made  a  capital  gain  of  £20,000, 
although  nearly  all  that  gain  may  have 
been  created  because  of  the  fall  in  the 
value  of  money.  The  real  gain  might  be  nil 
or  even,  if  inflation  is  taken  into  account, 
the  business  may  have  suffered  a  loss  on 
the  transaction.  Some  relief  is  now 
available,  however.  The  following  rules 
apply: 

(1)  You  take  the  expenditure  you  incurred 
on  purchase  and  from  March,  1982,  you 
can  increase  this  by  the  retail  price  index. 

(2)  Thus  an  expenditure  made  in  say, 
1976,  will  only  start  to  be  uplifted  from 


March,  1982,  on  a  monthly  basis  as 
measured  by  the  index. 

(3)  When  you  dispose  of  the  asset  the 
capital  gain  will  be  the  difference  between 
this  uplifted  figure  and  the  amount  you 
receive. 

(4)  For  acquisitions  of  assets  acquired 
after  March,  1982,  the  expenditure  will 
not  be  able  to  be  uplifted  by  the  retail 
price  index  for  one  year  so  that  short  term 
gains  will  not  be  reduced  by  indexation. 


In  brief 


□  Rates.  It  should  be  noted  that  in  certain 
circumstances,  businesses,  as  well  as 
private  individuals  have  the  right  to  pay 
rates  by  instalments,  instead  of  by  a  lump 
sum  payment.  Ths  main  condition  is  that 
the  business  premises  in  question  are  of  a 
rateable  value  of  up  to  £5,000  in  the 
Greater  London  area  and  of  a  rateable 
value  of  up  to  £2,000  elsewhere.  Inquiries 
should  be  made  of  your  local  council. 

□  Extensions.  If  you  wish  to  extend  your 
business  premises,  then  provided  you  do 
not  break  the  building  line  you  can  for 
certain  extensions,  proceed  without 
planning  permission.  The  exemption 
applies  in  the  case  of  industrial  buildings 
where  the  total  extension  does  not  exceed 
in  area  20  per  cent  of  the  original  building 


subject  to  a  maximum  in  floor  area  of  750 
sq  m.  The  extension  must  not  be  within  5 
metres  of  the  site  boundary. 

Because,  however,  of  the  existence  of 
bye-laws  and  special  circumstances  you 
should  inquire  of  your  planning  authority 
before  proceeding.  It  should  be  pointed 
out  that  if  you  are  exempt  from  obtaining 
planning  permission,  you  will  still  have  to 
comply  with  building  regulations  in  force. 
You  should  also  ensure  that  you  do  not 
interfere  with  the  amenities  of  adjoining 
premises. 

□  Returns.  If  your  business  is  run  in  the 
form  of  a  limited  company,  a  financial 
return  must  be  made  to  the  Companies 
Registrar  annually.  The  annual  return 
usually  calls  for  a  statement  of  turnover 
but  you  need  not  include  this  if  you  have  a 
turnover  of  under  £1 . 

□  Witness  order.  Should  you  be  involved 
in  a  case  before  an  industrial  tribunal,  you 
are  reminded  that  the  tribunal,  at  the 
request  of  one  of  the  parties,  has  the  right 
to  issue  a  witness  order  against  anyone, 
telling  them  to  appear  before  the  tribunal 
to  give  evidence.  Failure  to  appear  can 
result  in  a  fine  of  £100.  If  one  of  your 
employees  has  been  ordered  to  appear  as  a 
witness  in  this  way  by  a  former  employee 
taking  a  case  against  you,  then  you  should 
do  nothing  to  hinder  the  appearance  of 
your  employee.  Otherwise,  you  too  could 
be  guilty  of  an  offence.  ■ 


Top  pack. 

Having  pioneered  Sterile  Dressing  Packs 
in  hospitals,  Vernon-Carus's  Vernaid  range  is 
now  the  undisputed  brand  leader  in  chemist 
outlets. 

Now,  with  improved,  more  distinctive 
packs,  we  are  set  to  further  enhance  our  repu- 
tation for  excellence  of  quality  and  reliability* 

Packs  are  available  at  all  wholesale 
chemists  and  conform  fully  with  the  exacting 
standards  laid  down  by  the  British  Pharma- 
copoeia and  the  Department  of  Health  and 
Social  Security 

Vermis 


THE  BRAND  LEADER 

Vernon-Carus  Limited,  Penwortham 
Mills,  Preston,  Lanes.  Tel:  0772-744493/8 
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i  baby  was  born, 
ted  nappies  have 
ed  their  share  of  the 
le  market  to  81.4%I 

A  sensational  rate  of  growth.  An  increase  of  53.2%* 
\   within  a  year;  pioneered  by  Paddi  Cosifits. 

No  other  nappy  has  all  the  advantages  of  Cosifits. 
And  we're  spending  £3m  on  promotion  this  year;  with 
continuous  TV. 

What's  more,  our  new  bulk  economy  packs  save 
money  for  budget-conscious  mothers. 

So  keep  Cosifits  packs  prominent  on  your  shelves  - 
they  won't  stay  there  long. 


LUXURY 
COVERED 

New  fur  fabrics  -  the 
top  of  the  Nuwarm 
range. 

Colours:  Red,  gold, 
blue,  orange. 

£4.95  rsp 


CELTLDREN5 
COVERED 

New  childrens 
favourite  cuddly 
teddy  bear  fabric. 
Packaging  features 
new  teddy  design. 

£3.95  rsp 


Ribbed  front  and 
back  and  styled  for 
efficient  heat 
radiation. 
Colours:  Red,  blue. 

£3.25  rsp 


VULCAN 

Heavy  weight 
durable  bottle, 
ribbed  front  and 
back. 

Colours:  Red,  blue 

£3.15  rsp 
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COSY 

The  ever  popular 
bottle,  with  screw 
stopper. 

Colours:  Red,  blue. 

£2.85  rsp 


3  J  ."."TED 

New  fully  covert 
bottle  in  two 
delightful  patter 
Colours:  Pink,  bl 

£4.30  rs 


A  large  high  qua] 
bottle  ribbed  froi 
and  back  with  a 
carrying  handle. 
Exceptional  valu> 
money. 
Colours:  Red,  bin 

£3.35  rs 


High  quality  hea 
weight  bottle  wh 
is  ribbed  on  the  f 
for  comfort,  smo< 
on  the  back  for  e: 
warmth.  Popular 
bottle  offering  gc 
value  for  money. 

£3.25  rs] 


METEOR 

Large  bottle  with 
popular  continen 
design,  complete 
with  handle. 

£2.95  Rsi 
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ECONOMY 

British  made.  The  best  selling  low- 
priced  high  quality  bottle.  Attractively 
packed  in  eye  catching  polythene  bag. 
Colours:  Red,  blue.  £J  45  RSP 
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HOT  WATER  BOTTLES 


Manufacturers'  advice  — 
'displays  and  it  pays' 

Even  in  this  age  of  electric  blankets  and  central  heating, 
the  humble  hot  water  bottle  continues  to  enjoy  UK  sales 
of  some  six  million  per  year.  Of  the  four  million 
produced  domestically,  2.5  million  are  manufactured  by 
Haffenden  Moulding  Co,  who  supply  many  of  the 
market's  leading  wholesalers.  C&D  interviewed  Nigel 
Smith,  sales  and  marketing  director  of  the  company. 


Haffendens  firmly  believe  that,  given 
proper  display  and  intelligent  selling,  hot 
water  bottles  can  represent  a  high 
turnover  and  potentially  very  profitable 
market  for  the  pharmacist.  To  some 
extent  they  see  the  pharmacy  as  the 
"natural  home"  of  this  product. 

"Boots  must  have  about  20  per  cent  of 
the  total  market  and  non-chemists  around 
35  per  cent",  explains  Nigel  Smith, 
"which  leaves  independent  chemists  with 
about  45  per  cent.  Boots  are  obviously  the 


largest  single  retailer  in  the  market. 

"Hot  water  bottles  will,  to  a  large 
extent,  be  an  impulse  purchase  —  people 
know  that  they  want  a  bottle,  but  don't 
necessarily  go  into  any  particular  store  to 
look  for  one.  That's  really  where  the 
chemist  who  displays  his  range  properly 
can  score,  in  that  he  has  a  'captive 
audience'  from  his  dispensing,  and  the  hot 
water  bottle  is  an  associated  product  as  far 
as  he  is  concerned. 

"The  bottle  obviously  has  to  compete 


for  space  the  same  as  any  other  product, 
but  I  think  what  the  chemist  has  to  realise 
is  that  if  the  bottles  are  displayed  properly 
they  will  sell  in  quantity  —  and  there's 
money  to  be  made  out  of  them.  The  thing 
is  for  the  chemist  to  look  not  only  at  the 
price,  but  to  look  also  at  the  quality  of  the 
product  he's  getting.  He  should  bear  in 
mind  the  dangers  which  can  arise  if  the 
product  isn't  properly  tested." 

A  free-standing  floor  stand  is  thought 
to  be  the  most  effective  form  of  display. 
"The  bottle  looks  better  when  it's  hanging 
either  from  a  see-through  bag,  a  hook  or  a 
hole  in  the  neck.  Certainly  it  should  be 
displayed  front-on  to  the  customer  — 
laying  flat  in  a  tray  it's  simply  not  going  to 
show  well. 

"I  think  the  chemist  ought  to  have  a 
range  on  price,  and  also  offer  a  range  of 
styles.  He  would  want  to  have  an 
economy  bottle  which  would  be  selling  at 
something  under  £2,  and  also  a  higher 
quality  ribbed  bottle,  with  or  without  a 
handle,  for  sale  at  around  £2.60. 

"He  would  then  have  two  or  three 
covered  bottles,  and  this  is  where  his 

Continued  overleaf 


'More  fashionable'  bottle 
covers  on  the  way 

Icelandic  waterfalls  and  sweet  wrappers  were  among  sources  of 
inspiration  for  entrants  in  a  recent  Haffendens-sponsored 
competition  at  the  London  College  of  Fashion.  Students  were 
asked  to  produce  an  attractive  and  stylish  hot  water  bottle  cover 
which  had  production  potential  —  with  a  total  of  £565  in  prizes 
offered  to  help  get  the  creative  juices  flowing. 

The  competition's  "admirable  results"  prove  that  the  age  of 
the  hot  water  bottle  is  very  far  from  over,  says  the  company, 
adding  that  the  coming  season  could  well  find  a  new  and  more 
fashionable  cover  on  the  shelves.  Although  it  may  take  longer  for 
the  co-ordinates  to  begin  production,  this  has  no  means  been 
ruled  out. 

Haffendens  see  this  more  fashion-conscious  approach  to 
cover  design  as  a  way  of  filling  the  gap  in  the  market  which 
currently  exists  between  "kiddie"  and  "granny"  bottles.  Shown 
here  is  managing  director  Alan  Lott  discussing  the  winning 
designs  with  export  director  Katherine  Royall.  ■ 


"'M*$Mu  ORDERING 

HOT  WATER  BOTTLES 

CHECK 


FOR... 


•  Widest  choice  of  types:  — 

lncluding"Chemist  only"models 

Super  Quality 

—  To  B.S.  1  970  plus  exclusive  Suba-Seal/ 
Suba-Screw  features 

Top  Value 

—  Competitive  prices  and  terms 
Prompt  Service 

—  From  stock  supplied  by  our  own  U.K. 
Manufacturing  Works 

For  full  details  and  new  colour  catalogue,  ask  our 
representative,  write  to  us  at  FREEPOST,  Barnsley 
or  ring  0226  80485  124  hour  service) 


WILI1AM  FREEMAN  &  COMPANY  LTD. 
Suba-Seal  Works,  Staincross,  Barnsley. 
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Continued  from  pl31 


../Comprehensive 
with  half  a  dozen' 

individual  customer  profile  comes  in.  If  a 
lot  of  his  customers  are  older  people  who 
tend  to  go  for  the  'granny'  style  bottles, 
then  he'd  obviously  be  better  to 
concentrate  on  those,  rather  than  the 
more  modern  fashion-conscious  ones. 
Finally  he  would  need  one  or  two 
children's  models,  perhaps  one  character- 
based  and  one  novelty.  He  would  need  to 
stock  about  half  a  dozen  bottles  in  order 
to  have  a  comprehensive  range." 

Haffendens  see  character 
merchandising  as  continuing  to  play  an 
important  role  in  the  children's  sector. 
They  already  have  their  popular  Sarah 
Kay  and  Woofits  models,  and  will  be 
adding  a  Danger  Mouse  bottle  in  time  for 
the  character's  daily  five-minute  television 
spot  which  starts  in  October. 

"Children's  bottles  have  been  heavily 
character  merchandised.  It's  very  difficult 
to  judge  what's  going  to  sell  to  children, 
however,  because  it's  not  children  who 
actually  buy  them,"  says  Nigel  Smith. 


Adult  covered  bottles,  which  now 
account  for  about  a  sixth  of  UK  sales,  are 
probably  the  most  fashion-conscious 
sector  of  the  market.  "People  in  the 
recent  past  have  tended  to  prefer  small 
flowered  patterns,  or  fur  fabric,  usually 
with  a  pastel  background.  It's  always 
difficult  to  gauge  the  direction  tastes  are 
going  to  take  in  the  future,  but  I  think 
people  may  be  becoming  more  interested 
in  bolder  patterns." 

Haffendens  find  that  the  number  of 
bottles  sold  annually  tends  to  remain 
remarkably  stable,  although  a  particularly 
cold  winter  may  cause  variation  of  some 
lA-Vz  million  over  and  above  the  basic  six 
million. 

Taking  a  rough  average  of  £2.50  per 
bottle,  Nigel  Smith  values  the  retail 
market  at  £13-1 5m,  putting  the 
independent  chemist's  share  at  some  £6m. 
This  figure  can  show  a  significant  effect 
on  chemist's  turnover  during  the  relatively 
narrow  band  of  the  year  in  which  the 
bottles  will  be  sold,  he  points  out,  adding 
that  the  chemist  should  be  fully  in  stock 
with  the  product  by  mid-September  for 
sales  which  will  begin  to  appear  in 
October.  ■ 


The  children 's  sector  represents  an 
increasingly  important  part  of  the 
market.  Airflow's  contribution  is  this 
teddy  bear  bottle,  details  of  which 
appear  on  the  right. 


airflow 


STILL  ONE  OF  THE  FINEST  HOT  WATER  BOTTLE  RANGES 


We  manufacture  a  wide  selection  of  Ribbed, 
Half-Ribbed  and  Plain  hot-water  bottles.  As  well  as 

covered  hot  water  bottles,  including 
quilted  and  the  new  additions  to  our  range  —  the 
"TEDDY  BEAR"  and  "PANDA"  covered  bottles 

For  full  details  of  the  available  ranges  and  Trade  Prices,  contact 
Peter  Smith  01-764  4481  or  write  to:  — 

AIRFLOW  HOT  WATER  BOTTLES 

Streatham  Common,  London  SW16  3PZ 
Tel:  01-764  4481  Telex:  25820 
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Airflow 


All  Airflow  bottles,  manufactured  by  Cow  Industrial,  are  made  to 
British  Standard,  and  the  covered  range  come  supplied  in  "eye- 
catching printed  polythene  handled  bags".  The  company' s 
uncovered  range  is  packaged  similarly,  but  these  models  are  not 
supplied  with  handles,  either  on  the  bags  or  on  the  bottles 
themselves.  There  are  three  bottles  in  the  2  litre  range;  the 
diplomat  (unribbed),  the  consul  (ribbed  one  side)  and  the 
universal  (ribbed  both  sides).  Airflow's  uncovered  range  is 
available  in  red,  blue  or  gold.  Super  Heat  uncovered  bottles  have 
a  capacity  of  2.4  litres  and,  once  again,  there  are  three  in  the 
range.  The  Smooth  Heat  is  unribbed  and  the  Double  Heat  ribbed 
on  one  side.  The  Super  Heat  features  ribbing  on  both  sides. 

The  company's  covered  range  starts  with  the  Cuddly  plain 
bottle.  This  is  covered  in  polished  fur  fabric  with  an  extra  sheen 
and  is  available  in  bright  colours  of  gold,  blue  or  red.  The  cover 
folds  completely  over  the  top  of  the  bottle,  and  is  fastened  with  a 
button.  The  Cuddly  striped  range  also  appears  in  polished  fur 
fabric,  each  cover  being  available  in  three  shades  of  either  gold, 
blue  or  red,  arranged  in  a  pattern  of  bold  vertical  stripes.  Once 
again  they  have  a  fold-over  top,  complete  with  button  fastener. 
Top  of  the  range  is  the  cotton  quilted  model,  supplied  in  a  choice 
of  two  delicate  floral  pattern  designs,  with  lace  trim  and  a  flap- 
over  top  as  above.  The  company  packages  this  model  in  a  special 
gift  box.  The  standard  quilted  model  also  comes  in  a  floral  motif, 
available  in  red  or  blue. 

Airflow's  children's  bottle  is  designed  as  a  teddy  bear, 
complete  with  fitted  eyes  and  nose  made  to  British  toy  standards. 
It  is  designed  in  gold  coloured  fur  fabric,  with  a  contrasting  pink 
bow  round  the  neck  and  velcro  fastener. 

Having  spent  £ '/4  m  on  new  machinery  in  1980  and  completing 
a  new  assembly  shop  last  year,  Airflow  now  declare  themselves 
"ready  to  announce  this  new  range  of  luxury  covered  hot  water 
bottles".  To  market  the  range  they  have  prepared  advertising 
support,  point  of  sale  material  and  a  new  range  of  packaging. 


Cannon 


Cannon  Rubber  also  manufacture  all  their  bottles  to  British 
Standard,  and  offer  a  three  year  guarantee.  The  company  points 
out  that  rising  fuel  prices  make  keeping  warm  generally  very 
expensive,  and  that  this  is  a  particular  problem  for  the  old.  Hot 
water  bottles  are  a  cheap  and  convenient  source  of  warmth,  and 
can  also  be  used  to  relieve  pain  from  muscular  aches,  backache, 
rheumatism  and  so  on.  "They  not  only  provide  warmth,  but  also 
comfort"  say  Cannon. 

The  company  produces  a  wide  range  of  styles,  with  or  without 
such  features  as  ribbing,  handles  and  captive  stoppers,  and  can 
offer  sizes  ranging  from  very  small  babies'  bottles  to  the  extra  large 
3-litre  models. 

The  Cannon  Babysafe  is  a  child's  uncovered,  ribbed  bottle 
which  is  available  in  pink  or  pastel  blue.  The  Cannon  children's 
range  is  completed  by  the  Noah's  Ark  series,  which  features  four 
models  in  cat,  dog,  rabbit  and  bear  designs.  These  are  velveteen- 
covered  in  pink  or  pastel  blue,  the  effect  being  completed  with  a 
colour-contrasting  bow  tie. 

Standard  size  uncovered  bottles  in  the  Cannon  range  are 
available  in  red,  blue  and  orange. 

A  double-ribbed  standard  size  bottle  is  also  available  from 
Cannon.  There  are  five  bottles  in  this  category  —  the  999  and 

Continued  overleaf 


•••with  Cannon 
hat  water  battles 

Now  more  than  ever  it  makes  sense  to  stock  up 
with  Cannon  hot  water  bottles. 

Cannon  offer  a  very  comprehensive  range  of  hot 
water  bottles  to  meet  all  your  customer  requirements. 
They  are  all  manufactured  to  British  standard  1970. 
And  each  one  is  individually  tested  and  guaranteed. 

So  stock  up  with  Cannon  and  your  profits  will 
look  after  themselves.  Contact  Cannon  now  for  further 
details. 

CANNON 

CANNON  RUBBER  LTD 
Ashley  Road.  Tottenham.  London  N17  9LH.  Tel:  01-808  6261. 
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Cannon 

Continued  from  pl33 

Envoy  4  models  with  handles,  and  the 

555,  Envoy  2  and  Cumfy  without. 

Large  size  bottles  (2Vi  litres)  include 
the  Cannon  222  which  is  unribbed.  The 
single  ribbed  version  offers  seven  models 
in  all,  three  of  which  are  reserved  for 
export  only.  Of  the  remaining  bottles,  the 
Elite,  Solar  1,  Solar  3  and  Superb,  only 
the  Solar  1  is  without  a  handle. 

There  are  four  Cannon  large  double- 
ribbed  bottles  available  to  the  UK  market. 
These  are  the  Cosiglow  Deluxe,  Solar  2, 
Ripple  and  Solar  4.  Of  these,  only  the  last 
is  provided  with  a  handle. 

The  Supreme  and  Fleur  De  Lis  models 
in  the  extra  large  range  (capacity  3  litres) 
are  unribbed,  the  Regal  is  single  ribbed 
and  the  Velvetex  double  ribbed.  All  but 
the  Velvetex  have  a  handle. 

Top  of  the  range  are  Cannon's 
velveteen  bottles,  which  hold 
approximately  2  Vi  litres.  These  are  a 
luxury  product  covered  in  tartan,  orange 
or  brown  velveteen  fabric,  decorated  with 
a  check  pattern.  They  are  supplied  with  a 
flap-over  top  and  "make  very  useful  and 
attractive  gifts",  the  company  suggests. 

All  Cannon  bottles  are  supplied 
individually  wrapped  in  polythene  bags, 
with  25  bottles  of  a  single  type  and  colour 
constituting  one  outer.  An  exception  is  the 
Noah's  Ark  range,  which  is  available  in 
cartons  giving  an  assortment  of  pink  and 
pastel  blue. 


Dunlop 


Dunlop  currently  manufacture  a  range  of 
four  bottles.  The  top-of-the-range 
Cosimax  Senior  is  covered  in  seamless 
latex  fabric  with  a  flap-over  press  stud 
top.  Available  in  cherry  red  or  royal  blue, 
the  bottle  is  marketed  in  a  deluxe 
presentation  box.  The  company's  other 
covered  model  is  the  tartan,  available  in 
assorted  colours  with  a  fur  fabric  cover 
which  leaves  the  neck  of  the  bottle  bare. 

Dunlop's  uncovered  bottles  are  the 
standard  and  the  fluted.  These  are 
manufactured  in  moulded  rubber  and 
available  in  red  or  blue.  The  fluted  bottle 
is  ribbed. 


Wm.  Freeman 


William  Freeman's  range  of  34  Suba-seal 
and  Suba-screw  hot  water  bottles  offers  a 
wide  choice  of  price  and  size  in  both 
covered  and  uncovered  varieties.  Trade 
prices  range  from  £0.94  for  the  Nursery 
Rhyme  cot  model,  to  £8.66  for  the  Gold 
Star  Subaluxe.  Subaluxe  bottles  are 
covered  in  ribbed  triacetate/nylon  velvet 
fabric  coloured  in  rose  or  antique  gold. 
Other  Subaluxe  covered  models  are 


available  in  an  assortment  of  tartans  in 
brushed  acrylic/wool/polyester  fabric. 

The  Gold  Star  Subaluxe  has  brought 
"a  touch  of  luxury  into  the  hot  water 
bottle  market",  says  the  company.  The 
cover  is  made  from  fire-resistant 
simulated  fur  fabric.  Like  all  the  covered 
bottles  manufactured  by  Freemans,  they 
are  made  to  British  Standard 
specifications.  The  uncovered  bottles  are 
available  in  a  choice  of  red  or  blue,  while 
the  Subaluxe  covers  come  in  lynx  or  red 
fox.  The  Subalux  version  of  the  cot  bottle 
is  available  in  white  with  a  ribbon  fastener 
for  the  top  cover. 

The  company's  collection  of  Suba-seal 
uncovered  bottles  offers  models  both  with 
and  without  handles,  ranging  in  size  from 
cot  bottles  to  the  giant  size,  which  is  twice 
the  capacity  of  a  standard  hot  water 
bottle.  Children's  models  available  under 
the  Suba-seal  name  include  the  Father 
Bear  and  Suba  Bear  Cub  designs, 
moulded  to  resemble  bears  in  uniform. 

Of  Wm.  Freeman's  nine  Suba-screw 
uncovered  bottles,  only  the  Pennant  has  a 
handle.  In  the  Suba-Screw  range  the 
company's  Nu-ray,  Nu-star  and  Nu-sun 
models  are  reserved  for  chemist-only 
distribution. 


Jackel 

Jackel  International  have  introduced 
several  new  designs  to  their  1982  range, 
and  now  offer  an  economy  model  with  a 
suggested  retail  price  of  under  £1 .70  (the 
Siesta  1  Vi)  alongside  a  covered  bottle 
which  will  sell  for  under  £3.  (The  Confort 
1  Vi  which  comes  in  a  blue  or  red  furry 
tartan  cover).  The  company  can  also  offer 
a  new  2  litre  covered  bottle,  the  Cosy  2, 
which  is  covered  in  red  and  white  fur 


fabric,  decorated  with  a  check  pattern. 
The  cover  is  secured  at  the  neck  of  the 
bottle  with  a  ribbon  tie,  and  can  be  easily 
removed  for  washing,  says  the  company. 

Jackel's  range  of  uncovered  bottles  is 
completed  by  the  Siesta  2,  Sombra  2  and 
Cometa  2  models.  The  Siesta  2  is  plain, 
while  the  other  two  are  ribbed.  None  of 
these  models  are  provided  with  a  handle. 

Covered  bottles  available  from  the 
company  include  the  Floresta  2  which  is 
covered  in  quilted  fabric  with  a  floral 
motif,  the  Alpina  2  which  is  covered  in  fun 
fabric  with  a  mauve,  blue  or  green  pattern 
and  a  fold-over  top  and  the  polyester  2, 
covered  in  blue,  red  or  gold  furry  fabric, 
again  with  a  fold-over  top. 

Jackel's  children's  bottles  include  the 
popular  Mr  Men  range,  sold  under  the 
Tommee  Tippee  label.  Two  new 
characters  have  now  been  added  to  this 
line  —  Mr  Noisy  and  Mr  Strong  — 
making  a  total  of  eight.  These  new  models 
have  been  available  to  the  trade  since 
February,  for  sale  this  coming  winter. 
Jackel  believe  Mr  Strong  to  be  the  first- 
ever  square-shaped  hot  water  bottle  and 
also  suggest  that  the  Mr  Men  range  can 
double  as  toys. 

Jackel  are  offering  a  new  novelty 
children's  range  for  the  1982-83  season, 
with  cowboy,  angel,  duck,  pig, 
motorcyclist  and  astronaut  designs.  This 
range  is  also  proving  very  popular,  says 
the  company.  Their  children's  range  is 
completed  by  the  cot  —  an  uncovered 
bottle,  available  in  pastel  pink,  blue  or 
yellow  decorated  with  animal  pictures. 

All  bottles  supplied  by  Jackel  adhere 
to  British  Standard,  and  carry  a  two-year 
guarantee.  The  company  also  offers  a 
range  of  "attractive  discount  schemes" 
for  the  trade,  either  on  a  free  goods  or 
discount  basis,  which  can  save  the  retailer 
up  to  20  per  cent  on  quantity  purchases. 
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Li-Lo 


Li-Lo's  current  range  of  five  hot  water 
bottles  include  two  covered  models.  The 
adult's  acryic  fur-covered  bottle  is 
available  in  beige,  blue  or  pink,  while  the 
child's  covered  comes  in  pink  or  blue 
brushed  nylon.  The  uncovered  range 
comprises  the  Duet  (double-ribbed),  the 
Twinheat  (single-ribbed)  and  the  Elite 
(unribbed).  These  have  no  handles  and  are 
available  in  pink  or  blue. 


Mandelle 


Haffendens  claim  brand  leadership  for 
their  own  Mandelle  range.  Covered 
bottles  include  the  Satin  Magic  and  Super 
Velour  models,  which  make  ideal  presents 
according  to  the  company.  Satin  Magic 
has  a  soft  quilted  satin  cover  edged  with 
lace,  and  is  available  in  assorted  pastel 
shades.  The  Super  Velour  bottles  are 
covered  in  a  "velvet-type  material"  — 
available  in  burgundy,  blue  or  gold  —  and 
are  described  as  "the  ultimate  in  luxury". 

Other  models  include  the  fur  fabric 
Checkmate  and  Cosiwarm.  Panda  and 


teddy  bear  covers  which  double  as  glove 
puppets  are  a  popular  part  of  the 
children's  range,  as  is  the  Junior 
Spacewarmer  —  which  features  scenes  of 
intergalactic  warfare. 

Mandelle  also  supply  a  selection  of 
uncovered  bottles  in  double-ribbed, 
single-ribbed  and  plain  designs.  All  are 
available  in  red  or  blue.  The  company's 
Carousel  counter  unit,  holding  36  bottles,, 
is  still  available  free  to  the  chemist.  A 
special  deal  is  currently  running  on 
Mandelle's  children's  bottles,  offering  an 
assortment  of  20  models  from  the  Sarah 
Kay,  Woofits  and  puppets  ranges  at  20 
per  cent  off  normal  wholesale  prices. 

Nuwarm 

Independent  Chemist's  Marketing  Ltd 
are,  under  the  Nuwarm  label,  offering  for 
the  1982-83  winter  season  a  range  of 
bottles  manufactured  in  compliance  with 
British  Standard  1970,  all  of  which  are 
guaranteed  for  two  years.  "Significant 
changes"  have  been  made  to  the  range  for 
the  coming  season,  says  the  company. 

The  top-of-the-range  luxury  covered 
bottle  is  now  available  in  four  fur-fabric 


colours  —  orange,  red,  gold  and  blue.  The 
deluxe  quilted  model  is  fully  covered,  with 
a  fold-over  top  covering  the  cap,  and  is 
available  in  pink  or  blue  floral  designs. 
Nuwarm's  children's  bottle  now  appears 
in  "teddy  bear  coloured  fur  fabric", 
again  with  a  fold-over  top.  The  Nuwarm 
Superheat,  ICML's  most  popular  bottle, 
has  now  been  provided  with  a  handle.  The 
company  points  out  that  its  economy 
bottle  has  been  maintained  at  £1 .45  for 
the  third  year  running. 

Other  bottles  in  the  Nuwarm  range 
include  the  Everwarm,  Vulcan,  Cosy, 
Meteor  and  Twinheat  models.  All  are 
uncovered  and  the  Everwarm  and  Vulcan 
are  ribbed  front  and  back. 

A  full  colour  brochure  illustrating  the 
company's  range  was  mailed  to  all 
independent  chemists  with  their  April 
Memo,  and  a  reminder  copy  has  been 
included  in  the  July  issue.  In  addition  to 
the  current  promotional  discount  scheme 
which  expires  on  July  23,  another  scheme 
begins  on  August  2,  running  until 
September  24.  This  offers  an  extra  7  V%  per 
cent  discount  on  basic  price  for  orders  of 

Continued  overleaf 
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What's  behind  our  name? 


For  over  30  years  our  name  has  been  associated 
with  quality  products  moulded  from  rubber  and 
plastics.  Products  that  enjoy,  as  do  we,  the 
reputation  for  design  and  high  manufacturing 
standards. 


'Mandelle'  - 


'Britmarine'  — 


'Leighton'  — 


the  U.K.'s  leading  brand  of 
covered  and  plain  hot  water 
bottles. 

a  wide  range  of  sporting 
accessories  for  golf, 
swimming,  squash  and  sub- 
aqua  activities, 
hair  styling  brushes  for  the 
consumer  and  beauty  trade. 


Haffendens  are  Europe's  foremost  moulder  of 
coloured  rubber  products.  We're  justly  proud 
of  our  reputation  and  if  you  would  like  to  learn 
more  about  our  full  product  range  and  facilities 
for  custom  moulding  in  hard  rubber,  silicone  and 
plastic,  contact: 


Haffenden  Moulding  Company  Ltd. 

Richborough  Works, 

Sandwich,  Kent  CT13  9NH.  England. 

Telephone:  0304  617377. 

Telex:  965002. 
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HOT  WATER  BOTTLES 


Nuwarm 

Continued  from  pl35 

120  assorted  bottles  (excluding  the 
economy  model),  and  applies  to  deliveries 
taken  by  October  2.  Chemists  ordering 
600  or  more  economy  models  by 
September  24  will  qualify  for  a  bonus  of 
10  per  cent. 


Rand  Rocket 


Rand  Rocket  once  again  this  year  offer 
bottles  manufactured  to  British  standard 
alongside  a  low-priced  economy  range. 
The  low  priced  range  are  still  doing  well 
and  sales  in  this  sector  "continue  to 
increase  dramatically  from  year  to  year" 
says  the  company.  Within  this  range  the 
most  popular  sizes  are  the  3-litre  plain  and 
double-ribbed  bottles. 

While  the  economy  range, 
manufactured  in  Czechoslovakia,  have  no 
British  Standard,  Rand  Rocket  claim  they 
have  an  excellent  safety  record,  and  point 
out  that  the  bottles  do  adhere  to  standards 
laid  down  in  all  other  countries 
throughout  Europe  where  they  are  sold. 


The  company  feels  there  to  be 
"increasing  interest  in  pretty  covered  hot 
water  bottles  this  season",  and  says  that 
in  this  sector  their  Kumfiwarm  nylon  fur 
covered  bottle  represents  "outstanding 
value  for  money".  The  Kumfiwarm  is  of 
British  Standard  manufacture.  The 
economy  range  also  includes  covered 
bottles,  supplied  in  plain  and  patterned 
towelling  fabric.  To  complement  this 
range  the  company  is  introducing  a  bottle 
covered  in  quilted  fabric  for  the  coming 
season  "in  response  to  the  increasing 
enthusiasm  from  the  public  for  covered 
bottles." 

Rand  Rocket  put  the  total  hot  water 
bottle  market  at  5  million,  about  50  per 
cent  of  which  they  say  are  imported.  They 
give  themselves  a  10  per  cent  share  of  the 
total  market,  and  say  that  "virtually  all" 
their  bottles  go  through  chemist  outlets. 

The  retail  prices  suggested  by  Rand 
Rocket  allow  the  retailer  a  margin  of  33  Vi 
per  cent.  However  the  company  operates 
a  range  of  trade  discounts  for  both 
wholesaler  and  retailer,  and  these  often 
make  it  possible  for  the  retailer  to  sell  his 
bottles  at  below  recommended  price  and 


still  retain  an  acceptable  profit  margin. 
Most  chemists  seem  prepard  to  sell  hot 
water  bottles  on  a  margin  of  20-25  per 
cent,  says  the  company. 

Unichem 


Unichem  offer  a  range  of  five  bottles 
under  their  own  name,  two  of  which  are 
covered  models.  Of  those  remaining  only 
the  company's  Number  Four  bottle, 
available  to  the  chemist  in  cartons  of  40,  is 
provided  with  a  handle.  The  Unichem 
special  model  is  ribbed  on  one  side,  with  a 
plain  pattern  on  the  reverse  and  is 
available  in  cartons  of  30. 

The  first  of  the  covered  bottles  has  a 
nylon  quilted  cover  which  leaves  the  neck 
of  the  bottle  bare.  This  cover  is  designed 
with  a  floral  motif. 

A  plain  covered  bottle  is  also 
available.  This  bottle  is  covered  in  an 
acrylic  fabric  with  a  flap-over  top  and 
button  fastening.  In  addition  to  their  own 
range,  Unichem  also  offer  a  selection  of 
Wm  Freeman,  Airflow  and  Mandelle 
bottles,  as  well  as  the  complete  Dunlop 
range. ■ 


WINTER 

WARMTH... 


HOT  WATER 
BOTTLES 

from 


'and-tRocKBt- 


Place  your  Winter  order  now! 


12  different  types  available. 

SHARPS  WAY  HITCHIN  HERTS  SG4  OJA      TEL  :  HITCHIN  (0462  )  58871 
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BOOKS 


'7\/7d  you  expect  me  to  change  it  after  20  years?" 


Safety  checks 
from  ICML 


The  majority  of  bottles  described  in  this 
feature  are  manufactured  in  accordance 
with  British  Standard  1970,  which  set 
certain  minimum  requirements  for  the 
manufacture  of  bottles  appearing  with  a 
British  Standard  number.  Many  of  the 
suppliers  contacted  by  C&D  stressed  the 
importance  of  these  safety  requirements, 
and  urged  chemists  to  avoid  cheaper 
models  which  may  not  meet  BS 
specifications  as  these  bottles  can  cause 
much  customer  dissatisfaction.  When  it  is 
realised  that  the  two  largest  groups  of  hot 
water  bottle  users  are  the  very  young  and 
the  very  old,  the  need  to  ensure  safety 
becomes  all  the  more  obvious.  ICML 
suggest  that  chemists  who  feel  that  bottles 
offered  them  may  be  suspect  should 
inspect  them  carefully,  paying  particular 
attention  to  the  following  points: 
□  There  must  be  strength  in  the  material 
of  the  bottle.  The  consistency  should  be  of 
a  mid-point  between  a  hard  and  brittle 
bottle  and  one  which  is  floppy  and  limp. 


□  Look  for  short  marks  or  imperfections, 
particularly  in  the  corners  where  the 
rubber  may  not  have  flowed  fully  into  the 
mould.  This  can  cause  thin  weak  areas  in 
the  skin  of  the  bottle. 

□  Check  the  surface  of  the  bottle  for 
blisters.  Even  a  small  blister  on  the  outside 
can  indicate  a  larger  one  inside  the  bottle 
which  could  perish  into  a  hole  after  short 
usage. 

□  Is  there  evidence  of  staining  on  the 
outside  of  the  bottle?  This  could  indicate 
the  use  of  a  staining  anti-oxidant  which 
can  cause  the  bottle  to  turn  a  dark  brown 
when  on  display. 

□  Are  the  stoppers  satisfactory?  Is  the 
winged  part  fixed  strongly  to  the  screw, 
and  do  they  fit  tightly? 

□  Examine  the  ferrules  —  are  they  clean 
or  do  they  have  lumps  on  them?  Is  the 
brass  bent  or  damaged,  or  the  threads 
cracked?  All  these  factors  will  prevent 
proper  sealing. 

□  Try  pulling  the  ferrule  away  from  the 
neck  fitting.  Many  cheaper  bottles  use  a 
rubber  to  pvc  bond.  A  rubber  to  rubber 
bond  is  stronger,  so  that  the  ferrule  and 
the  neck  of  the  bottle  become  a 
homogeneous  unit. 

□  Look  for  British  Standard  1970 
marking.  ■ 


Addresses 


Airflow:  Cow  Industrial  Polymers  Ltd, 
Streatham  Common,  London  SW16  8PZ. 
Cannon  Rubber  Ltd:  Cannon  Works, 
Ashley  Road,  London  N17  9LH. 
Dunlop  Co  Ltd:  PO  box  151,  Cambridge 
Street,  Manchester  1  M60  1PD. 
William  Freeman  &  Co  Ltd:  Subaseal 
Works,  Staincross,  Barnsley. 
Jackel  &  Co  Ltd:  Kitty  Brewster  Estate, 
Blyth,  Northumberland  NE24  4RG. 


Li-Lo:  (Division  of  GPG  International 
Ltd),  36  Minworth  Industrial  Park, 
Sutton  Coldfield,  West  Midlands  B76 
8AH. 

Mandelle:  Haffenden  Moulding  Co  Ltd, 
Sandwich,  Kent  CT13  9NH. 
Nuwarm:  Independent  Chemist's 
Marketing  Ltd,  51  Boreham  Road, 
Warminster,  Wiltshire  BA12  9JU. 
Rand  Rocket:  Algrey  Estate,  Sharps  Way, 
Cambridge  Road,  Hitchin,  Herts. 
Unichem  Ltd:  Crown  House,  Morden, 
Surrey.  ■ 


Legal  rights  to 
product  details 

The  interests  of  consumers,  government 
and  industry  would  be  better  served  if  the 
government  released  the  information  it 
holds  about  goods  on  sale  in  the  shops. 

This  argument  is  put  forward  in 
"Consuming  Secrets,"  a  recent  book 
sponsored  by  the  National  Consumer 
Council  (distributors  Hutchinson 
Publishing  Group,  £9.95  hardback,  £4.95 
paperback).  The  book  marks  the  start  of 
an  NCC  campaign  for  repeal  of  Section  2 
of  the  Official  Secrets  Act  and  its 
replacement  by  a  statutory  right  of  access 
to  official  information. 

The  authors  of  a  chapter  on  product 
testing  point  out  that  the  goverment 
monitors  a  large  range  of  goods  and 
services  and,  by  buying  products  in  bulk, 
learns  more  about  comparative  qualities 
and  costs  than  an  individual  consumer 
could  ever  hope  to  do.  Yet  little  of  this 
information,  collected  with  the  use  of 
public  money,  is  released  in  a  way  that 
helps  the  individual  to  spend  his  money 
more  wisely.  In  the  US  however,  the 
public  may  study  the  findings  of 
government  product  testing. 

One  example  quoted  is  the  refusal  to 
publish  the  carbon  monoxide  level  of 
cigarettes.  Another  is  that  the  Property 
Services  Agency,  which  buys  large 
quantities  of  razor  blades  for  use  in 
prisons  and  hospitals,  once  received  a 
faulty  batch,  causing  people  to  cut 
themselves.  The  PSA  settled  the  problem 
with  the  suppliers  but  the  existence  of  the 
defecth  i  blades  was  never  made  public 
and  the  authors  wonder  if  blades  from  the 
same  batch  continued  to  be  sold  from 
retail  outlets. 


Retail  Security  Reference  Book  1982 

Cornhill  Publications  Ltd,  4-7 
Nottingham  Court,  Short 's  Gardens, 
London  WC2H  9 A  Y.  Cost  £2. 60  ( + £0. 45 
p&p  —  additional  copies  £0.25 p&p  only). 
This  is  the  first  issue  of  the  book  and  it  is 
being  distributed  on  a  national  basis 
although,  say  the  publishers,  there  will  be 
a  regional  breakdown  to  enable  retailers 
to  identify  security  firms  operating  in  their 
area.  An  index  containing  an  analysis  of 
various  services  and  items  of  equipment 
available  from  advertisers  is  included. 

Editorially  the  book  contains  features 
on  specialist  equipment,  riots  and 
vandalism,  law  in  the  retail  environment, 
securing  premises,  guarding  stock  and 
responsibility  on  the  shopfloor. 
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PSGB  COUNCIL 


CD  dispensing  is  essential 
for  graduate  training 


Pharmacies  that  are  unwilling  to  dispense 
Controlled  Drugs  will  not  be  approved  for 
preregistration  training. 

This  was  decided  at  the 
Pharmaceutical  Society's  Council  meeting 
this  month.  The  Ethics  Committee  had 
received  an  application  that  a  certain 
community  pharmacy  be  approved  for 
preregistration  training  and  the  local 
inspector  had  commented  that  the 
pharmacy  did  not  dispense  prescriptions 
for  Controlled  Drugs. 

The  Committee  felt  that  dispensing 
CD  prescriptions  was  an  essential  part  of 
the  experience  that  should  be  available  to 
graduates.  They  recommended  that 
pharmacies  unwilling  to  provide  this 
experience  should  be  unacceptable  as 
preregistration  establishments.  Council 
agreed  and  also  accepted  that  inspectors 
should  be  requested  to  inform  the  Society 
of  any  already  approved  pharmacies  that 
were  unwilling  to  dispense  CDs. 

Pharmacy  education 

The  Education  Committee  heard  that  the 
pharmacy  working  group  of  the  National 
Advisory  body  for  Local  Authority 
Higher  Education  had  invited  the  Society 
to  send  representatives  to  its  meeting  this 
week  for  a  discussion  centered  upon,  but 
not  necessarily  confined  to,  the  matters 
already  raised  in  correspondence.  The 
working  group  hoped  that  members  of  the 
University  Grants  Committee  panel  on 
studies  allied  to  medicine  would  be 
present.  The  secretary  and  registrar, 
deputy  secretary,  and  the  Society's 
Parliamentary  advisors  had  met  the  NAB 
Committee  chairman,  Mr  William 
Waldegrave,  on  June  30,  when  they  had 
emphasised  that  the  arrangements  for  this 
week's  meeting  were  unacceptable  in 
relation  to  the  Society's  requests  for 
tripartite  discussions. 

The  Education  Committee  agreed  that 
such  discussions  should  be  properly 
convened,  with  an  agenda  related  to  the 
total  provision  of  pharmaceutical 
education.  Nevertheless,  it  was  considered 
important  that  the  Society  should  be 
represented  at  this  week's  meeting  to 
discuss  their  submission.  They  therefore 
recommended,  and  Council  agreed,  that  a 
letter  should  be  sent  to  Mr  Waldegrave 
emphasising  that  this  week's  meeting  did 
not  meet  the  Society's  request  and  asking 
him  to  call  a  meeting  of  the  Society's 
president,  the  chairman  of  either  the 
board  or  the  committee  of  the  NAB  and 
the  chairman  of  the  UGC,  with 
appropriate  other  representatives  from 


each  of  those  bodies,  to  consider  the 
provision  of  pharmaceutical  education  as 
a  whole. 

Council  also  agreed  that  the  Society 
should  accept  the  invitation  to  send 
representatives  to  this  week's  meeting 
with  the  NAB  pharmacy  working  group, 
but  in  accepting  the  invitation  it  should  be 
emphasised  that  Council  did  not  regard 
the  meeting  as  constituting  the  tripartite 
discussion  previously  requested. 

The  UK  Interprofessional  Group  had 
decided  to  ask  the  chairman  of  the  NAB 
board  to  accept  a  nomination  from  the 
professions  to  serve  on  the  board.  Mr 
Waldegrave  was  also  to  be  asked  to 
consult  the  professions  on  any 
appropriate  developments  in  the  future. 
Bradford  chairman.  From  August  1 ,  the 
chairman  of  the  undergraduate  school  of 
studies  in  pharmacy  at  the  University  of 
Bradford  will  be  Professor  B.W.  Barry, 
with  Dr  P.H.B.  Ingle  serving  as  deputy 
chairman. 

Degrees  approved.  The  Bachelor  of 
Science  Degree  in  Pharmacy  of  the  Robert 
Gordon's  Institute  of  Technology, 
Aberdeen,  and  the  Bachelor  of  Pharmacy 
Degree  of  the  University  of  Bath  have 
each  been  approved  for  the  purpose  of 
registration  for  a  further  five  years. 

University  Grants  Committee 

It  was  reported  to  the  Education 
Committee  that  there  did  not  appear  to 
have  been  any  reference  to  pharmacy  in 
any  of  the  individual  Spring  grant  letters 
received  by  universities  from  the 
University  Grants  Committee.  The 
Education  Committee  was  also  informed 
that  a  list  of  the  names  of  the  members  of 
the  UGC  panel  on  studies  allied  to 
medicine  had  been  received.  Chairman  of 
the  panel  was  Professor  C.T.  Dollery, 
Hammersmith  Hospital,  and  the  other  six 
members  included  three  pharmacists  — 
Professor  P.H.  Elworthy,  Manchester 
University,  Dr  Fish,  London  University, 
and  Professor  J.B.  Stenlake,  Strathclyde 
University.  Subjects  covered  by  the  panel 
were  ophthalmic  optics,  pharmacy, 
pharmacology  (including  toxicology), 
nutrition  and  other  topics  related  to 
medicine,  including  environmental  health. 

Health  centre  pharmacies.  Vichy  (UK) 
Ltd  have  asked  the  Society  to  support 
their  request  that  health  centre 
pharmacies  should  be  allowed  to  sell  skin 
care  or  cosmetic  products  whose 
distribution  was  restricted  to  pharmacies. 
Council  accepted  a  Practice  Committee 
recommendation  that  the  company  should 


be  advised  that  it  would  have  to  make 
representations  the  Secretary  of  State  for 
Social  Services  to  amend  the  appendix  to 
Health  Circular  HC(79)  8,  as  it  was  not  a 
matter  for  the  Society. 

Prescribing  for  the  elderly.  At  the 
invitation  of  the  president  of  the  Royal 
College  of  Physicians,  Sir  Douglas  Black, 
the  Society  has  put  forward  the  names  of 
two  pharmacists  to  serve  on  the  working 
party  on  prescribing  for  the  elderly.  In  his 
invitation,  Sir  Douglas  said  the  working 
)arty  has  so  far  held  only  a  preliminary 
neeting,  at  which  it  had  been  emphasised 
hat  the  matter  was  one  of  great 
importance  to  pharmacy.  Sir  Douglas 
indicated  that  the  RCP  would  be  happy  to 
have  two  pharmacist  representatives,  one 
with  experience  in  hospital  and  the  other 
in  community  pharmacy. 

Public  relations 

The  Society's  director  of  public  relations 
reported  that  during  June  he  had  arranged 
and  attended  a  Channel  4  television 
interview  (pre-recorded),  given  by  Mr  W. 
B.  Rhodes,  assistant  secretary,  in  a 
Kennington  Road  community  pharmacy, 
on  the  subject  of  self-medication  with 
over  the  counter  preparations.  Channel  4 
television  begins  broadcasting  in  the 
Autumn  and  is  planning  to  show  a  series 
of  programmes  under  the  title  "Health 
and  wellbeing." 

He  also  suggested  to  the  editor  of  The 
Health  Services  (the  new  title  of  the  Times 
Health  Supplement)  that  the  magazine 
might  publish  a  regular  column  on 
pharmaceutical  matters,  and  had  offered 
to  provide  the  necessary  contributions. 
The  editor  asked  for  a  list  of  suggested 
subject  headings  and  a  sample  article  for 
consideration.  The  material  is  now  being 
prepared. 

A  reminder  was  sent  to  the  producer 
of  the  BBC  Radio  4  programme  "Tuesday 
call,"  repeating  the  suggestion  made  last 
year  that  advice  on  the  use  of  medicines 
and  on  primary  health  care  would  be  a 
suitable  subject  for  the  "phone-in" 
programme.  A  reminder  was  also  sent  to 
the  producer  of  "The  Archers,"  repeating 
the  suggestion  made  last  year  that  a 
pharmacist  should  be  introduced  into  the 
"Ambridge"  community. 

Areas  of  low  population.  Dr  Maddock 
said  that  in  September,  1969,  the  Society 
had  sent  to  the  Department  of  Health  and 
other  bodies  a  document  concerning 
pharmacies  in  areas  of  low  population 
density.  It  had  included  four  proposals  to 
help  solve  some  of  the  difficulties  in  such 
areas.  He  asked  that  Council  should  now 
be  updated.  Members  should  be  told 
whether  all  the  matters  in  the  document 
were  still  Council  policy  and  be  given  an 
indication  of  the  progress  made  in 
achieving  any  of  its  objectives. 
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BUSINESS  NEWS  


Unichem  first  half 
turnover  up  33% 

Unichem  have  once  again  announced 
record  sales  figures,  with  turnover  for  the 
first  half  of  1982  at  £1 32.7m  —  an 
increase  of  33  per  cent  over  the  same 
period  in  1981 .  Profits  are  also  said  to  be 
"continuing  to  rise  satisfactorily." 

Announcing  the  interim  results  this 
week,  managing  director  Mr  Peter  Dodd 
described  the  figures  as  "excellent," 
especially  as  Unichem  were  suffering 
during  the  second  half  of  the  period 
covered  from  the  fire  which  destroyed 
their  Kingston  branch. 

"The  new  branch  is  now 
operational,"  he  added,  "and  when  it 
becomes  fully  so  by  the  end  of  July,  we  will 
be  in  a  strong  position  to  seek  further 
growth  and  expect,  at  least,  to  maintain 
the  present  level  of  increase." 

Bristol-Myers 
continue  expansion 

Bristol-Myers  have  formed  a 
dermatological  division  within  Bristol- 
Myers  Pharmaceuticals.  The  new  division 
came  into  operation  last  month  and  has 
recently  launched  its  first  three  products 
(see  Prescription  Specialities). 

Mr  John  Jackson  is  pharmaceutical 
director  of  the  division  and  Mr  John 
Davies  the  marketing  manager.  "We  are 
bringing  in  initially  a  range  of  products 
from  Westwoods  (a  US  subsidiary  of 
Bristol-Myers  Co  Ltd).  The  idea  is  to 
build  a  relationship  between  ourselves  and 
doctors  for  new  products  to  be  launched 
in  1983,"  Mr  Davies  says.  Two  products 
have  already  been  submitted  for  licensing. 

Bristol-Myers  Pharmaceuticals  was  set 
up  in  February  in  what  the  company 
described  as  the  first  step  in  a  major 
expansion  programme. 


Fewer  chemical 
bankruptcies 

Despite  total  company  liquidations 
reaching  a  new  record  of  5,500  in  the  first 
six  months  of  1982,  liquidations  and 
bankruptcies  in  the  chemical  industry  fell 
during  the  same  period,  according  to  the 
latest  survey  from  business  information 
analysts  Dun  &  Bradstreet  Ltd. 
Accounting  for  only  1 .5  per  cent  of  the 
total  for  England  and  Wales,  the  86 
company  liquidations  reported  in  the 
chemical  industry  during  the  first  half  of 
1982  were  6  per  cent  down  on  the  figure 


from  the  same  period  in  1981 .  By  contrast 
the  total  figure  shows  a  21 .7  per  cent 
increase. 

The  report  also  shows  1,256  retail 
liquidations  during  the  first  half  of  the 
year.  For  the  equivalent  period  last  year 
the  figure  in  the  sector  was  754. 

Dun  &  Bradstreet  warn  that  many 
business  failures  are  the  result  of  bad  cash 
management.  "The  collapse  of  one 
company  can  trigger  off  a  domino  effect 
among  suppliers  who  have  become  so 
dependent  on  money  owed  them  that  their 
own  cash  postition  is  threatened,"  they 
explain. 

CIA  book  on  shorter 
working  week 

A  booklet  providing  guidance  for  firms 
introducing  the  38-hour  week  has  been 
produced  by  the  Chemical  Industries 
Association  and  is  now  available  to  non- 
members. 

The  28-page  booklet  has  been  written 
following  the  agreements  made  by  CIA 
with  the  chemical  and  pharmaceutical 
industries  which  provide  for  a  reduction 
in  the  normal  working  week  to  38  hours 
effective  in  May  1983.  It  covers  day  work, 
two-shift  work  and  three-shift  continuous 
and  discontinuous  systems,  and  describes 
the  use  of  four,  four  and  a  half  and  five 
crew  rotas.  A  number  of  appendices 
provide  tables  for  implementation  of  the 
rotas  described. 

Copies  (payment  with  order  price  £10, 
non-members  and  £15  overseas)  are 
available  from:  Publications  Department, 
Chemical  Industries  Association  Ltd, 
Alembic  House,  93  Albert  Embankment, 
London  SE1  7TU. 


Drug  advertising 


Pharmaceutical  manufacturers  spent 
about  £21m  buying  advertising  space  in 
the  top  20  or  so  general  practitioner 
publications  in  1981.  That  is  2.1  per  cent 
of  their  annual  turnover,  or  £60  per  GP 
per  month,  according  to  an  article  on 
medical  newspapers  in  last  week's  British 
Medical  Journal. 

Under  an  agreement  made  with  the 
Government  in  1977,  the  pharmaceutical 
industry  is  allowed  to  spend  10  per  cent  of 
its  annual  turnover  on  sales  promotion. 
The  precise  formula  for  the  current  year  is 
7  per  cent  of  turnover  plus  £550,000, 
enabling  the  smaller  companies  to  spend  a 
higher  proportion  than  larger  ones,  says 
the  article.  Pharmaceutical  advertising  is 
entirely  responsible  for  the  continuing 
existence  of  free  GP  publications. 

Pulse  and  General  Practitioner  are  the 
most  widely  seen  papers,  being  read  by 
over  70  per  cent  of  GPs,  the  article  says. 


Estee  Lauder  in 
top  5  wage  earners 

Mrs  Estee  Lauder's  salary  puts  her  in  the 
top  five  of  UK  directors  according  to  a 
report  in  the  latest  issue  of  Labour 
Research.  The  report  notes  that  in  the 
year  to  December  1980  Mrs  Lauder  was 
paid  £4,539  a  week. 

Looking  at  the  accounts  filed  by 
cosmetic  and  toiletry  companies,  the 
magazine  notes  that  only  six  of  them  had 
to  disclose  employee  numbers  and  pay. 
Top  of  the  employers  pay  list  was 
Beecham,  it  says,  with  average  pay  of 
£1 18  a  week.  Only  two  other  companies 
paid  more  than  £100  a  week  on  average  to 
their  workers,  Intercosmetics  and 
Elizabeth  Arden. 


2  more  pharmacies 


The  number  of  pharmacies  rose  to  10,710 
in  June,  with  the  net  addition  of  two  more 
premises  to  the  Society's  Register.  This  is 
one  short  of  the  number  at  the  end  of  last 
year.  In  England  25  shops  opened  up 
(eight  in  London)  and  23  closed  down 
(four  in  London).  In  Wales  two  shops 
opened  up  and  three  closed  down  and  in 
Scotland  two  opened  up  and  one  closed 
down. 


Advice  on  IT 


Organisations  wishing  to  avoid  risks  with 
computers  may  seek  advice  from  a  new 
service  being  offered  by  consultancy  staff 
from  the  Microsystems  Centre.  The 
service  will  cover  strategic  planning, 
preparation  of  functional  specifications, 
equipment  selection,  project  management 
and  education  and  training.  It  was 
envisaged  that  the  Centre  would  offer 
training  and  advice  to  first-time  users  of 
microcomputers.  The  new  service  is  seen 
as  an  extension  of  the  advisory  service. 
NCCLtd,  Oxford  Road,  Manchester  Ml 
7ED,  telephone  061 228  6333. 


Mass  support 


Mass,  the  sales  support  services  suppliers, 
have  recently  completed  a  two  stage 
national  merchandising  campaign 
covering  the  country's  larger  independent 
retail  chemists  for  Beecham's  Slimguard 
and  Dietvite  lines.  Some  90  operators 
were  involved  during  the  two  week  period, 
and  nearly  3,000  calls  made.  Acceptance 
of  material  and  merchandising  support  by 
retail  chemists  was  high,  say  Mass. 
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APPOINTMENTS 


MARKET  NEWS 


■  Optrex  Ltd:  Mr 

Peter  Hotston  is 
appointed  general 
sales  manager  with 
responsibility  for 
the  company's  full 
range  of  brands  in 
the  UK.  He  has 
previously  been 
employed  in  sales 
management  of  pharmacy-related 
products  at  Colgate  Palmolive  and  the 
Wander  Food  division  of  Sandoz. 

■  Cadbury  Schweppes  Ltd:  Mr  T. J.M. 
Simpson  is  appointed  managing  director 
of  the  company's  health  and  hygiene 
division,  which  includes  Jeyes  and 
Aerosols  International.  He  takes  over 
from  Mr  CM.  Thompson  who  leaves  to 
join  the  Rentokil  Group. 

■  Proctor  &  Gamble  Ltd:  Mr  A.H. 
Welch  takes  up  the  newly-established  post 
of  manager,  personal  care  products.  Mr 
Welch  is  already  a  director  of  the 
company  and  member  of  its  management 
committeee.  Mr  J.F.  Orr  takes  over  Mr 
Welch's  current  responsibilities  as  sales 
manager,  personal  care  products.  The 
new  product  development  manager  in  the 
division  will  be  Mr  H.  Trainor. 


Briefly... 


■  Interphex  82,  held  in  Brighton  from 
May  18-21,  is  now  estimated  to  have 
attracted  over  5,200  visitors,  over  half  of 
whom  are  thought  to  have  been  managing 
directors,  directors  and  managers  —  ie 
decision  makers  within  their  companies. 
Applications  for  display  space  are  already 
being  received  for  Interphex  84,  which  will 
also  be  held  in  Brighton. 

■  Two  new  publications  from  the 
Distributive  Industry  Training  Board 

concentrate  on  helping  the  employer  reach 
a  more  rational  understanding  of  his 
company's  training  needs.  "Investigating 
Business  Training  Needs"  offers 
guidelines  on  how  to  establish  the  nature 
of  particular  training  requirements,  giving 
special  attention  to  the  collection  of 
information  by  the  trainer,  which  can 
then  be  translated  into  training  activities 
geared  to  the  firm's  individual  needs. 
"Designing  Effective  Training"  is  a 
companion  publication  which  aims  to 
ensure  that  this  information,  once 
gathered,  yeilds  effective  learning  and 
evaluation.  The  guide  is  illustrated  with 
examples  of  training  and  development  in 
the  distributive  industry.  Both  guides  are 
priced  at  £1 .75  and  available  from:  Sales 
Department,  DITB,  Maclaren  House, 
Talbot  Road,  Stretford,  Manchester. 


Bromides  dearer 

London,  July  13:  The  prices  of  bromides 
have  been  increased  by  between  £30-£60 
per  metric  ton  according  to  the  salt. 
Sodium  thiosulphate  is  also  dearer  by 
£21-£22.50  per  metric  ton  as  to  quantity, 
while  hydrogen  peroxide  (35  per  cent)  at 
£348  is  up  by  £12  per  metric  ton. 

Among  essential  oils  there  were  few 
changes  in  the  past  week.  For  forward 
delivery  cedarwood  and  eucalyptus  were 
marked  up  while  cinnamon  leaf  and 
Chinese  ginger  were  dearer  on  the  spot. 

Spices  were  unchanged  on  the  week 
with  buying  interest  lacking.  Canada 
balsam  has  been  a  short  crop  this  year 
hence  the  almost  weekly  change  in  price. 
Henbane  is  quoted  at  a  much  higher  level 
than  previously  but  it  is  not  known  if 
trading  has  taken  place  at  the  new  rates. 
Hydrastis  is  slightly  higher  as  is  Peru 
balsam. 

Pharmaceutical  chemicals 

Atropine:  (per  kg  in  Vi  -kg  lots)  Alkaloid  £220;  methonitrate 

£205; sulphate  £193. 

Benzocaine:  BP  in  50-kg  lots,  £7.50  kg. 

Benzoic  acid:  BP  in  500-kg  lots,  £0.8801  kg. 

Biotin:  Crystals  £5.51  per  g;  in  10-g  lots. 

Bismuth  salts:  £  per  kg. 

Chloral  hydrate:  50-kg  lots  £2.55  kg. 

Chloroform:  BP  in  180-litre  drum  from  £1.24  per  litre  for  one 
drum  lots  down  to  £0.99  for  39  drums.  In  2-litre  bottle  £3.20 
each  for  175  litres;  £2.50  for  7,000  litres. 
Cyanocobalamin:  per  g  £2.60  in  100-g  lots;  imported  £3.25  in 
1  -kg  lots. 

Mersalyl:  Acid  £80.85  kg  in  10-kg  lots;  £77  kg  in  24-kg  lots. 
Methadone  hydrochloride:  £330  per  kg.  Subject  to  Misuse  of 
Drugs  Regulations. 

Methyl  salicylate:  5-ton  £1.73  kg;  1-ton  £1.78. 
Metol:  Photo  grade  per  kg.  50-kg  lots  £9.90. 
Nicotinamide:  £4.42  kg  in  50-kg  lots. 
Nicotinic  acid:  £4.18  kg  in  50-kg  lots. 

Noscapine:  Alkaloid:  £33  kg  for  100-kg;  hydrochloride  £36.30 
Opiates:  (£  per  kg)  in  1-kg  lots;  subject  to  Misuse  of  Drugs 
Regulations  —  Codeine  alkaloid  £600-£604  as  to  maker; 
hydrochloride  £520;  phosphate  £460.50-£462;  sulphate  £520. 
Diamorphine  alkaloid  £821;  hydrochloride  £748. 
Ethylmorphine  hydrochloride £585.50-£591 .  Morphine 
alkaloid  £667-£668;  hydrochloride  and  sulphate  £544-£545. 
Paraffin  liquid:  BP  £0.717  litre  on  210  litre  drums;  light  BPC 
1963  £0.644;  Technical  white  oil  WA23  £0.632;  WA21  £0.661 . 
Pentobarbitone:  Less  than  100-kg  £29.45  kg;  sodium  £31 .23. 
Pethidine  hydrochloride:  10-kg  lots  £73.40  kg.  Subject  to 
Misuse  of  Drugs  Regulations. 

Petroleum  jelly:  BP  soft  white  grade  54  £526  metric  ton;  grade 
56  £485  delivered  UK  in  170-kg  drums;  yellow  BP  in  grade  60 
£526  in  174  kg  drums. 

Phenylephrine  hydrochloride:  £89  kg  in  50-kg  lots;  £92  in  10 
kg. 

Pholcodine:  1-kg  £538;  £493  kg  in  60-kg  lots.  Subject  to  Misuse 
of  Drugs  Regulations. 
Phthalylsulphathiazole:  50-kg  lots  £6.68  kg. 
Physostigmine:  Salicylate  £3.33  per  g;  sulphate  £4.27  in  100-g 
lots. 

Pilocarpine:  hydrochloride  £532.43kg;  nitrate  £527. 03 kg. 
Potassium  ammonium  tartrate:  £2.76  kg  in  50-kg  lots. 
Potassium  bitartrate:  £1 ,050  per  metric  ton. 
Potassium  citrate:  Granular  £1 ,010  per  metric  ton.  5-ton 
contracts  £1,002  ton. 

Potassium  diphosphate:  Powder  in  50-kg  lots;  £2,1 10  metric 
ton  ex  works. 

Potassium  hydroxide:  Pellets  BP  1963  in  50-kg  lots  £2,286.10 

metric  ton;  technical  flakes  £766  ex  works. 

Potassium  nitrate:  Recrystallised  £1 .72  for  50-kg  drums. 

Potassium  phosphate:  monobasic  BPC  1949.  £1.79  kg  in  50-kg 

lots. 

Pyridoxine:  £21 .55  kg  for  20-kg  lots. 
Quinalbarbitone:  Sodium  in  50-kg  lots  £32.65  kg. 
Reserplne:  unquoted. 

Riboflavine:  (Per  kg)  £24.62  in  10-kg  packs,  diphosphate 

sodium  £80.30  in  5-kg. 

Salicylic  acid:  5-ton  lot  £1.75  kg;  1  ton£1.79. 

Sodium  acetate:  BP  crystals  £0.90  kg  in  50-kg. 

Sodium  acid  phosphate:  BP  crystals  £1 .24-£  1 .49  kg  as  to 

source  for  50-kg  lots. 

Sodium  gluconate:  Technical  £825  metric  ton. 

Sodium  hydroxide:  Pellets  BP  1973  in  50-kg  lots  £0.96-£l  .90  kg 

cx  works. 

Sodium  nitrate:  BPC  Recrystallised  £1 .44  kg  for  50-kg  lots. 
Sodium  nitrite:  BPC  1973  £1.51  kg  for  50-kg  lots  ex  works. 
Sorbitol:  Powder  £790  metric  ton;  syrup  £395-£410  as  to  grade. 
Stilboestrol:  BP  in  25-kg  lots,  £197.50  kg. 
Strychnine:  Alkaloid  £74.30  per  kg;  sulphate  and 
hydrochloride  £60.40  kg  5-10  kg  lots. 


Succinylsulphathiazole:  £10.20  kg  in  50-kg  lots;  imported  £7 
(250-kg). 

Sulphacetamide  sodium:  BP  £7.20  kg  for  50-kg. 
Sulphadiazine:  BP  68  £4.80  kg  in  250-kg  lots. 
Sulphadimidine:  £4.40  kg  for  imported  in  '/2-ton  lots. 
Sulphamethizole:  £14.80  kg  in  250-kg  lots. 
Sulphanilamide:  BPC  '68  £2.20  kg  in  1-metric  ton  lots. 
Sulphaquinoxaline:  BP  Vet  £15.29  kg;  sodium  salt  £20.90  in 
500-kg  lots. 

Sulphathiazole:  BP  1973,  £4.50  kg  in  '/2-ton  lots. 
Talc:  BPC  sterilised  £701  metric  ton  in  50-kg;  £434  for 
1,000-kg  lots. 

Tartaric  acid:  £1 ,795  per  metric  ton. 
Tetracycline:  Hydrochloride  £  1 5  kg  in  250-500  kg  lots. 
Theobromine:  Alkaloid;  limited  quantities  about  £25  kg. 
Theophylline:  Anhydrous  and  hydrous  £5.63  kg  in  100-kg  lots 
—  ethylene  diamine  £6.08  kg. 

Thiamine:  Hydrochloride  /  mononitrate  £18.43  kg  in  20-kg 

lots  of  British  origin;  500-kg  £17;  imported  £16. 

Tocopherol:  DL  alpha  5  kg  £17.05  kg. 

Tocopheryl  acetate:  DL-alpha  per  kg  £14.30  (in  20-kg  lots); 

adsorbate  £13.42  (25-kg);  spray-dried  £1 1.83. 

Vitamin  A:  (per  kg)  acetate  powder  Vi  miu  per  g  £17.55  (5  kg 

lots);  palmitate  oily  concentrate  1  miu  per  g  £1 7.27  (5-  £);  water 

miscible  £4.84  litre  (6-litre  pack). 

Vitamin  D2:  Type  850  £49.50;  type  80  £5.61  kg  (25-kg  lots). 

Vitamin  Kl:  £1.16  g  for  lOOg  packs. 

Yohimbine  hydrochloride:  £356  per  kg;  £344  kg  in  5-kg  lots. 

Crude  drugs 

Agar:  Spanish  £7.80  kg  spot. 

Aloes:  Cape  £1,535  metric  ton  spot;  £1,520,  cif.  Curacao 
£6,450,  cif. 

Balsams:  (kg)  Canada:  £16.95  spot;  £17.05,  cif.  Copaiba:  Spot 
£4.20;  £3.75,  cif.  Peru:  £9.70  spot;  £9.80,  cif.  Tolu:  Spot 
£5.95. 

Cochineal:  (kg)  Tenerife  black  brilliant  £20.60  cif;  Peru  silver- 
grey  £20.80 

Henbane:  Niger  £1 ,500;  metric  ton  spot;  £1 ,620,  cif. 

Hydrastis:  Spot  £29.65  kg;  £29.75,  cif. 

Liquorice:  Root,  no  spot;  £720  metric  ton,  cif.  Block  juice 

£1,400  metric  ton  spot;  spray-dried  powder  £1 ,900. 

Seeds:  (metric  ton,  cif).  Anise:  China  star  £2,200.  Celery: 

Indian  £555.  Coriander:  Moroccan  £300.  Cumin:  Indian 

£1,250.  Fennel:  Chinese  £595.  Fenugreek:  Moroccan 

unavailable;  Indian  £375. 

Squill:  Indian  white  £340  metric  ton,  cif. 

Styrax:  Turkish  natural  £5.40  kg  spot. 

Turmeric:  Madras  finger  £370  metric  ton  spot;  £340,  cif. 

Tonquin  beans:  £8.70  kg  spot;  £8.40,  cif. 

Valerian:  European  unquoted.  Indian,  no  spot;  £2,045,  cif. 

Essential  oils 

Cedarwood:  Chinese  no  spot;  £3.65  kg,  cif. 
Cinnamon:  Ceylon  leaf  £3.40  kg  spot;  £3.20,  cif;  bark; 
English-distilled,  £150. 

Eucalyptus:  Chinese  £2.84  kg  spot;  £2.80,  cif.  Spanish  £4.35 
spot. 

Ginger:  Chinese  £22.50  kg  spot  nominal;  £25,  cif,  English- 
distilled  (ex  W.  African  root)  £78;  ex  Indian  £78. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  bulk  quantities  and  do  not  include  value 
added  tax.  They  represent  the  last  quoted  or  accepted  prices  as 
we  go  to  press. 


COMING 
EVENTS 


POS  '82 


The  Point  of  Sale  Exhibition  '82  will  take 
place  at  the  West  Centre  Hotel, 
September  14-16.  Over  70  companies  will 
be  exhibiting  a  variety  of  display, 
promotion  and  sales  material.  POS  '82 
will  also  see  the  new  style  Point  of  Sale 
advertising  awards.  Further  information 
from  Tricia  Hetherington,  Batiste 
Exhibitions  and  Promotions,  Pembroke 
House,  Campsbourne  Road,  Hornsey, 
London  N8  (telephone  01-340  3291  ext 
61). 

Advance  Information 

Pharm  Tech  '82  and  Interphex  '82,  New  York  Coliseum, 
September  21-23.  Conference  and  exhibition  for 
pharmaceutical  and  toiletries  industry.  Further  information  on 
the  exhibition  from  Clapp  &  Poliak  708  Third  Avenue,  New 
York,  NY10017.  Conference  information  from 
Pharmaceutical  Technology,  320  North  A  Street,  Springfield, 
Ore  97499. 
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CLASSIFIED 


Stock  for  Sale 


Distributors  Wanted' 


INTERNATIONAL 
FRAGRANCES 

557  Finchley  Road,  London  IMW3 

We  can  now  supply  you  with  all  the  market 
perfumes  and  a  superb  range  of  assorted  gift  sets. 

Come  and  see  us,  or  give  us  a  ring  on  the  hotline:- 
435-2130,  435-0348 
For  our  representative  to  call. 

Open:  Mon  to  Fri,  9am  -  5.30pm. 
Sunday,  10am  -  2pm. 

(We  don't  advertise  stock  we  haven't  got). 


GERALD 
FRASER 

WHOLESALE 
COSMETICS 
IF  YOU  WANT 
FRENCH  PERFUME 
ENGLISH  PERFUME 
DISCOUNT  PRICES 
DISCOUNT 
COSMETICS 

Give  us  a  call  at: 
402  Cheetham  Hill  Road, 
Manchester 
061-740  9811 


Open  9.30-5  weekdays; 
10-2  Sundays 


Business 
Wanted 


Advertiser  seeks  small  business  of 
any  type  in  pharmaceutical  or 
related  field  —  manufacture, 
toiletries  /sundries  wholesale, 
individual  products,  etc.  Even  drug 
store  a  possiblility.  Almost  anything 
considered.  Area  to  West  of  London 
preferred. 

BOX  C&D  2864 


The  'One-Stop' 

Shop  Equipment 
Centre 

From  unique  space  created 
showroom  displays  to  small 
merchandisers  you  can  now  enjoy 
a  service  second  to  none  and  realistically 
priced  units. 
You'll  like  our  fresh  approach. 


SHOP  EQUIPMENT 
LIMITED 


Ottenpool  Way,  Watford,  Herts  (0923.34528) 
JuncS.  Ml. 


EXPORT/ IMPORT 

PHARMACEUTICAL  for  Africa, 
Middle  East  and  worldwide. 
Buying  or  selling  contact  us 

Telex  923421  WEMSEC-G 
Attn  Mr.  Jeffrey 


100  capsules. 

30  day  course.  £  1  4.80  r.r. p. 

m^^m.   FOR  HAIR 

PIL  FOOD  rLS 

Swiss  biological  for  the  pharmacy  with  top 
selling  margins  ovaitable.  Macarthys  plus 
Harcastle  &  Rabin  in  London. 
Pil-Food  ltd,  36  Haven  Green,  W6. 
01-997  5713 


DYKE  AND  DRYDEN.  Europes  largest 
distributors  of  afro  hair  preparations 
and  cosmetics.  Telephone:  01-808  7624. 
01-808  7618.  01-808  9915. 


Shop  Units 
to  Let 


MULTI-SHOPPING  SCHEME  IN 
LEICESTER.  Shop  units  to  let  on 
short/medium  term  leases.  Established 
concerns  considered.  Contact  Velville 
Ltd.  Tel:  (0533)  25027/8/9. 


Cash  register 


services 


CASH  REGISTER  SERVICES  offer  24 
hour  7  day  breakdown  service.  Loan 
machines,  supplies,  new  and  rebuilt 
machines  and  hiring.  285  Hertford 
Road,  Edmonton  N9  7ES.  Telephone: 
01-805  5143,  01-341  4302  or  01-367 
6767,  Ext  1335. 


PARK  WAY 
DISTRIBUTORS 


Do  you  wish  to  increase  your  sales  and 
cut  your  costs  in  Northern  Ireland? 
Our  sales  force  currently  sells  several 
brand  leaders  to  the  chemist/department 
stores  achieving  widespread  distribution 
in  the  Northern  Ireland  market. 

We  would  like  to  hear  from  companies 
with  existing  brands  or  new  products  who 
seek  to  reduce  selling  overheads  and/or 
increase  sales  volume  by  appointing  an 
effective  distributor. 

We  can  assure  you  of  successful  business 
if  your  brands  are  in  the  cosmetic,  toiletry 
or  O.T.C.  medicines  market. 

Please  write  in  confidence  to:  — 
Neil  Millar 
Park  Way  Distributors, 
Saintfield  Industrial  Estate, 
5  Lisburn  Road,  Saintfield.  Co.  Down  N.I. 


Professional  Prescription 
Computer  Labelling 


PROFESSIONAL  PRESCRIPTION  COMPUTER  LABELLING  WITH 
THE  STYLE  SYSTEM 

*  The  fast  system  with  the  best  professional  label  layout. 

*  Renowned  reliability  —  thoroughly  tested  —  based  on  the  very  latest  compact  Sharp 
48K  microcomputer. 

*  Automatic  printed  drug  warnings. 

*  Written  by  pharmacists  —  for  pharmacists! 

*  Automatic  generic-proprietary  cross  search. 

*  Simple  user  file  maintenance  —  drug  file  can  be  tailor  made  for  your  pharmacy  (no  tapes 
to  send  away!) 

*  Repeat  labels  *  Script  count  *  Product  usuage  report  *  general  labels  *  built-in  teaching 
programme. 

*  Full  business  package  support  —  VAT,  ledger  etc. 

*  Low  cost  —  Low  maintenance  (first  year  maintenance  absolutely  free). 


_Z    MELVILLE,  Chemisi  Tel  051 -922  1712 

193  WESTMINSTER  ROAD  LIVERPOOL  L4  4lR 

200HL  PHENSEDYL  L1KCTU5 

SHAKE  THE  BOTTLE  AND  TAKE  ONE  5HL 
SPOONFUL  THREE  TIMES  A  DAY 

•.CAUTION.  THIS  HAY  CAUSE  DROSS  1  HE 55 i 

HR  II  SPRINCE  30.6.82 

Keep  out  of  trie  reach  of  children 


Take  the  tedium  out  of  writing  your  prescription 
labels.  Buy  the  very  best  professional  ond  reliable 
STYLE  SYSTEM  and  get  the  very  best  for  only 
£1075  —  why  pay  more? 
Phone  Michael  Sprince  MPS  for  a  demonstration  of 
this  existing  system  or  send  for  a  free  hire  of  our 
video  cassette  sales  presentation  and  view  at 
your  leisure. 

PARK  SYSTEMS,  1 1  Moh/neaui  Way, 
Liverpool  110  2JA. 
Tel:  051-531  8369. 
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Agent: 

If 

Shopfittings 


SHOPFITTING 


DISPENSARY 
and  PHARMACY 

Specialists 


Cnmnlete  service. 


L_ 


DISTRIBUTION  TO  RETAIL  AND 
WHOLESALE  CHEMISTS 

We  are  a  well  established  Company  handling  an 
extensive  range  of  scissors  and  other  manicure 
items,  as  well  as  hairdressing  and  baby  articles. 

We  are  looking  for  a  team  of  agents  to  cover  the 
British  Isles,  and  would  be  pleased  to  hear  from 
interested  parties  already  calling  up  on 
Chemists. 

Please  send  full  details  to: 

Managing  Director 
Box  Cff  D  2863 


ULTRA  GLOW 

require  EXPERIENCED  AGENTS  for  the 
CHEMIST  AND  BEAUTY  SALON  TRADE 
TO  carry  ULTRA  GLOW  range  of  BRUSHES 

PLEASE APPL  Y  TO:  M  SAU  L, 

149  EDGWARE  ROAD,  LONDON  W2  2HU 


Products  wanted 


O.T.C.  Proprietary  Health  Care 

PRODUCTS  WANTED 

We  are  a  major  U.S.  based  international  Health-Care  company 
with  strong  marketing  and  distribution  organisations  in  all 
major  international  markets.  To  complement  and  grow  our 
existing  0TC/ Proprietary  Business  we  are  interested  in  the 

Licensing  or  Purchasing  of  0TC/ Proprietary  &  related  Health- 
Care  Products. 

Interested  Parties  are  invited  to  write  in  the  strictest  confidence 
to  our  agent:  — 

MR.  R.  HENDERSON, 
c/o  MERLECROFT.  OWSLEBURY. 
HANTS.  S021  1  LP. 


i 


Everything  you  need  to  know 
is  in  this  FREE  pack,  sent  by 
return  of  post.  ^^Vrt 

Group 


SHOWRAX 

Tower  Works,  Lower  Road, 
Gravesend,  Kent,  DA1 1  9BE 
Tel:  Gravesend  (0474)60671 


/Open  x\ 

shopfitting  limited 

alpbn  house,  cavalier  road, 
heathf ield,  newton  abbot,  devon. 
tql2  6tg      tel.  0626  832059 
from  counters  to  total  contracts 
alplan  s  national  coverage  for 

pharmacies 


Stock  Wanted 


Trade,  services 


WE  PURCHASE  SHOP 

STOCKS  AND 
MANUFACTURERS 
SURPLUS 

Please  telephone  or  write: 

Lawrence  Edwards 
and  Co.  Ltd., 
Wellington  Close,  London 
W11  2AN 

Tel:  01-727  3137-8 


N.P.A.  and  NUMARK 
approved. 

Eplan  UNIT 
SHOPFITTINGS 

Eustace  International 
E  Plan  Estate,  New  Road, 
Newhaven,  Sussex  BN9  0AE 
Telephone:  07912-7711 


Business  for  sale 


BUSINESS  FOR  SALE 
Edinburgh 

Located  in  busy  shopping  area. 
Retail  dispensing  business  with 
good  NHS  sales.  Total  T/0 
£141,700.  Part  of  group  but 
estimate  N. P.  of  £19,300  to 
new  owner.  On  lease  at  £2,500 

pa.  RS  1198.  Offers  in  the 
region  of  £30,000  for  business 
as  a  going  concern.  S.A.V. 

SCOTTISH  EAST 
COAST  TOWN 

Chemist  business  in  centre  of 
popular  golfing  town.  Good  shop 
unit  with  large  sales  area  and 
stores.  Good  counter  sales  with 
total  turnover  of  £90,000  pa.  Run 
under  management  but  estimated 
net  profit  of  £1 4,750  to  new 
owner.  RSI  199.  Offers  in  the 
region  of  £38,000  for  property  and 
business.  S.A.V. 

Apply  to:  — 
CHRISTIE  &  CO., 
15  ALVA  STREET,  EDINBURGH 
031-226  2726 


BRODIE  MARSHALL  fr  CO|  Trade  services 

66  Bolsover  Street  London  W1P  8BN  Tel.  01  -388  2272  | 


A  SPECIALISED  FINANCIAL  SERVICE  TO  THE 
PHARMACEUTICAL  TRADE 

As  old  established  Estate  Agents  &  Valuers  specialising  in  the  sale  of  Retail  Pharmacy 
Businesses  £t  Drug  Stores  throughout  the  United  Kingdom  we  have  unlimited  funds  at 
our  disposal  for  financing  the  purchase  of  new  acquisitions  (even  if  you  are  buying 
privately  or  through  another  agency)  and  for  the  development  of  existing  businesses. 
These  facilities  are  specifically  orientated  to  the  Retail  Trade  and  embrace  long, 
medium  &  short  term  merchant  &  clearing  bank  finance,  fixed  low-rate  business 
development  loans,  overdraft  facilities,  investment  funding  —  even  house  mortgages 

without  proof  of  income  

for  further  information  please  contact  our  Retail  Division. 


WILL  AUEAD  OF  ALL  OTHERS? 

To  learn  whit  Computer  Systems  can  really  do  for  Pharmacy 

send  for  0(  's  free  literature  and  booklet  "A  Guide  to 

Computer  Systems  in  Pharmacy". 

ORRIDGE  COMPUTER  SYSTEMS  LTD., 

George,  Orridge  Group, 

1 }  7  High  St.,  Epping,  Essex  CM16  4BD. 


J.  Richardson 
COMPUTER  LABELLING 

Now  Widely  Acclaimed  as  being 
WELL  AHEAD  OF  ALL  OTHERS 

None  is  faster,  an  open  challenge 
No  other  is  easier  to  use 
No  other  produces  a  more  attractive  label. 
No  other  offers  so  many  features  for  the 
price. 

500-1500  drugs  tailored  to  your  pharmacy 
—  constant  full  label  display  —  easy  error 
corrections  —  repeat  labelling  —  counts 
and  gives  print-out  of  dispensing  —  invoice 
pricing  etc  etc. 
Priced  £1 295-E1 450  (lease  from 
£45/month) 
j.  RICHARDSON  MPS  CHEMIST 
13  Hope  Terrace,  Lostock  Hall, 
Preston  PRS  5RU.  Tel:  (0772)  311328 
or  phone  Croston  600494  anytime 


Typesetting  and  graphics  by  Magset  Ltd,  Sidcup,  Kent.  Printed  by  Riverside  Press  Ltd,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD,  Sovereign  Way,  Tonbndge,  Kent  TN9  1RW. 
Registered  at  the  Post  Office  as  a  Newspaper  32/20/23s 


IF  IT'S 

LIQUID... 
WE  DO  IT! 

AND  WE'VE  BEEN  DOING  IT  A  WELL  FOR  Y  EARS 

RANSOMS  MANUFACTURE  LIQUID  FORMULARY  AND  GENERIC 
MEDICINES  AS  WELL  AS  A  WHOLE  RANGE  OF  GALENICALS 


Ransoms  combine  the  established  virtues  of 
dependability  and  fair  dealing  with  a  totally 
modern  outlook  and  a  keen  appreciation  of  the 
demands  and  needs  of  today. 

Our  extensive  range  of  Standard  Medicinal  Products 
includes  applications,  elixirs,  inhalations,  linctuses, 
liniments,  lotions  and  mixtures.  Other  main  product 


groups  comprise  soft,  concentrated  and  powdered 
extracts,  resins  and  oleo-resins,  essential  oils  and 
chlorophylls. 

From  the  purchase  of  raw  materials  to  manufacture, 
analysis  and  packaging,  our  quality  control  is  designed 
to  safeguard  the  interests  of  customers  and  maintain 
the  enviable  reputation  of  the  Company. 


CONFIDENTIAL  MANUFACTURING  SERVICE 

We  will  also  make  up  to  your  own  formula,  applying  the  same  rigorous  standards  of 
control  and  quality.  Or  we  can  design  and  develop  to  your  own  specifications.  Write 
in  or  telephon0  us  in  confidence  for  further  details  of  our  service. 


You  know  the  name  well 
Get  to  know  the  Company  better 


4,1111  .  jl  |_  . 


illiam  Ransom  &  Son  Limited 


104  Bancroft,  Hitchin,  Hertfordshire  SG5  1  LY 
Telephone:  Hitchin  (0462)  4575/7  Telex:  825631 


INTERNATIONAL  REPUTATION 


Established  1846 
A  WORLDWIDE  SERVICE 
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New  from  ICI  for 
moderate  to  mild 
dermatitis  and  eczema 

'Synalar'Creaml  in4and<Synalar,Cream1  in  10 


The  suggestion  that  less  severe 
forms  of  common  dermatoses  may 
respond  satisfactorily  and  with  fewer 
problems  to  less  potent  topical  steroid 
formulations  has  prompted  ICI  to  make 
available  two  new  dilutions  of  'Synalar.' 

'Synalar'  Cream  1  in  4  and  'Synalar' 
Cream  1  in  10  extend  an  already  wide 
and  well  balanced  range  and  will  be 
welcomed  by  those  favouring  greater 
precision  in  topical  steroid  therapy 
The  efficacy  of 'Synalar' has  been 
established  beyond  doubt  through 
many  years  of  clinical  experience  and 
in  countless  trials.  Moreover 'Synalar' 
offers  outstanding  economy  compared 
with  most  other  commonly  prescribed 
topical  steroids. 


Synajar  cream 


in  4 dilution 


■ 


Fluocinolone  acetonide 

Precision  therapy 

PvOCfviVll  V\Ci  MntOC    Presentation:  Synalar'  Cream  1  in  4  and  1  in  10  contain  0.00625%  and  0.0025%  w/w  Fluocinolone  acetonide  BP  respectively. 

CSV>1  lL/lllg  IN  U  LCD.  Administration:  A  small  quantity  of 'Synalar' Cream  dilution  is  applied  two  or  three  times  daily  Contraindications:  Primary 
skin  infections  caused  by  fungi,  viruses  or  bacteria;  acne;  rosacea;  peri-oral  dermatitis;  associated  infections  without  additional  anti-infective  cover.  Precautions:  Both 
the  amount  applied  and  the  length  of  treatment  should  be  minimized  during  pregnancy  Long-term  continuous  topical  steroid  therapy  should  be  avoided. Treatment 
should  be  discontinued  if  unfavourable  reactions  are  seen.  Side  Effects:  Extensive  treatment  can  'ru"  information  is  available  from  Imperial 

produce  local  atrophy  and  systemic  effects;  hypersensitivity  reactions  occur  rarely  Product  Licence    I  ICI  A  Chemical  Industries  PLC,  Pharmaceuticals 
No./Basi(  NHSCost     ,  na  lar'  Cream  1  in  4: 0029/0151;  £142  (50g  tube).  'Synalar'  Cream  1  in  10.  CSSy  1 1,V1S" in  Alderley  House,  Alderley  Park, 

0029/0152;  £1.35  (50g  tube). 'Synalar' is  a  trade  mark  5  941  NT  ZS   Macclesfield,  Cheshire.  SK10  4TE 


144 


Chemist  &  Druggist  17  July  1982 


